JATENTH TRUTTH STATRA UTgTehH T TEHT
Learning Outcome based Curriculum Framework (LOCF)

1. farvateremera o g (Objectives of the University)
HETenT i eft sTaredn &€ fervatfararera arfrfRem & wraram= dwan 04 & e

The objects of the university shall be to promote and develop Hindi language and literature
in general and for that purpose, to provide for instructional and research facilities in the
relevant branches of learning; to provide for active pursuit of comparative studies and
research in Hindi and other Indian languages; to create facilities for development and
dissemination of relevant information in the country and abroad; to offer programmes of
Research Education and Training in areas like translation, interpretation and linguistics for
improving the functional effectiveness of Hindi; to reach out to Hindi scholars and group
interested in Hindi abroad and to associate them in teaching and research hand to
popularize Hindi through distance education system.

[fereafemere a1 3w wrumura; & v oik wnfecy o1 wae 3T foshm T 3T 36 SIS
o foTu forem ot gerTa STt § fequr 3TN STgEe ot ey YeH T fedl 3Tk o v
TSI § eTcH e STERAT ST STIEEIT o Hisha STIERUT oh foTU SawelT ShtT;aeT 7R forger
fager & guma @A o faem oK yowrer & fofu gfoeme yem s, &l o yemtares
TYTaRiierdr § GaR i o fae siqare, fdem o e fagm onfe S et & srqgeam, frer
3T TfSTequr 3 ShTishAT <Al Saree T, foraett | fédt o srfireter wem aret fedt foargmt ot el
ek UgaT 3R forvaforne™ # wfreor oTR stge o™ o fou 3% ees, T, 3R e wafa
& H1ey O fEet Bt eehis ST i |

2. Terermdvs o @e=r (Target of the school)

IE UTSASHH Jel=eT ST o et Fgr=ail, Ufshar ud sATaeiiies qaeieil ol farveiyureres 3Tear 2g
AT 21 39 Ot 39T T ket B T@eht fervamr grar i stefise @rear foeraa 2

1) ser o s e & | forenfela & SgTf~aeh T STaEmuesh T ol 9g-d )

2) STrenfiten ShTeat | Scushlel TiRTeAvt g fornffa o STaETies Sive ug I | AfElg
|

3) STrenfiren serTeat Ua foram o it foramedes Tt ot forehféra sl
4) Tt TR W Saftrr fasre S, T ST |
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b) Se e ST ok farforer &t & T ferd e Sy ua 31em ot fosh e |
3. Taramr/eReg <t sra-ar(Action plan of the Department/Center)
foramdte gra fuffea et st ured s v forvm/ g 31t foreqa sprd-asrn fferfiaa

IRt o STIT SR LT,

wfrde (Title)

s (Action Plan)

fRregor
Teaching

o 3urfer sriskA (Degree Programme)

o EraeRica swrisRd (PG Programme)
MBA (frfia)smisha st gramferd
T

wivreror (afe =rs ®) Training (if any)

fear meeT shi ahiedT o S ek forameff
% SRR 4 ¥ gfg 3 foret frenfies
3RS H TIITET0T AT

e Research

(1) ft.o=r. 2, S ok ST=ia YaiTa Sy
BTAT T HET-GTH LT

(2) steamaent SRT - ARESHTSAT T
[ERIEEE]

J-ferawor & Jreas

Modes of the Dissemination of Knowledge

(1) st sreama=

(2) fererott g st ot oR e
T SATIISH

(3) SorarRren shreT STfS HIisRAT T
SIIEE]

(4) sr=qifires saTaRTTe SehTSRal O
T forq w6 ‘Case study’fafer
ST FUTE I ATl

(5) ferer yHOT IR I HATIISHI

LEANEISEINRIEET RS
Planning for the Publication (if any)

(1) urea-Tecehi T e T TR
(2) ferra-fererosii g fetfiaa wmwft =
TRITH |
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g ASHA-forawut 7 @t
Template for the Teaching Programme

. Torvmfereg =t . anforsT wg yerM fom, wom et R fa, Tt
(Name of the Department/Centre)
. UTEHShY T ATH; ST SeTeH H Frashiea (MBA)

(Name of the Programme)

. UTgashH &g MS
(Code of the Programme)

. arutera rterTa ufvor (PLOS):
(Programme Learning Outcome)
(fervmT Sk g sk aTviee o ot Seer@ fereRan 200 wreat # i)

TR T HIvTeA/geraT T e AR A &fl
TGS T LA o T 6.2<1- strenfia ot o 11 a1 g, o,
1T 3R T 6 o werw foraur, oot foreprer &t o
1 JeT e o STIE % HEET EMT ol YRS AT qHet

DI 5 )
memaaﬁ%#@aim 1. e 6 A, vifer, T e |
e ’ EEREAREANCRCIE C) 12 o= s, fom,

<, SEET % forgur, oot foreprer &t o
2. ST o aftes, YT Tee], Afae TR U T R & |
3Tk, T 37 TG, Iad foehT, S USHTIE ITH T |
IR TaeTstl foremma Trarfora wepom
S N .  rorer R 13.%6&@@%%&%%@
i anfl mﬁﬁwﬁaﬁma@

T 39 TSHTR 6 A8

3. ST THEeT 8. e T FHIEFE L & |
T I AN | ) w R . ’

i AT He, TS, T HTHAT T |
4, g, forqom, fase IERUERCKIRRERERC)
3R e erh i o & AT o HTATIIH
T 3T J A T ST THETSTT
forenfera gt | T |
b, SR @re, ot : :

e 10. el % ST §
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T IO, TETEhITd Al
HEreRT TR 2 |

EAMGIEINCET RS
TR |

11. urgzsem weET (Programme Structure):
Tedreh TR o farat <t (List of Subjects for each Semester)

wer aaee (First Semester)
%49 |fowwe |fowmwam Name of the subject hieed
1. |wawm 40l |yereq & fagrawa Principles and Practices of 2
SAER Management
2. | wwE 402 || SaER Organisation Behaviour 4
3. |waum 403 | foita cramr Financial Accounting 4
4, | wmwm 404 | veodhe srefEmE Managerial Economics 4
5, | wHua 405 | foraue yee Marketing Management 4
6. |wawm406 | ==k wETuee] | Legal Aspects of Business 4
7. |wawa 407 | EEriies wEor Business Communication 2
8 | wHuw 408 | vt srefemawm s | Indian Economy & Policy 4
i
ERNEIEK 28
feefrar aieex (Second Semester)
%49 |fowwe |fowmwam Name of the subject e
1. |wmwmdll | foxfia weem Financial Management 4
2. |wugdl? | wHa gEeH yaen Human Resource Management 4
3. |wHuE 413 | afeEsHmE e Project Management 2
4. | wHug4ld | AT eI Quantitative Techniques 4
5 | wauwdlh |=meentes s fafe | Business Research Methods 4
6. |waww4l6 | 3eEfear foeme Entrepreneurship Development 4
7. |wawa 417 | amies yaeq Strategic Management 4
Foashiecd | 26
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grggeEt faawur 7 gt

Template for the Course
1 urgEreat T AT ;. e o gTasit SeaEr

UTHh e
(Name of the Course) EZAUEIEIES] 20
STEATT
2. urgg=at st shte. MS 401 TR TA[aaTE el 05
(Code of the Course) e ] 00
: v LRIt ECae]
* a(?r_gdl? e : (Semé?t?rq) 0
ENEICACT 30
SR ICPERIEaREE I

(Description of Course)

o IS g aRTT, Wehf, UTsha ua i, Wei ek g, e ereh <hl firehT wa HIfean

o T 3R FRoter e uftarn yepfar 3ik wee, e gfsram sraoreiit fesm it
e, fofe & SRem v stfAfarar, Sevat o g e
AT, FAGTaH TS HTEAT o ThTohalaho 3R fIhsierorareT 3tk &
TfershToT
o gy ey i srmavaehar | Feveh TR He 3T i
o TA=OT 37ef, e, UfshaT Ud T

6.2rufere stferma uftormr CLOs:
(Course Learning Outcomes)
(feremT Srer wrgrerat o Stvfise TfoTHT T Seoi@ HuT, | € gt grgul agshH & fog
forer wepmt Swarfi/afamt g fi)
UTSASHY YT SR oh TLITq STEAT
1. TS % ST % T qe, fgi i, STt 1 I wwent |
2. S €k T HeRT T AT aHeHT |
3. TR THEATS! i T i oh foIT Joe faaTar 3T Tmet o 1 1 TSR i |
4, varer, fogum, Frs o ye el s o & | STera 1 o7 e forskfira gnf
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5. GISHTcHe: AT o TehTT ShelehTul 3T fohelenur cATe 37T ET% TTRISHuT ohT J19 976
Gl

6. e sl STrervershd ST o HeT 3T qeheieh hieTet forehfa g |

7. aEr e | fARrsrr 1 o1ef, wew, ik o STy st wwer forerfir 2

8. wq SHeETRIE: {2 370 HIRTAT hl TR i §U 3T USTIR oh S HIEaTE
I T |

9., TR ST T URIGR 371 TSI SFeiferd ST ol STeAT L Heo! |

1 urgaerat st eraeeg (Contents of the Course)

Tt ®
o || o 2 -
: %o | (percentage
T | T | HAE gy share to the
@ (afa | o Course)
smufara | foemTam
3) anl
Hrege-1 04 |01 01 06 [20%
& & T :
ST e fer, Tl
SIERIRCicTE]
2. yaemh fagie |1 0 0
3. Jerereh sl iRl | 2 0 1
i
Hgg-2 04 01 01 06 20 %
IERISE]
i foir
el 1 Frofar @y 7 st | 1 0 1 06
3T srfaferaan
YACRIECIETIE 1 1 0
IERIECEASEIN
KAERIECRIE Ik 0 0

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf Page 6



<07

4. 32991 o g1 1 0 0

FEReE]
ArgIA-3 04 01 01 06 20 %
AR | LA % fagrd | ] 0 0 06

2. GTSATcHS: %= T | 1 1 0

& TR, STU=IeR

R IR

T AT G

3. AT AR T 1 0 0

TTTRreRTT

4. SHefertuT 3T 1 0 1

IEET TV
Hrgge-4 04 01 01 06 20 %
e 1. fésm & v | 2 0 1 06

R qohteh

2.yl gr=g s | 1 1 0

forq equfera

3fcasEEm |1 0 0

R gHEY
Hrgge-b 04 01 01 06 20 %
LR EL == 1 0 06

IR TFHR

2. =T et 2 0 1
T 20 05 05 30 100%
fevwoft:
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1. HTSTd o STaid Uk AT ok § Tereh TR /39-3fiveh Tl ST dehdl 2
2.9 et 7 01 shfez & fore et 15 = ferifia 21

8.forerur arfere farferat, aerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)

1. Fwtoraret Sarm

2. ANTEATCHe SUTTH

3. FrmTees Surty

4, wshishd 3uTTH
b.farasfie,

(R SHENIEIEED

1 FETet

8. scige ST U

S-G9 =1

AN AT
Ufererren fafer

o1 SATHTHG ST
5. TS} SR TehaoT

1. gmsifafemE,

2. SARAH-HE-<I=,

3. ohfsd wvg ==,

4. afEST S T e,

5. gt foehre &g ST § &8 SHarel! fafi= gem @@
G TENeh! SThOT oAl ATSHT 3T, TR § ST,

IRICR T

2. ATATSH FIH (T FATHEH, T Hie)

3.x19erT

4 ST

bwarE

6. e O, $-GHTeH (F-2gF Afea, ST S, sam,

T o, ferfehegere)

9. urgmemtetterm afturm (CLOS) st urfue atferent.
(Course Learning Outcome Matrix)
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TSR ST UTSAshA v Heffea iR uftormt sy gred foram St <t &, SR faaror
il afgea & v ° yefyia fomar s

gregeat stferma afverma &feerm (Course Learning Outcome Matrix)

e
1

T | A=
2 | 3

e
4 | 5| 6

AT | &

oex

o
8

NS

9

AL
10

NS

11

AL
12

AL
13

D
14

1. V- urgzat g g foRd ST aTet fara AR ftors skt SR ST R

2. Uk YISl S Uk A7 STk UTSAsh AT qTium <1eii bl 9Ted fokam ST wehar
H

10. ge=ier/udrerr =T (Evaluation/Examination Planning):

%, T o urgTeat ST Jodeh
TATGR HeATRT REICRNE
(30%) (70%)
Bre) FATHEdd | Sureafa Y T
AR
fraff@sm | 05 05 10 10
qUTieh 30 70
Jftot 12 28

“eremeff grr dfivt AR SReqrferiT o @ 2 Seaw B ITe el o ST % AT 9T qeish foha

ST

*feremeff grr e i et ot H & <1 Sedw U B WIS el o ATEd % ST I i b fha

Sl

11, aremaa ¥q uw et v
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Text books / References / Resources

RLCR
qrE

feramor

(APAuTET % )

1

3R/
UTST T

1.Robbins, Stephen P. coulter, N. and Vohra, N (2011),
Management Pearson, New Delhi

2.Tripathi, P.C. and Reddy, P.N. (2008), Principle of Management,
4th edition, the McGraw Hill, New Delhi

3. Pettinger, R, (2007), Introduction to Management, 4th Edition,
Palgrave MacMillan, New Delhi

4. Saxena, S. C.ys=e1 = fergr=a (Principles of Management), sahitya
Bhawan publication, Agra

g Uy

1.Hannaway, J. (1989). Managers Managing: The Workings of an
Administrative System. New York: Oxford University Press, P. 39;
and Kotter, J. P. (1982). The General Managers. New York: The
Free Press.

2.Stewart, R. (1967). Managers and Their Jobs. London:
Macmillan.

3. Mintzberg, H. (1973). The Nature of Managerial Work. New
York: Harper & Row. P. 37.

4. Eccles, R. G. &Nohria, N. (1992). Beyond the Hype:
Rediscovering the Essence of Management. Boston: The Harvard
Business School Press, pp. 47-48.

aqraqd

L.http://www.mgahv.in/Pdf/Dist/mba_data/ms _401.pdf

2.Principles of Management - Lecture 01. (2013). [YouTube
Video]. In YouTube.
Https://www.youtube.com/watch?v=lj7ZnyskZuA

3.https://onlinecourses.nptel.ac.in/noc22_mgl04/preview

4.Key Differences. (2018). Henry Fayol’s 14 Principles of
Management. In YouTube.
https://www.youtube.com/watch?v=tUrjAn24ZiA
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L uTgEeEAi HTATH | AITSATCHS STTER

grggeEt faawur 7 gt

Template for the Course

(Name of the Course) THh e
EZAUEIEIES] 40

2. urgg=at &t e MS 402 ST

(Code of the Course) e 05

3. hfee.04 Shfed. Aiwex yom ATRIReR e/ 05

(Credit) (Semester) wfeat/emehrd

EINSIEEARRIITICIP) 10
ENECACT 60

SR ICPERIEaREE I

(Description of Course)

oJuftheh TUIER o IITURUS AU aRRh JdgR &l TIfad & 9Tt
1k, At/ e aftar - e faga - $e It d@earas s
sftrmeRatel & WeR;,  sifermuleer,  SRvw,  Ragie gousfreonetd,
Seh e sk Seafiehtrfeat

oTTHTI JTFH Tl Taw AT, ATHIISh T - ThHHT - gy - Ffear, e
TET TR GrETiSreR qorT, AR afearst — sifugfaes ard — ifgfeh TR, @S
foanfa frgrq wmeW sfyafa =1 mea, ot ifvgh, sifiafaes wes, Fritaa
TaATcHehalfeAT ol foshra, sl firaf , stfaf aftads o smem

0 TTITIRUT 3T TET; SANTRT- IR, STaemen 37T ST, IRy S duehrel=
fagraEaTr yafa, o<, afaTsT, Sfewmr- JfeaTsT, STISe] il STTERUN, T 9aeR &
TR |HgT ol TRCATINT SR SFfiehd LT - T forehte o =0T - SHg W ST J9d -
g HTET - T ol

oheaUaN e YUTeH i, ik, e sfienpr- R, fogis, Safha
T SR 3ok AT STIIAN, Hed: TRHTHT - Hedi ol Heed - qed aA/gunier &
I - Tl o JehR —T8T 371 Afceh aer
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6.3rafera srferTe uftorma CLOs:

(Course Learning Outcomes)
TSR YT SR oh TLITq STEAT,

L.

2.

9.

Jafther STTER ol U T A ek, S (theh T8I o SIGeh3THTL, SITER oh
STATRTeR fere TSt 31 1 ST |
ST THTE TIHTTSATHS h1Th JTtheh M=l 3T 3TRT  HeTah,
I fcheh F=TdTeh TehTeh! THTeTT T Tl
rfenTe <t afmT, Swek g, tferma s fafTe wmeHTereh 1w, sifenmy &t

TTeRaT, 3T Ie3, AT Feh qT AT HI13 A1 o TN T @1efeh hivret forshioa

&

T ohuTehT 3T, T &ftehur ohl THTfard i aTel shieh- Teiafiehtor 37T s hTd
foter T o i 1w ererefieRtoT Sfsha, TerefieRtorfeat ot farswoT st wehtl|
TSR ST THHT 6T T L Fehl|
rfergfr- afterem @i, TehraTEH o gfY fasfad gt |

AT T TGRS HTT 1 foshTean |

ST il STTLTOM TR ST, TTaTsT, TRfveh 3T aehretia fagrd staeamon

H STTIANTIh 1 H ETefeh hivret forehferd gr|

TG I TRATING ST affepd T - T foohi o =0T - |g W T[N TvTE -
g FT=T - Tg ol 61 3 e |
10, FrRieoret W T TERH H SAfhod, Sfhed WU ST Ik ARG SR &
Tl i I STH L ekl
11. = e fosh™ ¥ 310 HIRTC hl ST i G 3TI ST oh S

HIEELT Fd T |
12, SawRies STA sl UReR TR USHTR SFaerd il ot ST oht ok |

1 urgaerat st eraeeg (Contents of the Course)

ﬁgﬁ' e '.'i
. : Sregit G (g RIG NG N
T (2 3) (percentage
hhal , Farwe | sharetothe
S | ZRITT | &= Course)
(afeerafey | [uferegor
ag) RNl
LIEO G 10 02 02 12 20%
lufea-
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1. afren
SRR I
TTferd T ATt

2 GTSTcHS

SRR TiET -

qaa:r%waﬁtr

3.3Afermm/

qaa:r%waﬁtr

R:RIGEIR:ED
TOTTeAT 37T

12

~

Tea&TeRuT

06

02

02

10

1. Scefierr,
a7ef, afesrT-
&TTOTT okl TTfad
L T -
TeefiehuT T
sfrTa ot
NEEX-IEK)
gy

10

17 %
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2 TITHSR
Betsicul
1T L Ce A

3. sfafamio/
e 3
EICEERE

09

02

02

13

1.3, 3w

13

22 %

09

02

02

13

1. srfersom:
JFFIOT AR
ST,
gfarsT, TRy
AR FHFIAN
B PAK

2 g FITL
TR g I
i 3R

13

22 %
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EUiEREZCIE
T fosma &
=T - R T
FARE TS -
T G -

J@arpd, |3 1 1
a7, gfarsT

HIEIA-9 08 02 02 12 20%
ke
T g 1. 3ref- gftmer - | 3 1 1 12

EEAKH
3. 7 - qitamst | 3 0 1
-]@‘aﬂ‘m-
e AA O
& HId - el o6
eI 8T 3Tk
Afieh SRR

T 40 10 10 60 100 %

feowft:
1 Hieget o avid Uk a1 Ueh | 3Afereh Sfieh /3u-3fiver T ST wehd 2
2.5 a1 (1 shiee o fotu et 15 = fFuff@ 21

8. forerur arfirma farferat, aerdter wer SUTET

(Approaches, Methods, Techniques and Tools of Teaching)
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1. Fwtoraret Sarm

2. ANTEATCHe SUTTH

3. FrmTees SurTy

4, wshishd 3uTTH

5. farasfie,

(R SHENIEIEED

1 FETet

8. scige ST 3T

S-G9 =1

AN AT
fererren fafer

o1 SATHTHG ST
5. TS SeeTehaoT

1. st

2. SARAH-HE-<I=,

3. ohfsd wvg ==,

4. afEST S T e,

5. gt foehre &g ST § &8 SHarel! fafi= gem @@
G TENeh! SThOT oA ATSHT 3T, THTRITAT § ST,

1 ama dfge yeg i
2. AT FATE (THT FATTEH, T Hie )3 uera

4 J=ieeT

b.aréae

6. e O, 3-GHTeH (F-2gF AT, ST S, sam,
T o, ferfepep)

9. urgmemtetterm afturm (CLOs) st urfue atferent.
(Course Learning Outcome Matrix)

TSR g UTGAshY =g Hetied stfermm wftormat st e feram Seh ferercor femfarRaa Bfgaa
o &9 | yafid fora &;
grggeat stferma afverma #feerm (Course Learning Outcome Matrix)

UIGIshH | 18T | 18A | 18T | 1&T | A& | 18T | 18T | A&T | &y | & | AT | AT | A& | AT
Ty 23 a5 6|78 |9]10l1nl1213] 14
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1. V- gzt g g foRd ST aTet fara AR wftom SRy SR ST R
2. Uk YISl S Uk AT Mk UTSAsh AT qTRumy <781 bl 9Ted fokam ST wiehar

2l
10. geaier/udrert =T (Evaluation/Examination Planning):

%, T o urgTeat ST Jodeh
ATARE TR REICRNE
(30%) (70%)
Bre) FATHEdq | Sureafa Y T
AT
faff@sm®m | 05 05 10 10
qUTieh 30 70
Jftot 12 28

“erermeff gy it AR SReqrferit o @ 2 Seaw B ITe el o ST % AT 9T g sk foha

ST

*feremeff grr e i et ot H & <1 Sedw U B ITSd fehi o ATEd % ST I i ok fha

ST

11, erega B omum desf weor
Text books / References / Resources

183 - Traor
(APAuTET % )
1] amem 1. Rabbins, S. (2019). Organisational Behaviour. Pearson Education
[ are= Austral.
PR 2. Janakiram, B., Rao,Vijaya.N. Management and Behavioral Processes -
Excel Book 1/e
3. Bloisi, W., Cook, C., & Hunsaker, P. L. (2007). Management and
organisational behaviour: second edition. Mcgraw-Hill, Cop.
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4. Kitchin, D. (2018). An Introduction to Organisational Behaviour for
Managers and Engineers A Group and Multicultural Approach.
Routledge, Routledge.

)

1.Roberts, B. W. (2016). Personality Development and Organizational
Behavior. Research in Organizational Behavior, 27, 1-40.
https://doi.org/10.1016/50191-3085(06)27001-1

2.Chance, P.L., & Chance, E.W. (2002). Introduction to educational
leadership and organizational behavior: Theory into practice. Larchmont, NY:
Eye on Education.

3.Ellis, T.I. (1984). Motivating teachers for excellence. Eugene, OR: ERIC
Clearinghouse on Educational Management. (ERIC Number ED259449)

4.Michigan State University Extension. (1994). Group effectiveness:
understanding group member roles. Retrieved April 19, 2010 from
http://web1.msue.msu.edu/msue/imp/modii/ii719202.html.

5.Porter, L.W., Bigley, G.A., & Steers, R.M. (2003). Motivation and work
behavior (7th ed.). New York, NY: McGraw-Hill/lIrwin.

6.Prati, L., McMillan-Capehart, A., &Karriker, J.H. (2009). Affecting
organizational identity: A manager's influence. Journal of Leadership and
Organizational Studies, 15(4), 404-415.

qaary

Lhttp://www.mgahv.in/Pdf/dist/gen/MBA 402 Organisational Behaviou
r.paf

2.https:/lonlinecourses.swayam?2.ac.in/cec20 mg03/preview

3.https://onlinecourses.swayam2.ac.in/cec20_mg33/preview

4.Types of Organizational Structure in management. (n.d.).
Www.youtuhe.com. Retrieved July 13, 2021, from
https://www.youtube.com/watch?v=406v0XlylzA
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grggeEt faawur 7 gt

Template for the Course

lLugaeaiwTam . fadia saisd

(Name of the Course) Eeed a2

EXICIECIES] 40
2. urgg=at st shie. MS 403

STEITT
(Code of the Course) T/ aTE heft 05

MR35 4 i ey SICHIEETERINIG] 05

) LARR I EER]
(Credit) (Semester) — - G
ENEACT 60
b.arga=rEt T faraoT. -

(Description of Course)
o ot SR T Ufterr, TRaTsh ol 37ef 37T SIS, TRaTeRH, i 7R S|
o TETHA fgia Wiehd craisd fagT{CAAP),sTaamaTT 3R |
o o i AR, Tredl T JUTe!, ST, TSI, FRTIeh 6o, SHeTs 9|
o ifom wre: fafmfor o S e
® TEIFTHATTUATHNR HER, 37 3N ST, Heag ™ @l o, HeI 379, g9 3TN Toh|

6.s1utera stferTa uftor CLOs:

(Course Learning Outcomes)

(feremmT Srer wrgererat o Stvfise TfoTHT T Seoi@ U, | € It grgul agsh & fog
forer wepmt Swaifi/afamt gnfi)

TSR YT SR oh TLITq STEAT

1. TETER il I, TR o 3evd, Iof, Toid wiehd oramh fard(GAAP),
T TRET AR T TH-aH, T ST, i@ =15k, aTedl i JuTedt, gfere 31
Shfge o fram @rdi & Jehi T I IT8 8|

2. AT THIHIUSIHA, TSI, TETIeh Jeieh SIS I hITeEh hl @IS A
TS, sioh YoTE ke Fqer uregur, ferfermer s fore stera= 1 o wmer
forenfera gt |
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3. fET @Ta, ay- BT @, soid 3 o arereTiiies saeraties Tl i gl
gyl

4, IR TIET o, HEIg I =TSt o alohehl TUHT 3R Tohdl|

TSR 3T, ITT 3N TR, TSI 3R TS TSR 3l ST L [T 20807 L Hoh|

IR o aifaeh, T, oTTiefen, St 3T TR Taeretl sl ST 3T forsgwor

EEcall

7. ST- ST o T 3TR faswor it H Hege 21 Eeh]|

8. ot e T TRaTeRH o AT SHadTiieh THEITSTl ol & il |

9. forT &5 B T SRl TR SHETS THST HATC 3 H W g qeT USHTI STH |

10. T e T ¥ 370 HIRTC hl TR i G 3TI TSI oh S
T Hae Fd &

11, rEETiieh ST shl URTeR 371 TSR Swsierd ST ol dTHHT il |

o1

(op)

1 urgaerat st eraeeg (Contents of the Course)

ﬁgﬁ'"i“'.'i
. : . o (g afereTasier
T (2 3) (percentage
hhal , %o | share to the
S | TR | &= g% | Course)
(=fe [afereor
sraferd €) | formmamren/

arggetrl 08 02 02 12
ot
G

1. 2 1 12 | 20%
- T, FETr 0 0%

2AWEAHR |2 1 0

I, FraTEe

T IFISe AT

CIGED]

3.9 3 2 0 1

T o

4. rareRT 2 0 1

gishaT
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wreger? 08 02 02 12 [20%
gz?' 1.GAAP frgia | 4 1 1 12

2.3 3 | 4 1 1

g

08 02 02 12

wege-3 | Lapadiaar | 2 0 1 12 [ 20%
v i ey
Rl e q 0
| o

3abBe, @@ar | 3 1 1

EEl
wregerd 08 02 02 12 [20%
ifan | =meies | 2 1 0 12
|

) aer| 3 3 1 1

3o et | 3 0 1

o oA

qHA
wegeth 08 02 02 12 [20%
kSRR 2 1 1 12
BICLIE)
ARWER | ) georgrr 3 1 1

SETH,

IR dTSl o
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LAED
39S %
ELAO)

anT

40 10 10 60 |100%

feowft:
1 Higcoh Sid Ush T Ueh © Tk fivieh/3u-3fiveh T ST Wk 2
2.5 a1 (1 shfse o fotu et 15 = fFuffa 2)

8. forerur arfirme farferat, aerdter Uer SUTET

(Approaches, Methods, Techniques and Tools of Teaching)

1. Foforaret Sarm

2. ANTEATCHe SUTTH

3. frmTess SurTy

4, wshishd 3uTTH
b.farasfie,

(R SIENIEIEED

1 FETet

8. scige ITfrm 3T

1. =areaH-gE ==
TEANTCH AT
Ufereriirer forfer

o1 ATHTHG ST
5. TS SeeTehaoT

1. st

2. SARAH-HE-<I=,

3. ohfsd wvg ==,

4. afEST S T e,

b, gfver ok ?q ST ® @8 SHaTelt faf= geem ue
T SN TehT SUShuT ohT TS 8131, THITRIer | 37T,

IRICR T

2. SATTATE FATE (THT FATTEH, T Hie )3 uera
4 Mt

bweaE

6. e O, S-GHTeH (F-2gF A, ST S, sam,

T o, ferfehegere)

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf

Page 22



9. urgm=mat stferm uftorm (CLOs) skt urfus atferent.
(Course Learning Outcome Matrix)

TSR g UTSAshA v effea iR uftormt st gred foram St <t &, SR faaror
fremfefaa afdea & v ° yefyia fomar s

grggeat srferme afverma &feerm (Course Learning Outcome Matrix)

AT | &d

2

o
3

o
4

o
5

o
6

oex

oex

7 | 8

NS

9

AL
10

e
11

o
12

o
13

o
14

fewquft:

3. v -urgz=at gy aTed foRd ST et wférd St aitoT s SR T 2
4. U UTSI=At R U AT eIk T AshH SR AT e ohl T fohaT ST Tkl

2l
10. ge=ier/udrerr =T (Evaluation/Examination Planning):
%, T o urgTeat ST Jodeh
ATAN ToARRT AT e
(30%) (70%)
Bre) FATHEdq | Sureafa Y P
AR
faff@sm®m | 05 05 10 10
qUTieh 30 70
Jftot 12 28

“eremeff gy et AR sreqrferit o @ < Seaw &g ITe et % e 3 ST I qeATeh foha

ST

*feremeff grr e i et ot H & <1 Sedw U B ITed i o TG 3 ST I i b fha

Sl
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11, sreaa B o wesf weor
Text books / References / Resources

e -aTwUt

feramor

(APAuTET # )

E S
qTed
Ieer

1. Arora M.N. (2010), accounting for management. first Edition.
Himalaya Publishing House, New Delhi.

2. Mukherjee and Hanif, (2003). Financial Accounting. First
Edition. Tata McGraw Hill, New Delhi.

3. Ashok and Deepak, (2006). Fundamentals of Financial
Accounting. Fifth Edition. Taxmann's, New Delhi.

2 |"evy Uy

1. Lal, J; Srivastava, S (2004), “Financial Accounting; Principles and
Practices”, 4th Editi, S Chand, New Delhi

2. Anthony Robert N, Hawkins David, Merchant Kenneth A. (2013),
“Accounting: Textand Cases”, 13thEd, McGraw-Hill Education

3. Charles T. Horngren and Donna Philbrick (2017), “Introduction to
Financial Accounting”, 11th Edition, Pearson Education.

4. Monga, J, R, “Financial Accounting: Concepts and Applications”
(2017) Mayur Paper Backs, 2th Edition, New Delhi.

5. Tulsian, P.C; Tulsia, Bharat (2015). , “Financial Accounting” , 10th
Edition ,Pearson Education

aqrgqd

Lhttp:/lwww.mgahv.in/Pdf/Dist/gen/403 prabandhiki 12 07 17.Pdf
2.CrashCourse. (2019). Understanding Financial Statements and
Accounting: Crash Course Entrepreneurship #15 [YouTube Video]. In
YouTube. https://www.youtube.com/watch?v="HK5gpg39pY

3.Villa, A. (2021). Generally Accepted Accounting Principles (GAAP) |
Accountancy | Class 11| B.COM | BBA | MBA | M.COM. In YouTube.
https://www.youtube.com/watch?v=EFpr8MyKgoY
4.https://onlinecourses.swayam?2.ac.in/cec19 cm04/preview
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LICERRIRE IR

Template for the Course

1 uTearerat ST AT | e ek areivTRr

(Name of the Course) uZh e

EXICIECIES] 40
2. urgg=at st shie. MS 404

ST
(Code of the Course) T [aaTE heft 05

3 e 04 3= P g SICHIEETERINIGI] 05

: LSRRI EE D]
(Credit) (Semester) G
ENE AT 60
SR ICPERIEaREE I

(Description of Course)

o ol ehIr TR ShTUTEr. Yehfd, Heed 3T &1, 3cqTe | STaHT I3 |

o i fersyuur ai T G e erhe fota o # AT fersieor Y SufiE |

o IUTE oh FIgT a.3cTE oo, STuTafer 7R reriarfer Searee farsgmor |

o AT o g seurafyy var defafer & e o arufen 3 smegfe frgrause
T |

® TSR WTTAT, THIHN, THITRTIGh Tiaede R STeaiehr, Hed 3R TR g
R |

6.s1utera stferta uftoma CLOS:-
(Course Learning Outcomes)
(feremmT Srer wrgererat o Stvfise TfoTHT T Seoi@ U, | € It grgul agsh & fog
forer wepmt Swaifi/afamt gnfi)
UTSASHY YT S o TLRATT STEAT.
1. srfeTer e TS TR WA SR AR, AT S S Y oAl il STy
THS R |
2. TSR @i, ot SfcRIfiar UahTferehi 31901 SfaRiTaT 3T STeTershi 918 STTEmumaty
% eI G e THE o iy foskfra g |
3. TS 3T U 3T Y VAT, aTdfareh ST ST TR dqferd SISt Sref
T HTIROMSA TR H o s o off ege & |
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4. ¥ geTehifa, GERhifa o SR qERhIfT Sl ATt AT ST SIS S e
LTS <l THgH 6T iy forenfea gt |
5. qq TR T 5 3T Il Sl ST FHLd T ST USTIR o STTaU
HTEEET Fd T |
6. TR ST ST URIGR 371X TSR SFeiferd ST ol STeAT L Hol |
1 urgaerat st eraaeg (Contents of the Course)

H ufaeraa
. o - & (5 39T
T (23 (percentage
hhal , %o | share to the
TN | T | gamaime/ | >
g | Course)
(=fs SRS
st 2)

Hrege-1 10 02 02 14 |23%
o RCcecip] 2 1 14
adforrer | T
T i SR, S,

ThIY ST HEd

2. 3cqTEH 9TeT | 3 0 1

EED

Jomm-dmra | 3 1 0

EEAK

4, 3arent 2 0 1

STER

e @

CHEEGRAREI
Higgd-2 06 02 02 10 |17%
1k ) ,

2977 1 3TN | 2 1 0

3R qEfEe

3.1 3 farseeon | 2 1 1
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Hggd-3 08 02 02 12 120%
ElCICC D
frgra l.3umeT e |2 0 1 12
2.37qmafe R | 2 1 0
etaer ScTe
farmor
3. arET It | 2 1 1
hT SR
L RIECH
4, gererehi ot | 2 0 0
o T SUAET
Hregga-4 06 02 02 10
ISIHERCD
e
1. sreumafs wa | 2 1 0 10 [17%
deiafer o A
F AU AR
strefeh fergr
2. 9 g it | 2 0 1
A
IHAMEN  ATH
whT
3T Tk 2 1 1
HIEIA-9 10 02 02 14 |23%
TR
P 1..E|'IG|T{.7mp[ 2 1 0 14
HIHAT
2 TR, 3 0 0
TSHTTRIFHR
SIRRITGI
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3. amfEn 3 0 1
HH ST AR
T R, - 29T
HEEINIERES
Exi)
eren
4@ IR |2 1 1
T et
T 40 10 10 60 |100%
ooty
1 HTgI & i Ush AT Tk © 37Freh fivieh /3u-3fieh T SIT ekl 2
2.9 a1 (1 shfee o fotw et 15 =1 ferifa B
8. forerur arfirma farferat, aerdter Uer SUTET
(Approaches, Methods, Techniques and Tools of Teaching)
1. Fwtoraret Sarm
2. ANTEATCHe SUTTH
3. frmTess SurTy
4, wshishd 3uTTH
Ao 5 Feaefier
(R SHENIEIEED
1 FETet
8. scige ST ST
1. sareaH-gE ==
2. FEAIcH AT
farferat 3. fcrerfires fafer
4. 9=t ST At
b, | TR
1. ot
2. SARAH-HE-<I=,
qehrA TR 3. shfs wog ==,

4. fIISHT ST U SR TehaT,

5. gfirs faere 3 ST o TS ffer g
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T SN TehT SUSHuT ohT 3TTS 8131, THITTRIer | 37T,

IRICE T

2. SATTATE FATE (THT FATTEH, T Hie )3 uera
4 ST

bweare

T o, ferfehegere)

6. e O, 3-GHTeH (F-2gF AT, ST S, sam,

9. urgzerat stferma ufturrw (CLOs) <t wrfue arferest:

(Course Learning Outcome Matrix)

TSR g T she =g Fetfed stferma wftormat <t e feram T <t &, SRt fararor
il afgea & v ° yefyia fomar s

gregeat stferma afverma &feerm (Course Learning Outcome Matrix)

UIGIAhH | 18T | 18T | 18T | 18T | 18T | & | 18T | 18T | Ty | 18T | 18T | & | 189 | A&y
T V1203|4567 8]910]11]12]13]/14
EICRERI
EUU
e
X | X X X

e — Y v vixIxIx|vlv
gfume

Hr ot

feoquft:

5, V- urgF=at gRT 9T TR ST el Aferd AT qiuT <Rl Serd heaT 2
6. T UTST=R g Uk AT AR UTGHsHT AT qTROTH e SRl T foRaT ST Tkt

H
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10. ge=ier/udrerr =T (Evaluation/Examination Planning):

%, T o gt ST Jodeh
st geaE T T
%) (70%)
e FdEqd | It o .
He TR

fratfasm | 05 05 10 10
it 30 70
Sftot 12 28

eremeff gy et AR sreqrferit o @ 2 Seaw &g ITe el 3 ATEd 3 ST UL i ok fha

ST

*feremeff grr e i et oet © & <1 Sedw T B T Sfehi o AT 3 ST L i b fha

Sl

11, erega B omum desf weor
Text books / References / Resources

e -aTUt

Teraror
(APAuTET % )

1 e/

RICEEE)

1.Christopher R. Thomas & S. Charles Maurice (2006), Managerial
Economics, Tata McGraw Hill, New Delhi.

2. Truett & Truett (2004). Managerial Economics. John Wiley &
Sons Inc.

3.1 Petersen, H. Craig &Cris, L W (2004). Managerial Economics
4.H.L., A. (2017). Managerial economics (Analysis of managerial
decision making) (9th ed.). S. Chand Publishing.

5.Jain, P. /. (2006). Managerial economics. Pearson Education India.

2 LESE B

1.Brickley, J. A., Smith, C. W., Jr., & Zimmerman, J. L. (2001).
Managerial economics and organizational architecture. New York,
NY: McGraw-Hill Irwin.
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2.Coase, R. H. (1937). The nature of the firm. Economica 4(16),
386-405.

3.Hirschey, M., & Pappas, J. L. (1996). Managerial economics (8th
ed.). Fort Worth, TX: The Dryden Press.

3 |3- L.http:/lwww.mgahv.in/Pdf/Dist/mba_data/ms 401.pdf
gareaT

2.https:/lonlinecourses.swayam?2.ac.in/cec21 cm01/preview

3.https://onlinecourses.swayam2.ac.in/imb20 mg31/preview

4.Edspira. (2014). Introduction to Managerial Accounting. In
YouTube. https://www.youtube.com/watch?v=KCyg8-zM9bA
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grggeEt faawur 7 gt

Template for the Course
1 urgEeEt T A | U e ee ‘
(Name of the Course) acHh a2
T[T 40
2. urgaeat st ahis. MS 405 ST
(Code of the Course) e AT Fe i
3.3 M4 afee 4w wom WT?H*/W/ 05
(Credit) (Semester) RERICERIR
EIMSIEEALRIGIEIC) 10
ENECACT 60

SR ICPERIEaREE I
(Description of Course)

o TIUur uar g w1 ufter: 31 | W, e STaUTTT, 39, Uitk
T TeRuT TehfAeieer fAuta arareror s farsgwor, e afskam, ==t st Jepfl
IUNITHT SUAER T fIYT0T, TR &1 shl TET TR AT hTAT, ITHIHT TSR
IR TR TR, TSR {1, SIS sl SAfatd |
Teraur fergror: Seure ot qewr ot feraeor fofr | daeda fofan
oo ® SdHT g7 3R SR T2, ATeeh o el o, areor ferqure, 3-faraum, Afoes
T
6.2ruteraerfermaafomaCLOs:-
(Course Learning Outcomes)
(forvmr Sreoieh wTgEr=rat o e7fiee UftoTdt ot Sooha T, |Te & UTga==t Trqul uTgshy o g
forer e St/ 3famet 2

TSR YUT i oh LT STEAT

1. fouure yeree 1 o7ef 3T Heed SR SATHRIE 3R g fauve staemom, fogure
gsramd fgrdl, STaamomst s J 19 S|

2. Grafd o THY T Shi TohedHT, Tahioh YT Shi ST, aTNeR! AT IaHH oo,
I N Tohri1eh RIS 3R Yl i o & W oTera I o7 amet fenfaa
Rl

3. Tauur ararerer st fersgwor, fordur emT SoTtet, forar e ufshar, fodqur et i
Yhfd , S Y8 o TR Acieh, forawor =et & &1, foaaure 3=t it g
U farshar T e SaTaY i awer forehfira g |
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LT L & |
10, JeTo % STIRE § INY UF GSTTcH hIITeAieh fohTH a1 Tk

11, rEETiies STa shi URTeR 37X TSR Ssierd ST ol |TeHT i |

. ST~ TG FHOR o STR forsuor i & @er & Eohl |
SIS HESISOT G&7dT T forshTel &I |
feraur o wreraTTiefer sarETRes TuETe Y g |
forqur &5t © el Rl TR TS TSt ST 3 | gaw gi|
foraur & H TeRTtt U T Tehrt & § ST OTH hid |
A HaE1eh fIehTe o 319 HIRTC ohl STET L §U 3T USHTI o STE T

1 urga=rat st sraag (Contents of the Course)

AT A& faraor i emafer (g 4) & | FoaGIEAT
e | o ufesraeia
(percentage
share to the
Course)
TN | TR | 9918
(=fe [aRreqor
sufaa | fomremen/
?)
BIECE 05 02 02 09 [14%
Ifeuur weem | 1 foqoe weem | 1 0 1 09
T AT 319 U9 HEe
PACELC K] 1 0 1
Jfqmmufrard | 1 1 0
2 1 0
4 fqor Ed)
.
HiggeT-2 09 02 02 13 |22%
ERIELU] 1.fawr arame | 1 1 0 13
TR TSR | o7 fywersor
Fota 25w g | ] 0 0
JOTTeAt
3.faaoe e | 1 0 0
-
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4. four <t i | 2 1 0

YA, =Fd JETE

F THR

5. faraur <=ett 6t | 2 0 1

AT 3 festeH

6. I weAm, |2 0 1

Ty S gfeege -

T fashar 3R

ofieh ST
Hggd-3 09 02 02 13 | 22%
TR 13uefier =aer | 3 1 0 13
EPERCT) FT AT TT FTH
fagaor, TR | fygemo
AT T TTA | 2 1T FrThehor 0 1
AR AT | Hrarfug omam | 3
AT

Jafra IR &

d w 3EH |3 1 1

LETIED
Hregga-4 09 02 02 13 |22%
g fagror
P o %11 13

37l g 3 dcd 1 0

2.3 Teeft | 2 0 1

ol

3 e waef fofz | 2 1 0

Afgamr  @ad| 2 0 0

ol

Sbadgs G| 2 0 1

ol
Higd- 08 02 02 12 1200
SRaum W | 1 res w9y Y e | 2 1 0 12
FANE T R |ug vy fygue
IWATHAH | &) e

2.3-fomur qer dar | 2 0 1
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IELIET E7)

~*

SERIuIY
3. W= fouum, | 2 0 0

graTTens faaur
4 wrfsis fomom | 2 1 1
W fum @
EEIDGEIRER

T 40 10 10 60 |100%

oot
1 FTSI o ST Teh AT Toh © 37T ek /IT-3fTHeh T SIT kel &
2.9 et 7 01 shfee & fore et 15 = ferifea 21

8. forerur arfirma farferat, aerdter wer SUTET

(Approaches, Methods, Techniques and Tools of Teaching)
1. Frotorardt 3ummy

2. JTTHATCHeR 3UTTH

3. TR T

4, wshishd 3uTTH

i 5 Rt

R NIEIEED

1 FETet

8. scige At uTTy

1. =re=-ug ==t
. TEITIcHeh TRy
. Ufcrerferes fafer
. TSI TR ey
b, | TR
1. amifatem=t
2. SARAH-TE-<<
- 3. hfsd wwg ==
4. afST i U e
5. gfver foerma =g YA § @1% SHaTelt faf= g wa
T TN {TehT STShT o7 3T ET 3T, Temett 3 3name

T 1 orer dfge wegfa
2. SATTATE FATE (THT FATTEH, T Hie )3 uera

%@
B~ oo
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4 TSt

ORI )

6. e O, $-GHTeH (F-2gF AT, ST S, sam,
e g, ferferep)

9. urgmemtetterm afturm (CLOS) st urfue atferent.
(Course Learning Outcome Matrix)

TSR S T she =g Fetfed stfermm wftormat <t e feram T <t &, SRt fararor
fremferfaa afgea & v ° yefyia fomar s

gregeat srferma afverma #feerm (Course Learning Outcome Matrix)

o v -urgEEAt g T foRe ST Aoy wfara ST afto Y Se ST 2

o TS UISIST G Ueh AT STk TG shH SATRATH TR Te=ii shl WTed T ST @iehalt 21
10. ge=ier/udrerr =T (Evaluation/Examination Planning):

&, Tgi frieh UTgA=aT T ToTER
FTATR oaehT SEILRRE
(30%) (70%)
Bre) FATHEdq | Sureafa Y P
AT
faff@ e | 05 05 10 10
qrteh 30 70
Jfrof 12 28
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UTGAhY | 18T | 18T | 718 | 718 | 18 | 18 | 18 | 18 | 18 | 18 | 18T | e | e | o7ed
1 2 3 4 5 6 7 8 9 |10 | 11 | 12 | 13 | 14
EICRERI
e v |\v |V | v |v |V
; X |v | X |v [ X |v | X |v
o
Hr ot
feoquft:




“eremeff grr ot AT sreqrferit o & & Seqw =g 1T el 3 e oh SRR T el ok feha
ST

*feremeff grr e i Efia oet H & <1 SodH U B WIS SFeRT ok SATEd % AT T qeT o fohaT
Sl

11, sreaa B o wesf Teor
Text books / References / Resources

183 - Traon
(APAwrea & )
1| smam/ 1. Bagozzi, R. P., Rosal. A., Sawhney, K., & Coronel, F. (1998).
qred Marketing management. Prentice Hall.
ROl 2. Kotler, P., Armstrong, G. M., & Lourdes Amador Araujo. (2017).

Marketing. Pearson Educacion.
3. Winer, R., & Dhar, R. (2014). Marketing management. Pearson.

2| a3y 1. Alexis, M. (2020). Marketing Laws and Marketing Strategy. Journal of

B Marketing, 26(4), 67.

2. Cherington, P. T. (2019). Marketing Marketing. Journal of
Marketing, 1(3), 223. https://doi.org/10.2307/1245646

3. Clark, L. (2018). Marketing Courses and Marketing Research.
Journal of Marketing, 12(4), 488. https://doi.org/10.2307/1246631

3[%- 1.http:/Avww.mgahv.in/Pdf/Dist/mba_data/ms 413.pdf

wared | .the Marketing Strategist. (2022). Marketing Management - Chapter 1:
Defining Marketing | Kotler & Keller. In YouTube.
https://www.youtube.com/watch?v=KxwmtRS1wJc

3.Marketing Management Orientations - The 5 Marketing Concepts. (n.d.).
Www.youtube.com. Retrieved March 25, 2022,
fromhttps://www.youtube.com/watch?v=pJOTp6t-c8A
4.https:/fonlinecourses.nptel.ac.in/noc22 mg57/preview
5.https://onlinecourses.swayam?2.ac.in/cec20 mg06/preview
6.https://onlinecourses.nptel.ac.in/noc19 mg48/preview
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grgIEdt fawuT 7 grar

Template for the Course

L uTgaeai HTATH | SATHTE & T T8e]
(Name of the Course)

2. urgg=at st shte. MS 406

(Code of the Course)

3. shfee: 04 e 4 Toreex o
(Credit) (Semester)

SR ICPERIEaREE I

(Description of Course)

o wrdta wider arfafaaw 1872 s1qey &1 g U9 Ya(a , T&aE 3R Wil 3@y
T I FHAT,ETAT T TF e, 3T T 1 Y3 UF e 31qa e o oo &

fo sg=m

ey e
e/ A eeT sy | 40
efealgarwar | 10
SreeTien/smmEmen/ | 05
e/ eaentd
EANNIEEIRIINICIR) 05
ENEACT 60

o Fordrw orgater afaafd ofiv TR, fra SfiT s TSt

o urer <Y forshy erfarfrem1930:foskar srgey ok orgyr & TR SR awe foska
3T ¢ T GTH, Tk TG folshdl o ATIHR
o HUAT HIAIE Fd - FUMA F THERAR THdFHNEH TS AMHA 3H

TR, Efas, Huf= & Tae

o TfierT tferfaam yvrier) 1 ey, Urdad & Tk ITed o shaod T3 UehRT, IeTd

& ThR

6.3rafera srferTe uftorma CLOs:

(Course Learning Outcomes)
TTGISHH Y01 i oh TATT ST

1. TFY T HMT T TRIAodTd 3T TAh{d ST i hl qua] S b el o

& oI 3=, Tod = wgnfd g Tfawhetehl SATLTLONST ohl HHET ol |
2. aafayfd s e i sy, Ui eRemeH % gfY foefaa 2t |
3. et o forshi srferfrm 19305 smd srerae I 3R gwe foenfea g

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf




4, wut FEIgE fagrd - wufEl % YRS Y EEier Us anfdea 3w
TEIT, FE 1o =T T STE 2|

5. vrflert  tfufem-1932 wrflel o7 WEUUad o GIYUCATE o shdod
STRATIRIUTETH o ThR o TR ST I T Tmet forenfera g

6. 3T IR T STETH FAd G I TSHTI o TG b Fayel hLd |

7 gt sht sraaeg (Contents of the Course)

REICPEE]
LIPS feramor Frerifea erafr (w2 9) H gfeeraate
aEan Fer | (percentage
T ge | share tothe
e (ﬁ' ﬁ'“&ﬁi Wf ‘W Course)
?)
wreger] 08 02 02 12
wrd T wfEr
afefem |1 Y @) 2 1 0 20 %
1872 T T hid,
TEE R 12
wlipfd
2. IEY | 2 1 0
H AT S
EEIT] I
gfaha
QI | 2 0 1
ECHERCRECES
3o ® |2 0 1
oA T & foT
SR
ngget2 07 02 02 11
PRI S e e |3 0 01
TR
2 fam e |3 1 0 18%
9 11
3. Tt 1 1 01
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AT et3 09 02 02 13
urer <ht ferghy
arfarfRam1930 22 %
1. foshr agee | 3 0 1
13
2. fora srgee | 3 1 0
T TR 3R
A
3. T e 3 1 1
IEETIED
ATIFR
Argg -4 08 02 02 12
AT HA
1. v@ fagra- | 2 0 1
Fufa o
TeRTLSTI Yehfdl
2. T US| 2 0 1 12 120%
AT Eehet 31T
THIfRREE
3. = 2 1 0
4, wataid |2 1 0
g
AT AD 08 02 02 12
CIDICAE
arfarfram, 1. vmferd & |2 1 0 12 |20%
1932 &Y,
UIeE & B¢
2. qTd & 3 1 1
Fde
MR
3. uTd & 3 0 1
SEALY
IhT 40 10 10 60 |100%
ooty
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1 FTSI o ST Teh AT Toh © 37T ek /IT-3MTHh T SIT Rl &
2.9 et 7 01 shfee & fore et 15 = ferifea 21

8.forerur arfere farferat, qerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)

1. Fmtoraret Sarm

2. ANTEATCHe SUTTH
3. FrmTees SurTy

4, wshishd 3uTTH

5. farasfie,

(R SUENIEIEED

1 FETet

8. sciee I 3T

6. SUTEA-gE I=t

1. F=aTeH AT
8. Ufcrerfirens fafer
9. gt i ey

10. Tt s eRToT

1. st

2. hfsd ag ==,

3. afEiieT s T SR

4. gfcen fosh@ 3 ST § W15 SHaTet fofy= g
T SN iehT STShuT ohT STTS.ET 3T, THITRITeT | 37T,

IRICR T

2. SATTATE FATE (THT FATTEH, T Hie )3 uera

4 ST

bwarE

6. e O, S-GHTeH (F-2gF A, ST S, sam,
e g, fafg)
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9. urgmerat stferm aftorme (CLOs) st unfue atferent.

(Course Learning Outcome Matrix)
TSR ST T she =g Hetfed stfermm wftormat <t e feram ST <t &, 3Rt fararor

fremfefaa afdea & v ° yefyia fomar s
grggeat srferme afverma &feerm (Course Learning Outcome Matrix)
UTGAhH eT&T &I | &I | & | 18T | o1& | 18T | I&T | 18T | g ™ A | 8T | I8 | e
1| 2| 3| 4|5 | 6| 7|8 |9 | 10| 1]|12|13]14
EiceeriFu
R
arm v v v | v v x |v |x [X X X X XX
g 6t
Tty
feoquft:

1. v-urgaat g gred 3R ST aTet wferd Stferm aftorm sht SRt Rt 2|
2. Uk YISl S Uk AT STk UTSAsh AT qTiumy <1eii bl 9Ted fokam ST wiehar

2l
10. ge=ier/udrerr =T (Evaluation/Examination Planning):
. T o urgTeat wTgeAhT
ATtk Hoaeh EEICR T
(30%) (70%)
Bre) Faiigad | gl A afTa
HeATeh
fuffa s | 05 05 10 10
qUTieh 30 70
Sfiof 12 28

"Freeff T i SRR ST i 8 21 e ST S 5 S 3 ST T A e

ST
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#%mﬁmwaﬂqasﬁawﬁﬁamqﬁgw 3ThT o TG oh STTET X {EATh fohdT

Sl

11, sreaa B o wesf weor
Text books / References / Resources

g - | TR
T AP AT )
l{emem| 1. Gogna P.P.S. (2008), Mercantile Law, 4th Edition, S. Chand & Co.
/ Ltd., India.
RICR) 2. Pathak Akhileshwar (2010), Legal Aspects of Business, 4th Edition,
T~ Tata McGraw Hill.
3. Shukla M.C. (2007), Mercantile Law, First Edition, S. Chand &
Company Ltd.
4. Maheshwari & Maheshwari (2009), Elements of Corporate Laws,
Himalaya Publishing House Pvt. Limited, India.
5. Kapoor N. D. (2009), Elements of mercantile Law, Latest Edition,
Sultan Chand and Company, India.
2wt 1. Donald Richard Shea, Swacker, F. W., & America. (1976). Business
PRl and legal aspects of Latin American trade and investment. University
Of Wisconsin-Milwaukee.
2. Marcum, T. (2018). Class Explores Legal Aspects of Business Entities.
Entrepreneur and Innovation Exchange.
https://doi.org/10.17919/x9k396
3|3~ 1. http:/fwww.mgahv.in/Pdf/Dist/gen/MBA 405 Legal Aspects of Busi
gy ness.Pdf
T 2. https://onlinecourses.nptel.ac.in/noc22_mg52/preview
3. https://onlinecourses.swayam?2.ac.in/cec21_mg02/preview
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gt forewut 7g gt

Template for the Course
1 aTeTeEt T AT | SATEHTRI T YT — =
(Name of the Course) _
T/ AT 20
2. urga=rat st et MS 407 e
(Code of the Course) Ffesfaare e | 05
et/ | 0
3.3fee 02%fe 4. S e
(Credit) (Semester) T fershrer | 05
Tiferferfer
ENEICACT 30

SR ICPERIEaREE I

(Description of Course)

TEINUT o Fgia . Temorsht Tehfd, Tecd ST fiehT, Tesmor Sfsha, Trsmorsht sremd
[TUYOT o B9 Tl weivor, 71 Hifas arswor, HiRges armor

TENUT % IUFET, TR fu T et T e W e a9 3R
HT&Teh T

TEUNUT o HEeAUT Wk, AT YUk 3R Ehideh T, SRNFER 3R
TEISUT, AT GO wfeh 3R T 18,5 91

I TEWUT WHGRATE  hl UGRAT AR ITRN  TFGHTIRIA  RRARIH
femefa eiesT Teqfaat s 3R wefdia e

6.sruterastterTa aftorm CLOS:

(Course Learning Outcomes)

(feramT Srer Tt o Stvfise TfoTHT T Seoi@ U, w1 € gt grgul agshH & forg
forer wepmt Swaifi/afamt gnfi)

TSR YT SR oh TLRATA STEAAT

L.

5.
6.

TN o ToETd SHeh! Tehfc] Hecd S[{HeRT o oK § THEH|

2. FUTUT UfshAT qUT SHehT STETST o S H ST &L Hohtl|
3.
4. s fard ofed, didt T e 9 o, T 99 S dTeTehR | U %

fofta sy, Hiftges 3wor 7R HiRges 0T o H 58 T Eom |

IR o ST H ST Foh |
SR TS 7 e ST T 5T ol Tefter oL gem |
SATS SReferm ST €]
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7 gt sht sraaeg (Contents of the Course)

g
y Srertt . BIDM G
A Reereor srater (&2 ) (percentage
hhal , e | share to the
el m Wﬁ /ﬁ@ e | Course)
?)
arggetrl 04 02 02 06
[TUYUT
fagia 1. geworEht 2 1 0 20 %
TR, TEed IR
CIGED] 06
2. eSOt gfshar | 1 0 1
3. aEvorEht 1 1 1
raTg
et 04 02 02 06
NS w1 0 1
A FET
2. T e 1 1 0
pERasiE i) 12 [20%
3. iftaeh 2 1 1
YT,
BICEIEED
A <At e,
TS AT
AT et3 04 02 02 06
[TUYUT
STIRT 20 %
1. giersrr fie | 1 0 1
G
06
2. Heft ua 1 1 0
JATAE U i@
3. T == 3R | 2 1 1
TR
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nrggerd 06 02 02 06
[T o
wEeaqt 1. e | 2 0 0
H U S 20 %
TTEHeh T
2. Srenfieht o | 1 1 1 06
FEIYoT
3. =mEas |1 1 1
gEyur Afceh
ST I TR
BIEC N 06 02 02 06 |20%
T
TEoT l.smaftashr |1 0 0 06
HTh TishaT 3R
3T TS A
2. fogra 1 1 1
SRR
IESIHER
3. AT 2 0 1
SRl ST
IR JE3Td ST
T 20 05 05 30 [100%
feft:

1 FTSI o ST Teh AT Toh © 37T ek /IT-31THeh T ST kel &

2.5 a1 (1 shiee o fotu et 15 = fFuff@ 21
8.forerur arfere farferat, qerdter Uat IuTe:
(Approaches, Methods, Techniques and Tools of Teaching)

1. Fmtoraret Sarm

2. ANTEATCHe SUTTH

3. frmTess SurTy

4, wshishd 3uTTH
b.farasfie,

(R SHENIEIEED

1 FETet

8. scige ITfrm 3T
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S-G9 =1

TEANTIcH AT
fererren fafer

o1 SATHTHG ST
5. TS S TehaoT

1. st

2. hfsd ag ==,

3. afEiiemT e T SR,

4, g e ?q ST § &3 AT [y et o
T TTTEhT SUhT ohT SATSET,EY, TR H ST,

IRICE T

2. SATTATE FATE (THT FATTEH, T Hie )3 uera

4 ST

bwarE

6. e O, S-GHTeH (F-2gF AT, ST S, sam,

T o, ferfehegere)

9. urgm=mat srferm afvor (CLOs) skt urfum atferent.

(Course Learning Outcome Matrix)

TSR g T she =g Fetfed stfermm ot <t e feram T <t &, SRt fararor
fremfefaa afgea & v ° yefyia fomar s

grggeEat srferma afverma &feemm (Course Learning Outcome Matrix)

UGAHA Ted | o1 | e | 71gd | o1ed | o1ed | @ied | <ied | oeq | ey | @ey | @iem | e’ | e’ | oed
1 | 2 | 3| 4|5 |6 | 7|8 |9 |10 |1 |12|1B|1
EiceeriFu
et
strm v v v v v [ x v xR R XX
gfeoTe 6t
iy
fooquft:
1. v- U=t grr uTed foRar ST aTet sferd sTferTe aitoTm SRt e ST 2
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2. Uk YISl ST U A7 STk UTSAsh AT qTiumy <7eii bl 9Ted fokam ST wehar

gl
10. geaier/udrert =T (Evaluation/Examination Planning):
&, Tgi fiieh UTgA=aT T ToaER
FTATR oaehT SEILRRE
(30%) (70%)
T FTHEad | ufkufd Y T
AT
faff@sm | 05 05 10 10
qUTieh 30 70
Jftot 12 28

"Freeff T i SRR SR i 8 21 e ST S 5 S 3 ST T A e

ST

#%mﬁmwaﬁqaaﬁawﬁﬁamw%gw 3ThT o TG oh ST X {EATh fohdT

Sl

11. aremaa ¥q muw Teed v
Text books / References / Resources

urga - | faeror
TR APAsTEw )
1| errer 1. Scot, O. (2004). Contemporary Business communication. Biztantra,
1 New Delhi.
RLCR 2. Lesikar, R.V. and Flatley, M.E. (2005). Business Communication skills
PR} for Empowering the internet Generation. Tata McGraw Hill publishing
Company Ltd. New Delhi.
3. Ludlow, R. and Panton, F. (1998). the Essence of Effective
Communication. Prentice Hall of India Pvt.Ltd.
2||ad | 1."BUSINESS COMMUNICATION | Handy Answer: The Handy
o | Communication Answer Book - Credo Reference". search.credoreference.com.
Retrieved 2019-10-23.
2. Reinsch, Lamar (Fall 1991). "Editorial: What Is Business Communication?",
Journal of Business Communication. 28 (4): 305-310.
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doi:10.1177/002194369102800401.

3."BUSINESS COMMUNICATION | Handy Answer: The Handy
Communication Answer Book - Credo Reference". search.credoreference.com.
Retrieved 2019-10-23.

4.Damerst, William (1966). Resourceful Business Communication. Harcourt,
Brace & World. pp. 6-7.

5."BUSINESS COMMUNICATION | Handy Answer: The Handy
Communication Answer Book - Credo Reference". search.credoreference.com.
Retrieved 2019-10-23.

6."Archived copy". Archived from the original on 2007-08-12. Retrieved 2007-
09-11.

7.1EEE Transactions on Professional Communication

33- 1. http:/lwww.mgahv.in/Pdf/Dist/mba_data/MS 422 Business Comm
qang unication.pdf
T 2. https://onlinecourses.swayam?2.ac.in/nou22_cm10/preview

3. https://onlinecourses.swayam?2.ac.in/imb19 mgl4/preview
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LICPERIRCE RS R

Template for the Course

1 uTgaeat hTATH | AR Sreieaaeenaii ifd uTHh e
(Name of the Course) T/ eATaTe sareaH | 40

cpitaafaaewear | 10
2. urgaeat st s, MS 408 STEETTER AT 05
(Code of the Course) wfe/ame

et Tfafatr | 05
3. shfge.04 shfeed oo vy 5o ez e 60

(Credit) (Semester)

SR ICPERIEaREE I

(Description of Course)

o R STfeTewe o Hol e IR fomivary; foepma o7t sifaskfirdar it Taumon 3k
YT, AT forehTd, T 31T TR SATaETiIeh ST sl GTeT

o Hfifq oo femiieor s Yfaeenfud s Y JsHT SR A & foee, 1991 &
TR T, STITaweIT UX 3k TuTe o TTe Hifseh 7 fordt ffcan

o fawm, 3Hfd 3R GTTHS uftad, faem &1 gy awma @@= l1991 & are
TTINTd er s ikt W fifarra gfSeior & uftad, fasm s forawor; sRisem sik
T A forehte; Tateoier fra SHeiReshiT s

o & TSI ST L Y &, ITNT TR war &t forfr &

o TETEAI, ISR 3T 99 AR

6.2rufere stferma uftormr CLOs:
(Course Learning Outcomes)
TSR YT SR oh TLRATA STEAAT
1. IR STefeaee o qot T 3TN foRIyaTeaR! THer o |
2. T TR Ued 3T Ud SIS HTiRieh ST ht STt R Hoh |
3. STrefieRtor snt Sfcreenfud s S FSHT ST AT T foenr STaumonett & 957 g9
g o g fskfia gt |
4, AT YT 7ok T o T Hifseh R fafi Hifaan it staemonsn i aug g |
5. 1991 = aTe HEATTA &Rl shi R 9T AifTa SR H ST qiEdHT 1 ST
T |
6. SRISPTRY, TR, Tfarer feraret, s Regehia smemet S gei uX foreieor &7t weh |
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7. N &, 2T Td TaT &, foreiier &, Gerebifa a9 o9 SIS St &5k s 3 919
L HH|
8. WA U I hT ST FAd B T USTIR o T HT Fare i |

7 gt sht sraaeg (Contents of the Course)

REICPEE]
argge | oo Fuifa srafer (web) o uferorastor
aEan % | (percentage

T e | share to the
e (ﬁ' ﬁ'“; Wf ‘W Course)
?)
arggetrl 08 02 02 12
TRA ™
3 STTETOT 3 12 |20%
Towae | ST
2. 9qa fawe | 3 0 1
U™ |3 1 1
IR TR
GTEAT 6T
AT
ngget2 08 02 02 12
A inirree 7 0 1
ST Py et
T hT AT
I AT T 12 [20%
IEEAL:]
2.1991 % 3 1 0
aTfeles gur
3. erdemaer | 3 1 1
T 3 T
& g1 Wifsh
3R focfim
Hifean
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ATET 3 08 02 02 12
T,
I IR
AEATHE |1 (9@ @1 | 2 0 01
LIECRES SRUEE
GTATTT ST 12 [20%
2. o 3 1 0
foraor; ST
SR T A
o
3. sETfershiT | 3 1 01
SITETY
nrggerd 08 02 02 12
SEIPREIC]
0
2. & 3R 3 1 0 0%
HT &7 12
3. focfi & 3 1 1
TSI D 08 02 02 12 [20%
gETEhIfY,
e | L gt 2 1 0 12
I oW
TR 2 SUSTHT 3 1 1
3. 9 9N 3 0 1
T 40 10 10 60 |100%
feeoutt:

1 FTSI o ST Teh AT Toh © 37T ek /IT-3fTHeh T ST hdl &
2.9 et 7 01 shfez & fore et 15 = ferifia 21

8.forerur arfere farferat, qerdters Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)
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1. Fwtoraret Sarm

2. ANTEATCHe SUTTH

3. FrmTees SurTy

4, wshishd 3uTTH

5. farasfie,

(R SHENIEIEED

1 FETet

8. scige ST U

11. =re=-ug ==

12. geammedes Aferm
13, Wfcrerfers fafer

14, gt st fenm

15, st s eRtoT

1. st

2. Shfsd ag ==,

3. afiisHT Sl T ST,

4. gfen fosh® 3 SN § @15 SHaTett fafy= gem @
G TENTTeh! SThOT oA ATSHT. ST, THNTRITAT § ST,

IRICR AT

2. SATTATE FATE (THT FATTEH, T Hie )3 uera

4 ST

bwarE

6. e O, S-GHTeH (F-2gF Aifea, ST S, sam,

T o, ferfehegere)

9. urgmerat stferm aftorm (CLOs) <t wnfue atferent.
(Course Learning Outcome Matrix)
grggeat stferma afverma #feerm (Course Learning Outcome Matrix)

UIGAhH 18T | oled | 1gd | @gd | oled | e | @ed | @ed | Aed | ey | @iey | @iey | oAed | oed | oAed
1 7 2 | 3 | 4 | 5 | 6 | 7 | 8 | 9 [ 10 11 12 | 13 | 14

EiceeriFu

R

atrmm v (v X v X [x |v [x |[X |V |X |V |V X

gt it

Ty
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fowguft;

3. v- Ut g TS R ST et @fera it uftomy e e et 2l
4. U U=t R U AT ATereh U AshH SR UTiOTTH 8T ohl ST fohat ST Tkt
2l

10. ge=ier/udrert =T (Evaluation/Examination Planning):

%, T o gt ST Jodeh
st geaE T T
%) (70%)
e FdEqd | It Bt - .
He TR

frutf@smm | 05 05 10 10
it 30 70
Sftot 12 28

"Freeff 2T i SRR S i 8 21 S ST S 5 S 3 ST T A e

ST

#%mﬁmwaﬁqaaﬁawﬁﬁamw%gw 3ThT o TG oh ST X {EATh fohdT

Sl

11, erega B omum desf weor
Text books / References / Resources

183 - Teramon
(APAuTET % )
1| amam/ 1. Mishra and Puri, Indian Economy, Himalaya PaublishingHouse
RICE 2. IC Dhingra, Indian Economy, Sultan Chand &Sons
PR 3. Gaurav Dutt and KPM Sundarum, Indian Economy, S. Chand

&Company.

4. Uma Kapilaed), “Indian Economy since Independence”,
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Relevantarticles.

5. Bhagwati, J. and Desai, P. India: Planning for industrialization,
OUP, Ch2.

6. Patnaik, Prabhat. Some Indian Debates on Planning. T. J.
Byresed.). The Indian Economy: Major Debates since
Independence,OUP.

7. Ahluwalia, MontekS. State-level Performance under
Economic Reforms in India in A. O. Krueger.ed.).
Economic Policy Reforms and the Indian Economy, The

University of Chicago Press.

8. Mankiw, N. Gregory. Principles of Macroeconomics.
CengageLearning _
9. Rudiger Dornbusch, Stanley Fischer, and Richard Startz,

Macroeconomics. McGraw-Hill Education

10. Oliver J. Blanchard, Macroeconomics, PearsonEducation

11.G. S. Gupta, Macroeconomics: Theory and Applications,
McGraw-HillEducation

12.Paul A Samuelson, William D Nordhaus, Sudip

Chaudhuri, Macroeconomic, McGraw-Hill Education

B )

33~ https://onlinecourses.swayam2.ac.in/ncel9 sc18/preview
T
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e F¥=ex (Second Semester)

\\\\\
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grggeEt faawur 7 gt

Template for the Course
L urgae@mt AW | fowd™ geee :
(Name of the Course) TR e
T/ 40
2. urggaat wr et MS 411 ST
(Code of the Course) TR T e 5
3Rz 4 e Adnwe: i TR |5
Tefe/ SRt
HITATIHTH Tierfarfer 10
ENECACT 60

b aTg@eral T faraoT,

(Description of Course)

forier werer o1 ufee 31, T forfiar worm o 329w o v, &1y 9 A
fereftar, e, cmarsy, fore etk & i)

Trafd T SR I AR o 99 5 hl SeReaT, dehdieh A i YT,
FTTRT AT AT {e ST Shl T, SATNehT BT e Hed, T Hed ok o |
ST AT for o i 1T goft, feser , Bur & YRR, IS LT o fagrg qsi &
TANTA Hehea T, Toh 3TR Hecd,; SEAH IS LT 3R fomT @ gsit gm-or|
AT Aif ST B earehe AT Hif ST 36eh TR SATTRT, THTferd e 37T
G IR, AT A 3R ot Sy, Ay gl

TSI STefe T AR ST aie 37 3TN Hacd, TSi SI5ie Tohr1eh, /0T aTqe i STafyy,
ST qehrileh, T, TSR, HTTE|

A 1 afeToT U@ ATIRON, YRR, AEcd, foRivare ua o, fofeist o smmefan
EHESUI
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6.3rafera srferTe uftorma CLOs:

(Course Learning Outcomes)
UTSASHH YT S o LT ST

1. fachr yeiem & o1d, SR, & il S, foed yeiesk < fteRr & v A fagr,

AT T T ITH B

2. Grafd o WY e hl TheUHT, TohH1oh ST ohl e, ATfSehT Sl WM 7o d, 993
T AR RIS STR el ekl i o &1 H STerae I ST anet forshfér g

3. o = =, sier qoft, fesi=rn , /0T & yehm, i T o i, qsf it AT Ty
T, 3EAH Y T 3T AT Y STaremoms i ST S 99 21l

4. arrer Aifq 3T 36k ThR AT T hiteh TR S99 I, AT Fifed 3 ot
A, AT TSI THISTH Tohri1eh o ShIRTeT Tk &d BT

b, ISt aie 31 3R Wee, YSi a5ie qehioh, SRUT AT i Tafe, SRSARAR, ITYfeh

Teheten; T, STEARAR I Fi3TEderleh o shisred forenfera g

6. Tl yeR, Ted, foRvaTe ua Ay, fefeals o TTYfaeh 3eetur USft SfeT it derfien
o foredtar fsare qeriier o1 shierer forenfara 2mm)
1 urgaeat st eraaeg (Contents of the Course)

RIEC ] raror et erater (w2 A) FA | FodGTSA §
a ue | wfarasis
(percentage
share to the
Course)
I | A | G918
(=fe [aRreqor
sufaa | [T/
?)
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Higga-1 08 02 02 12 20 %
ot
TsgT @r| O™ TEed w3, [ 2 1 0
aferT fapa Ta &=
[ERURIRECE N GO} 2 0 1
Rl
foredte fomr qor amvmer | 2 1
Tl
fored warereh o @R 2 1
Higge-2 08 02 02 12
g1 T
& THRe #r| 2 1 0 12 20 %
amReR HQT : :ng ;
HhUdT U dehleh
qed
TAH ST T aTfveht | 2 0 1
BREDE
TA ST T aTfveht | 2 1 0
T AT qe
Ry qed el HT | 2 0 1
AR ST
Higge-3 08 02 02
LSRR 2 1 0 |12 2%
&t 9@ @&r w| 2 0 1
T St AT
gt T AN, Wi oK | 2 1 0
Hura offad
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Toaq qst AT | 2 0 1

IECIRIEIREE LRI
Hiege-4 08 02 02 12
Sl vy Aifg qer SEh| 2 0 1 20 %
fifr R

TR
wH 12
qeaTERT Ty fifd @ wefea 2 1 0

F I HH

99 W JUT Hh 2 1 0

frmT g9g § @t &

form fder

AT & i digew 2 0 1
HIEIT-H 08 02 02 12
gﬁ e st} arste o1 37ef Ud HEd 2 1 0
THEATBIHNR [ ofieiet o1 o1l wd 39| 2 0 1
o= TR

12

AN eI i X g 2 1 0

SRUT STIET 37T

Tk FAAE T AT | 2 0 1

T
T 40 10 10 60 100 %
fewutt:

1 ATSFT % 3Tid Uk A1 Uk § ATy TR /3u-3fiver W@ 51 wend 2
2.5 a1 (1 shiee o fotu et 15 = fFuff@ 21
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8.forerur arfere farferat, qerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)

1. Fmtoraret Sarm

2. ANTEATCHe SUTTH
3. FrmTees Surty

4, wshishd 3uTTH
b.farasfie,

R ENIEIEED

1 FEATet

8. scige ST 3T

16. SrEeIH-gE ==

17, Terenes it
18. Ufcrarfaes fafer
19. gt St st

20. TS} S TaRaoT

1. gmeifafest,

2. SARAH-HE-<I=,

3. ohfsd wvg ==,

4. afEST S T e,

5. gt foehre &g ST § &8 SHarel! fafi= gem @
G TENeh! SThOT oA ATSHT 3T, TR § ST,

IRICR AT

2. ATATSH FIH (TFTA FATHEH, 7T Hi2)

3192

4 ST

bwarE

6. e O, $-GURA (F-2gF AT, ST S, sam,

T o, ferfehegere)

9. urgm=mat stferm uftorm (CLOS) skt urfum aferest.
(Course Learning Outcome Matrix)

TSR g T she =g Hetfea stfermm wftormat <t e foram ST <t &, SRt fararor
fremfefaa afgea & v ° yefyia fomar s
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grggeat srferma afverma #feerm (Course Learning Outcome Matrix)

TR A&

e

oex

AT | &

T | & | AA&T | 18T | Y | 8T | A
1 2 3 | 4 5 6 7 8 9 10 | 11
EICEERIF v| v
v | vV | YV | vV I X | Vv |V | X |V
At uftorms
CaRIte)
feoquft:

3. V- urgH=at gy uTed TR ST el Aferd AT qioT sl Serd heaT 2
4. U U=t R U AT eIk T AshH SR UTiOTTH 8T ohl ST fohaT ST Tkt

gl
10. ge=ier/udrerr =T (Evaluation/Examination Planning):
&, Tg fieh UTgA=AT T ToaER
FTAR® ToaBhT CEICRE
(30%) (70%)
T FTHEAd | ufkufa Y T
AT
faff@sm®m | 05 05 10 10
EUIED 30 70
Jftot 12 28

“eremeff gy et AR sreqrferit o & 2 Seaw &g ITe el 3 e 3 ST L i ok fha

ST

*feremeff grr e i et oet H & <1 Sedw U g ITed i o ATEd 3 SATUTT I G TR fha

Sl
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11, ereTam ggemam desf v
Text books / References / Resources

W | uTga | Tarawor
] (APAsTew & )
o, | 9
il
1 Jsmm| o Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata
/ McGraw Hill, New Delhi.
ared o Parrino& Kidwell (2011) Fundamentals of corporate finance, First
pE} Edition, Wiley India Pvt. Ltd., New Delhi.
e Khan and Jain (2011) Financial Management (Text Problems and
Cases), Fifth Edition, Tata McGraw Hill, New Delhi.
2 ﬁm‘ ¢ Financial Accountability & Management. (2019). Financial
A9 Accountability & Management, 35(1), 115-117.
https://doi.org/10.1111/faam.12164
o Financial Accountability & Management. (2018). Financial
Accountability & Management, 34(4), 410-412.
https://doi.org/10.1111/faam.12142
3 |% o http:/lwww.mgahv.in/Pdf/Dist/gen/MS 412 Financial Manageme
SEIL] nt.Pdf
7 e https:/lonlinecourses.swayam?.ac.in/cec22 mgl3/preview
o https://onlinecourses.nptel.ac.in/noc20 mg31/preview
e https://onlinecourses.swayam?2.ac.in/cec20 mg05/preview
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LICPERIRCE RS R

Template for the Course

1 aTeT=Et T A | WS @O Ia O
(Name of the Course)

2. urgg=ai &t e MS 412
(Code of the Course)

3.shfee. dorfee  damex: fsdiw

(Description of Course)

brea e
T/ HAATS 40
ST

T/ aTE heft 10
EICHIECIFRIINIGI] 5
LRI EEI D]
EIMNIEEIGRIGIEIC) 5
ENEICACT 60

o TS THTY Tl e, TR, UHISTUA shl Tehfd, ThIT 3T Hecd, 323, TTEfiehdr 3 e

A GETE JISHT, 9T 3 ==

o TS YA 1 fehE, HiraATceHeh GHTSioRor fsreqor ifamm smrisha 3T derdier T

TorerT Fmrlshy SiTer fesmefT, et ST 31 HadH)

o T T TR hiER AISHIEEM TR ol HeATeh, SUUhHR STTHROT FHHART

T, S SaehT ToTeT|

o TTTAST AT el oh1d HEATohH Toiial STcaTe shl Wepfe 3T Rt , SRu=t are, St

INEIRLRECIRWI

o THFHAM HHT TETEH TARHHGAN Iffieh T 3 AFT 9 Y999 S °

farfarerar wreTfRentoT o7 <iffres 8|

6.e1afera arferma uftomm CLOS:
(Course Learning Outcomes)
U UTSITA! o 2refiee ufvorm fAeT 2

TTASHH Y01 i oh TLT STEAAT
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. HAHS GUTE YeRMF,UGTRUH I Yehfd, ThiY 3R Heod,3e9d, TEiehdT 3R

SHRITATSROT o T T2, TagT i, STTeRunat i1 J1 Tweni|

. T A TISHT 9T 3T T aTeh THETl sl 8 i & [Og Jeer

gl I It o 1 o ST & |

. T Y T [SehE T3ATcH THTS1eRT0T, TiRTeT0T i, shefshy 37T dehrien,

& 9 TrenTe SRIishH, ST ol JTH T6 |

. it TSSITEfHT, el ST 3R T i, dehfeush il SATTATRehIT TR STI=Th

TER! Rl ST L T80T 3Rt TR |

STTRIERTICET, ShTel STiash! ToTarTEsT oI JeRTuTT ahT TTefeh ShivTet foehfard |

. TRTTEST AT Widhd, w1 qeare, i dicare, = o o1k dar, Rreemea

T & o wamef feTe o 1§ wer i)

. qHE e Y9ed s # fafgudar,  auifeetor @Hee AME @EeH

T Tl Sifieh e, <Affeh OF 37 & & qmet §ee 3 | werH e

. TS GETE ST ST, RIS TR 3T GHEEHT 319 hisTa( ohi STed hid 8T

39 USTIR o ST T TTei hid WIS USHT T I it oht AT hid |

1 urgaerat st eraaeg (Contents of the Course)

CIEE T Traor Frertfea erafer (w2 1) FA | HoraTgIeEAT ¥
AT Ue | gfaerasiyr
(percentage
share to the
Course)
| | geitEd | e
E= ] e
arafer %)
forrrsTTe/
Hrgge-1 09 02 02 13
A 1. waemuw i 2 1 0
U | e, WY SR HEe
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TSYT | LAMG S99 SS9 2 0 1
fogufea | & R we !
3 |2y
39T gERE 1 0 0
YSg T IGh
e
Aamea  ggred 2 1 0
ST
bAHa  GERE 2 0 1
T T =T
HIgIe-2 08 02 02 12
e
i ! 1 I | 2 1 0
HAHET g9 T 9
e
& FAdd gfsreor
.
2.9 GEEH T YT 2 1 0
IEEALEIRER 12 20. %
3w fesmsHm st 2 0 1
foregefteRtor qem et
HfgHT
4 GTTeHRR 2 0 1
TSI
Higgd-3 07 02 02 11
ST 17T goted YSoq 2 1 0
ALY TR
SR .
AT HeATh
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TIT 2R FISFT aqer 2 0 1
AR STTLOT
3Hart WY 1 1 0
GTieheRtor 11 18 %
A Sfew Hr 2 0 1
[E (-
Hiege-4 08 02 02 12
QAT T o qoai 1| L 1[0
el IO
12 20 %
2 foacdia Mg i 3 0 1
Hf TE fFR
wiarl @y feft 2 1 0
4 f3rRrara femor 2 0 1
HiggA-5 08 02 02
E 5 laaeseia Afs 2 1 0
e
) TFH 9T HEd
HW RSl EREESE 12 20 %
S PIp)
2 WE W 2 0 1
faforerar
3Afieh Wg W ARt 2 0 1
GTieheRtor
4, sgraatiRies fsean 2 1 0
EIRCICEl
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40

10

10

60

100%

fewuft:

1. \TEFT o ST Teh AT U | ek 3fiven/3u-fiven W@ ST 6ehd @)

2.3k gaeet | 01 shfee o forg et 15 = i 2

8.forerur arfere farferat, aerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)

sty 1. Fetorart 3ummy

2. JTTHATCHeR 3UTTH

3. TR T

4, wshishd 3uTTH
b.farasfi,

(R SIENIEIEED

1 FETet

8. scige At uTTy

faferat 21, (mem-ag ==t

22. TR ey
23, fcreTiees fafer
24, g1 e ey

TS SRt

AR 1. gmeifateE,

2. SARAH-HE-<I=,
3. ohfsd wvg ==,
4. afST e T e,
5. gfeieh forehmer 2 =mT | 1S STHaeft
T T Ta S iRt SueRtT s
TS A, T | ST

IUTEH 1 ore g wqifer
2. STHATE T (Tl FATEEH, TTA
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)3 9
4 ST
5.TeEE

6. e O ST (g Ay,
SIS I, AT, T o , Torfonee )

9. urgm=mat srferm aivors (CLOs) skt urfum atferest.
(Course Learning Outcome Matrix)

TSR ST UTSAshA =g effea it uftormt sy gred foram St <t &, SR faaror
fremfefaa afgea & v ° yefyia fomar s

grggeat srferma afverma #feerm (Course Learning Outcome Matrix)

UIGAhH | & | 18T | 18T | 18T | 18T | 18T | T&T | 18T | 8y | 18T | 18T | A& | 18T | A&
Ty 23|45 6| 7| 8|9]10]11|12|13]|1
EICRERI
EUU
ﬁ\/\/\/XXX\/\/XX\/\///
gioTe
CaRui
fewguft:

4, v - urgg=Et 5RO 3R ST aTel aferd ST aien <Rt e R 2

5. T UTgT=R g Uk AT AR Ik ATRATH qTRoms Sei skl WTed foham ST @ehar 21
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10. geaera/udier s (Evaluation/Examination Planning):

o, Tl ek uTeT=at ST gEAERT
ATATNER AR AT e
(30%) (70%)
R FATHEdq | Iureafa Y T
AT
faff@sm®m | 05 05 10 10
qUTieh 30 70
Jftot 12 28

“eremeff gy et AR sreqrferit o @ < Seaw g ITe el o A % AT 9T qeAish foha

ST

*feremeff grr e i Efi ot H & <1 Sedw U B WIS el o ATEd 3 AT I i ok fha

ST

11, eremam ggemam desf vy
Text books / References / Resources

% | ured | faawor
] (APAsTew & )
o, |9
il
L Jsmm | o Dessler G.&Varkkey, B. 2011, Human Resource Management, 12"
[area Edition, Pearson Education, Inc, Delhi
Rl e Decenzo, D. A. & Robbins, S. P., 2009, Fundamentals of Human
Resource Management, 10" Edition, John Wiley& Sons Inc., New
Delhi
e Wayne, R., &Martocchio, J. J. (2019). Human Resource Management
(14th ed.). Pearson Education Limited.
e Torrington, D., Hall, L., Atkinson, C., & Taylor, S. (2020). Human
resource management (11th ed.). Pearson Education Limited
2 ﬁa’f e Tullar, W. L. (2019). Theory development in human resource
¥ management. Human Resource Management Review, 1(4), 317-323.

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf

Page 70




https://doi.org/10.1016/1053-4822(91)90005-w

e [vancevich, J. M., & Konopaske, R. (2019). Human resource
management. Mcgraw-Hill

3 |3 L.http:/ww.mgahv.in/Pdf/Dist/gen/MBA 411 Human_Resource_Manage
gara | ment.Pdf

T 2.https:/onlinecourses.swayam?2.ac.in/cec21 mg06/preview
3.https://onlinecourses.swayam?2.ac.in/nou2l hs19/preview
4.https:/fonlinecourses.nptel.ac.in/noc20_mg15/preview

urgged’ forawur 7 gt
Template for the Course
1 argE=ET &t A uiEET ya aq ‘
(Name of the Course) ueH e
GIENIESS 20
2. arrerat s MS 413 e
(Code of the Course) e 0
3.%fee 2ohfee 4o Tyl 2ICHItETERIUNISI] 5
LARR ke D]
EaNGIEEAL RIS CI) 5
ENEICACT 30

b.arga=rEt T farawur. -

(Description of Course)

o TSI Y& 9 ! T, IREISHT Teae T o2, TRESHTE S|

o YISHF TTHT IR T Ty M3, IR didium, it §
e fo=m
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o UTRISHT SITREW Ja o, TRESHT TUTERT Jaue, Hed ST, TEsHT See"
AT JUTTe|

o TTRISHTS o foTT @lig o oTg e ITCISHT JawiH "9 3T JeAihd |, IRESHT
foraree o fe=on

o TINFE FAST-3TISC, AT ST BIeh-3TT  FHEAISHT T & STeaaT TS Tk
T e e

6.e1afere arferma uftomw CLOS;

(Course Learning Outcomes)
UTSASHA YT A o TLTq ST

L.

afEST fafor, Te=T Ta = o Uik o ge Y O g | stirafent

2. GTCIISHT % GITSTcHRh 1T Tq@ qei, fagidi, STaumonsti 1 I, THet o]
3.
4., IS TTECdT Yo TF SREH J6 9 oh S AT 0 o ST forsmor ohe o

3,312, T T U, o ST o SIRTNGh TRl ohl ST oht FeTshwuT 3ht kil

& & R

RS feuTeH, Teaimeh Ta fARrsr st ek ieh o STaHTRIeh SHTd ohl URTeR ST TS
Ty Ry R T AT |

QIS SHIIA T 36eh ST TT ¥ ST ST 3 Tl hl ST HLd 8Y
319 TSI 3 STERT T e L Tl

1 urgaerat st eraaeg (Contents of the Course)

CIET ) foramon Fratfea emafer (ae ) FA | FoagIaA
aEan e | W ufavraaio
(percentage
share to the
Course)

T TR | gamafatT
a (afs | soifsEm
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Higea-1 04 01 |01 06
e | Lufeisr weeE f g 2 0 |0
T | ST 06 | 200%
w D ST e S 1 T [0
3. afersHT s 1 0 1
Hig-2 04 01 |01 06
GUSATcHE | g WA 3R 1 0 0 20 %
AT | HTSHT I8,
2,413,373 ST H . 2 1 0 06
3. U W& 9 F=HT JoTTett 1 0 |1
04 01 |01 06
HISHT-3 [ forr <ifam oo 7 110
TiESHT .
i Z.W@w {[Uﬁlﬁﬂ Y 3 1 0 0 06
. u@g@ﬁﬁ‘qﬁq
AT 20 %
QRIS Y& € ST JoTTet 1 1
04 01 |01 06
HETT4 [ qfrermen % fore 7 9 1 110
qiEemr | S
— 06 20 %
. PACICIS B e e | 1 2 0 |1
T e
3 s e 3 fasm 1 0 0
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04 01 |01 06
S lufasr &1 s @ 1 0 1
T | S
- . 06 20 %
2 TS 97 8 HTHeaT 1 0 |0
TTHTT
Juf@sHT YsRE W hd 2 1 |0
ST
IhT 20 05 |05 30 100 %
feoft;
1 AT o STATd Uk A1 Uk W ek 1ivieh/3u-3fieeh T ST Thdl 2
2.5 a1 1 shfse o fotu et 15 = fFuffa 21
8.forerur arfere farferat, qerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)
aferTy 1. fmrorere Summ
2. ITTHATH 3UTTH
3. fmeATene U
4, wshishd 3uTTH
b.farasfi,
EaRNIEIEED
[ FEarTet
8. scigs e JuTTy
faferat 1. =re-uE ==t
2. TEANTICH IRy
3. Ufcrerfees fafyr
4. 9=t ST Aty
TS SRt
RETic) 1. st
2. hfsd ag ==,
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3. TRATSHT T T S Tehty],
4. gfen Tk g YT § @18 STHaTe!
T Tt Ta S iRt SueRtT s
3T E1 2T, SRR # 37|

IRICR T

2. STHATE T (Tl FATTEH, TTA
)3 e

4 SSieX

b wdae

6. ST e 3-HETeH (- dfe,
SATE hid, ST, 7Tt oo, Tarferee )

9. urgmemat srferm afvors (CLOs) skt urfum atferest.
(Course Learning Outcome Matrix)
grggeat stferma afverma #feemr (Course Learning Outcome Matrix)

UIGIAhH | 18T | 18T | 18T | 18T | &I | 18T | T&T | 18T | 1 | <789 A& | & | A&
T g 23|45 6| 7]8]9]1w 12|13 | 14
EICRERI
EUU

\/\/\/XXX\/\/XX \/‘/‘/
aAferm
gioTe
CaRui

fewquft:

1. V- urgzt g g foRd ST aTet fara AR wftoms skt SR ST R
2. Uk YISt S U A7 Ik UTSAsh AT qTium <1ei bl 9Ted fokam ST wiehar

2l
10. geaier/udrerr =T (Evaluation/Examination Planning):
%, T o uTgTea ST oAeh
FTATR oaehT SEILRRE
(30%) (70%)

el U Had

Suteafa At T
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AR
fuffaes=m |05 05 10 10
EWIED 30 70
ot 12 28

“eremeff grr ot AR sreqrferit o @ 2 Seaw &g ITe el 3 ATEd 3 ST L i ok fha

ST

*feremeff grr e i et oet © & <1 Sedqw U B ITSd Sfehi o ATEd 3 AT I i ok fha

Sl

11, ereTam Egemam Gesf e
Text books / References / Resources

. | Ued-
q. | g

feramor

(APAuTET % )

1 a1/
ST T

L

2.

KowitKangsanan. (1989). Project management: concepts,
models, and principles.

Cooke, H., & Tate, K. (2014). Project management (1st ed.,
Vol. 1). Mcgraw-Hill.

Tinnirello, P. (2019). Project management (1st ed., Vol. 1).
Auerbach.

2 el Uy

Bryde, D. J. (1995). Establishing a project organization and a
project-management process for telecommunications project
management. International Journal of Project Management,
13(1), 25-31. https://doi.org/10.1016/0263-7863(95)95700-n
Ponnappa, G. (2019). Project Stakeholder Management.
Project Management Journal, 45(2), e3-€3.
https://doi.org/10.1002/pm;j.21400

Davidson Frame, J. (2016). Reconstructing Project
Management. Project Management Journal, 45(1), e2-€2.
https://doi.org/10.1002/pm;j.21387

https://onlinecourses.nptel.ac.in/nocl9 mg30/preview
https://onlinecourses.nptel.ac.in/noc22_mg71/preview
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grggeEt faawur 7 gt

Template for the Course
1 aTeI=ET T AT | AT deh — &3
(Name of the Course)
T/ 40
2. arga=rat 1 srs: MS 414 Ll
(Code of the Course) g T et 10
2ICHItETERIUNISI] 05
HITATIHTH Tierfarfer 05
e ShiSe B 60
b.arga=Et st farawor. ---

(Description of Course)

® UTATCH dehHieh, TN, FuiTedeh AT ReTehl, shaftr Jgfer shl TTUmT, S8eT, |9t o SITaHT,
ASSTIHE, T 9T, Teg o 37T e
WRaes ot 3Rass Tanfi; mitheret THTE ST T aha Tgia GagTeiier fasgwr
fofa fagra it 9w fagra fftaar & dgq fofa, sifigw i stffeqan, dmra
ferswor, Y55 o7 fufira worifer, fommm, T ofi sfishia fafr

iR aiaeT aaem, Sfie eerd THTH, Jhaudesit JTaRhHe & fog o,
o e

2T fasguor; i 3.3 dt. S el uH, haR died

6.e1afera arferma uftommr CLOS;
(Course Learning Outcomes)
UTSASHH T ST o TLTq ST
1. arfierh faftmt gegay ydamm, SvreT fog, d5s1 yoa, a9 forawor o1 avaeh
FETS SAFHHE ITE Bt
2. {aew JfHT; Ffthenel THTE 3TR Tohad TG, HAGTerdT & SAagIeh T8l
ST L TeroemoT o TehTl|
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3. foia frgra qen Gt fagrq fofage favery aeient o1 I fehfa &9 2er- stenfa

Tty o SR frsgeor s o werw &1 weh|

4, uftaed g Faad queEn, Jeash [Tyl Ua Sha) Hisd shi TerEdr § Uias saadTeh

ST ol URIE 3T AT TR TR ST AT 4T |

b, =7 iifas TEMEHT & g, UESHT qedTehd U9 {oTaHt I qaT H Slend
iRt § SO SITel ol STETH Ad T 31T ST o STEU 1 e wid Tl

1 urgaerat st eraeeg (Contents of the Course)

LIET ) foramon Fratfea emafer (ae ) A | Fordr
qEan ge | ggedl
)
gfavra
AT
AN | T | gam/ufre/
(Tt TSI
arafer %)
08 02 02 12
Higea-1 1w s, e 3 1 1
yafeat st TorT
HTATeHeR
TEATR T | JEET o a1 2 1 1 1
uftera S, ST S 20%
JugaeY 3 0 0
SIRHEE
HIgIe-2 05 02 02 09
R 1fRew  wnfwr: | 02 01 0
TR 3R | 7ftheet Gamem
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EEEENITER)
2. Gohdd ggfd 01 0 01 9 |15%
3.g3eTsfiar 2 1 01
forgetyor
aTgg 3 09 02 01 12
o R e |3 i 0
IR WA
, fAfsgar & d=a
ST o, i 12 | 20%
At
2. forgeior, 3 0 1
foter ger fergror
Jua fagrd ¥ 3 1 0
R fafsa woredifa,
sitsfi farfer
argge-4 10 03 02 15
LG e 2y 01 01
L | S —
T T,
2gFdamar R 3 01 01 15 [25%
e 3 R
e
3.Faas gaen 3 1 0
AT et 08 3 01
e 5% fwawr | 3 01 01
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FHAR HisA
oY Y.,

3. R Hied

12

20 %

40 12 08

60

100 %

fewuft:

1 \TEFT % ST TR A1 Uk W 3Aferen Sfieen [Su-fiven T ST WeRd )
2.9 et 7 01 shfez & fore et 15 = ferifea 21

8.forerur arfere farferat, qerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)

it

1. Fmforaret sarm

2. ANTEATCHe SUTTH

3. FrmTess Uy

4, wshishd 3uTTH

5. farasfie,

(R SUENIEIEED

1 FETet

8. scige ST 3T

1. (=rem-ug ==t

2. AN ey
3. Ufcerie fafar

4. 9=t e At

TITST S TRt

1. mifafemEt,

2. SARAH-HE-<I=,

3. ohfsd wvg ==,

4. afST e T e,
5. gfereh forehmer 2 =R | TS STHaeft
T T Ta S iRt SueRtT s
TS, TITRITAT | ST
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1 91a dfse wqfd

2. STHATE A (Tl FATHEH, TTA

)3 e
4 ST
ORI )

6. e O ST (g Ay,

SAATE I, SATT, TFTeT o, Tarfehaer )

9. urgm=mat stferm uftorw (CLOs) skt urfue atferest.
(Course Learning Outcome Matrix)

TSR g sy =] FHetfed stfermm wftormat <t e foram T <t &, SRt fararor
il afgea & v ° yefyia foman s

grggeat srferma afverma &feermm (Course Learning Outcome Matrix)

UIGAhH | & | 18T | 18T | 18T | 18T | & | T&T | 18T | 1y | 18 | 18T | & | 189 | 8T
Ty 23456789101 1213]14
EICRERI

Ul
ﬁ\/\/\/XXX\/\/XX\/\/‘/‘/
gy

Hr ot

feoquft:

6. V- urgE=at gRT I TR ST et Aferd AT qiuTT sl Serd LT 2

7. TS UTST=E g Uk AT AR UIHshT ATRATH qTRom S8 skl WTed foRaT ST wehar 2
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10. ge=ier/udrerr =T (Evaluation/Examination Planning):

%, Aok UTGATAT T AR
st geaE T T
30%) (70%)
e FdEqd | It Bt - .
He TR
frutf@smm | 05 05 10 10
it 30 70
Sftot 12 28

erermeff gy et AR sreqrferit o @ < Seaw &g ITe el 3 ATEd 3 ST UL i ok foha

ST

*feremeff grr e i et ot H @ <1 Sedw U B ITed el o ATEd 3 AT I i ok fha

Sl

11, ereTam e e e
Text books / References / Resources

., |urgg- | TR

® TR A pAsTew )

L | s o Hillier, F. S. & Hillier, M. S. (2005), Introduction to
qST T Management Science. Tata McGraw Hill.

e Gupta S.P & Gupta, M.P (2003) Statistical Methods. Sultan
Chand & Sons, New Delhi.

e Taha, H. A. (7th ed. 2002). Operation Research: An
introduction. Pearson Education NewDelhi

e Vohra, N.D (2003). Quantitative Techniques in Management.
Tata McGraw Hill,New Delhi

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf

Page 82




2 |wedmy 1. Khan, U. A., & Haider, S. F. (2017). Impact of Quantitative
Analysis Techniques in Enhancing Time Management.
International Journal of Innovative Research in Engineering &
Management, 749-752.
https://doi.org/10.21276/ijirem.2017.4.5.3

2. Hu, H. H., & Kan, H. E. (2013). Quantitative proton MR
techniques for measuring fat. NMR in Biomedicine, 26(12),
1609-1629. https://doi.org/10.1002/nbm.3025

3 | 1. https://onlinecourses.swayam?2.ac.in/cec20 mg18/preview
e 2. https://onlinecourses.nptel.ac.in/noc22 mg83/preview
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grgaeEt faavur 7 gt

Template for the Course
1 urgaet T AT | saTaaTtreRyirer farfer e &3
(Name of the Course)
T/ HATTATS 40
2. argFerat st wrs: MS 415 e
(Code of the Course) TggiiefEamE Far | 10
SreTin/seTe/ | 05
3.shfee: 0dshfee  dameer: fgdw wfei/emer
(Credit) (Semester) Y e | 05
nifafafer
ENEICACT 60
SR ICEERICaRCE RN

(Description of Course)

qihedHT, foreamd

o IMNY JfWheUdT T WU | TR, ThR- oS qAT U= I
TR, AUITCHR T TTTcHeh ST, STFehed=T

® TTT GUEY Yex Yehi- UTUHeh e ok Yex; Teifheh Yo GUevl o foferi, Jemaet

TS ITRL0T FHTOT, Tt <ht et

o IIT Y Y UF fIsINUT | UEW TS Y- THIIGH- Reohad- TfAfS- Ya&d i e, TTeHe Td

HATCH Y& forgwoT, feer va sger | Regshia deeien

o TfaeT Y, TG qT ATk I Afcehar; e Yfdee, i yenr, gfdaeT it

forsRIarg, wicrere oie, 4T sht Rt feed I - 3 | Afcshar
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6.3afera stferma uftorma CLOs: -

(Course Learning Outcomes)

(et ok argEr=rat o aTvfiee URuTTHT o Ieci@ hiT, |1 & qTga=ral SFqul qigshH o foaTg

forer wepmt Iwarfi/afamt gnfi)
UTSHE U7 SR ok Tl STEAAT

1. =R Y- qRaTsT, IEfeRdr ta sy Sfsharaea, faerdl sreamonst & I
T ek
2. TN EET, I 32, I UNehedHT, faRiand it STHeRT Ud STedT I ST a9

ol €|

3. Trer SANYHTTHT, TR, ST e SAheUT, IuIHTcHe qeiT STTTeHes e, fafi=
YT o TATTTCHe I SATHheTHT U GHTcHeh hISTeAl T frehrer g
4, vyex Y- STt UF fgdies va, Wi Yed 90 o foftRl o IfgER ST
FTTR ol o STR Tersewor e | &t 2 o

b, SIaHTIIeh THEATS! i T i oh foTT fagral ST TI13Ti o J T4 8|
6. wererett fFmior, uftest fas ufdest ST, saw giaest SATehR, Tfdes! dedieh o &

3TErTH I SR T farenfad 2|

1. SSGT STRMEA H I TF YSIcH ISl h [SohTE BT |
8. wE forsdwur ¥ STTIIT HIREThIT TR & Taqd cIadTieh faehd oq 319 it
T TR LA T 3T USHTR o TG b1 T Ll & |

1 urgaemat st eraaeg (Contents of the Course)

REICPER]
o uferorastor
aTEyg feramor .
ﬁ@:r et srafer (e 3 (percentage
e | 7 | s F | share to the
I | ST/ @2 | Course)
(=g
aqufar
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ag)

argger1 08 02 02 12
TR
M- 1. sraEfes Y- i, | 2 1 1
ey
2. I JehTl- 3] U 2 0 1
SIERI) 12 120%
y F f Q'ﬁ?q 0
Y TR
3. I TS, M IeW, | 2 1 0
PR ITCTSe )
4. foemraret ufes o 2 0 0
Y, Y H g T
CIGED]
LIEC Y] 08 02 02 12
g 1 srgmemsTiReaT 2 0 1
2.7T9 3T THiAT 2 1 0
3 .39eRuT T fHtor 2 1 1 12 [20%
4. afcomat 6t St 2 0 0
ATET 3 08 02 02 12
e 1. vequsR 2 0 0
g
2,357 AT = HToT 2 1 1 12 |120%
3 afcest doien 2 0 0
4. ggror = feror 2 1 1
Argger4 08 02 02 12
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T ISY | | JequshT

faspwor | 29GSR THiTn 2 1 0
. 12 120%
3. TUTTcHeh TS HT=ATcHh 2 0 1
e farsror
4. fordreamenen fearsgwor 2 1 0
T fersamor
AT AD 08 02 02 12
WA [ S whae 2 1 0
UT&,
— 2. 3T |t 2 0 1
3. vite w2 0 |1 2] 20%
4 fravé yreq 2 1 0
T 40 10 10 60 |100%
fecuuft:
1 HTSeT o ST Uk 3T Ueh 31k 3fteh/3u-3fieer T 51T Tehd &
2.5 a1 (1 shfse o fotu et 15 = fFuffa 2)
8.forerur arfere farferat, aerdter Uat IuTE:
(Approaches, Methods, Techniques and Tools of Teaching)
st 1. Fmforaret Summm
2. ATTHATH IUTTH
3. freTereR U
4, wshishd 3uTTH
b.faaef,
(R SIENIEIEED
[ FEarTet
8. sciee sfermy umTmy
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1. (=g ==

2. HEATICHe HATeH
3. Uferiées fafer

4. 9=t ST Aty

ST T TehoT

1. st

2. SARAH-HE-<I=,

3. ohfsd g ==,

4. afST e T e,
5. gfereh forehmer 2 =mT | 1S STHaeft
Tl =T v Tem ikt SueRtor s
TS A, T | S

1.amer dtsz sl

2. TS FATH (T[T FATHEH, T
e)3. e

4 st

5. wesE

6. iver o, S-ewTe (g dfea,
SAATE I, SATT, TFTeT o, Tarfehaer )

9. urgm=mat stferm uftorw (CLOs) skt urfum atferent.
(Course Learning Outcome Matrix)
TSR ST T she =g FHetfea stfermm wftormat =t e foram ST <t &, SRt fararor

fremfefaa afgea & v ° yefyia fomar s
gregeEat srferm ufvorm #feermr (Course Learning Outcome Matrix)

qIeTshd | e
1

o
2

o
3

o
4

& | 8T | 18T | 18T | &Y | A

5 6 |7 8|9 10

NS

11

NS

12

NS

13

NS

14

T v

v -

v -

X | v | X |V
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Hr oty

fowguft;

1. urea=Et gRr uTed foR ST el Aférd Stfemme aftormm skt serd o 2

2. TS UTZI= g Uk AT AR Ik ATRATH qTRoms Sei skl UTed foham ST wehar 2

10. ge=ier/udrerr =T (Evaluation/Examination Planning):

%, T o urgTeat ST Jodeh
STt e Tt T
%) (70%)
e aﬁmﬁaﬁﬁ Sufterfa Bt - .
He TR

fruatf@smm |05 05 10 10

it 30 70

Sftot 12 28

“eremeff gy et AR sreqferit o @ < Seaw &g ITe et % ATEd 3 ST L i sk fohar

ST

*feremeff grr e i et oet H & <1 Sedw T B WIS Siehi o ATEd 3 ST I i b fha

Sl

11, erega B omum desf weor
Text books / References / Resources

T8 -
T

feramor
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(APAuTE=T )

1. Donald R. cooper and Pamela S. Schindler, " Business Research
Methods”, 12th Edition, Tata McGraw Hill

2. Alan Bryman and Emma Bell, " Business Research Methods", Oxford
University Press, New Delhi. 3rd edition 2011

3. Uma Sekaran, "Research methods for Business”, Wiley India, New Delhi,
2010

4. Kumar, V., Aaker, D. A, Leone, R. P., & Day, G. S. (2019).
Marketing research. John Wiley & Sons, Inc.

5. Chisnall, P. M. (2005). Marketing research. Mcgraw-Hill.

)

1.Chisnall, P.M. (1997) Marketing Research, Fifth Edition, London: McGraw-
Hill

2. Proctor, T. (2000) Essentials of Marketing research, UK: Financial Times-
Prentice Hall

3.Bass, F. M. (1993). The Future of Research in Marketing: Marketing
Science. Journal of Marketing Research, 30(1), 1.
https://doi.org/10.2307/3172509

4.Applebaum, W., &Tietz, B. (1977). Die GrundlagenDes Marketing
(Elements of Marketing). Journal of Marketing Research, 14(2), 269.
https://doi.org/10.2307/3150486

5.Hair, J., Lukas, B., Roberts, K., & Lee-Lukas, S. (2014). Marketing
research. Mcgraw-Hill Education.

qaary

1.http:/www.mgahv.in/Pdf/dist/gen/MS 420 Fundamentals of Research
Pdf

2.Berndt, A., Danie Petzer, Theuns Kotzé, & Higgs, N. (2011). Marketing research.
Heinemann.

3.https://onlinecourses.swayamz2.ac.in/imb20 mqg24/preview

4.https://onlinecourses.nptel.ac.in/noc19_mg49/preview
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grggeEt farawur 2 gt
Template for the Course

L ureae=i T A | SufHar faew

(Name of the Course) e S bl
et/ ATetrs e | 40

2. urgTeEai &Rt MS 416 RitEafgagwar | 10

(Code of the Course) sreETieR/ e/ | 05
LRI ECaR]

3.whfee: Odsifee Aomeet:fidfm ﬁwﬁwwﬁﬁﬁ 05

(Credit) (Semester) FA ST TS 60
SR ICPERIEaREE I

(Description of Course)

o et uftied, Sefhran it Yl TR weed, safhra S, Saftrn o1 anfferor, Saarsda
JETHAT o FEL 3TTE

® 3T IE HT, TATHHAT IR a1 e, saeasE foamr, 3ot & foe wrdh
TR, JEfHaT 3R sifges wuer ifesr

o Iyt foremma ST AU FisHT, 39K ISR Iafiar foen, Szmsficrar foerma & Higa,
ST <hT AT

o T 3TY T Yo forshrr 37 wmroe, St i 78 wfafs s g o sir, forenra
o fore Torfifera S7R forshmer o Trfearel wer, St ST, 3o ot @

o ANt W it yftenT, s ww i g, KVIC, SIDO, NSIC, NIESBUD, IIE
R EDII, wsa = v g DIs, DICs, SFCs, SIDCs and SSIDCs, farest it qare

6.31afera srferTe uftorma CLOs:

(Course Learning Outcomes)

UTSISHY YT i ok TSI STEAT

1. =aftwra e, SafiEt s i saftiar i yeia 3K aed, A saftiar &
e TR STTLRONST Rl TS THT |

2. TEATCHeRAT I adTiye foam, staera st foem et & fore eht ug, sitfiges duar
STTIFRAE AT & T Gl THSH % grY fohfara et |
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3. 3N IR H ITHar foshm, STmefictar foeme & Hied Ud AisHTh HauTe T8,
Ak w1 wgfe, Ta forermer Ty fora wehwolt st ameles shteret faresferaer|

4, ZJerdt vorfa; 78 ffSay 1 geH ST ISUT, SATEOMSTT o HEA qcdl shi a0, T,
T €Th1T ShteTet ferehfara g

5. o o fore Wi o7 foenmer o ffearel o, O6it e, 3T 1 SHTIHegaad
HO 1A hT ST HLd U I TSI 6 TG HE T Fd T

6. T =X H gra KVIC, Tsa X it gwg, faest 3t qarsdsantt awensti it
SR STH T TTEOT forenmer &5 § TRarR) U TR ERaR i &1 5 TSR ST |

7 gt sht sraaeg (Contents of the Course)

REICPER]
et ﬁ o uferorastor
gy TRrawor .
ﬁwﬁ (&) (percentage
e | cpitee | sanefare | 30 share to the
(o s | SR, e | Course)
?)
HVIQEQFI-l 06 02 07 G
afesteT GG Dl
. " ; ’ ! 10 17 %
ffeRtoT
3. 2 1 1
IYTHAT o IFTET
HVIQQFI-Z 08 02 07 7
FTEAE | Lwarmswar |3 0 1
ST 3R =R fEm
TR B
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3.3yt 3t 2 1 1 12 |20%
sNfgeh Tuer
PR
ATET 3 08 02 02 12
IEHT
T iR | 1 serfifiem |3 0 1
STAR SR SR FISHT
2.3gtvar foeerg | 2 1 0
) 12 |20%
Hied
3 AT | 3 1 1
argge+-4 08 02 02 12
TATAH | | gafardr | 2 0 1
EER) ToTifer
T aR
2 T 3t 3 1 0
IEEALKCT
fafgard & e 12 [20%
& foru worifa
3.3%W gHT" 3 1 1
T
TSI D 10 02 02 14
weErtt [ Shmems | 4 1 0 14 [23%
TEATS T | oo
2.T=T T T 3 1 1
T
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3.Fresft 31

anT

40 10 10 60 | 100%

oot
1 HiegeT & STl Teh A1 Uk O 31fereh 3fier/3u-3fies W& ST dehd 2
2.5 a1 01 shfse o fotu et 15 = fFuffa 21

8. forerur srfirm farferat, werefier uar SuTET:

(Approaches, Methods, Techniques and Tools of Teaching)

1. Fwtoraret Sarm

2. ANTEATCHe SUTTH
3. FrmTees Surty

4, wshishd 3uTTH

5. fFarasfie,

(R SHENIEIEED

1 FETet

8. scie ST ST

25, SATAH-uE ==

26. T=TIeH AT
27, vfcrefires fafer

28. g1 reTia Aty

29. TS} S TeRaoT

1. st

2. hfsd ag ==,

3. afEiieT sl T SR,

4. gfven fosh@ B SN § W15 SHaTelt [y g
T SN TehT SUShuT ohT STTS.ET.3T, TR | 37T,

IRICR T

2. SATTATE FATE (THT FATTEH, T Hie )3 uera

4 ST

bwarE

6. e O, S-GHTeH (F-2gF A, ST S, sam,

T o, ferfehegere)

LOCF — MBA 2022-w&er= fa=mdts, wgrer midt siaergia et farate=me, agf Page 94




9. urgmerat erfermm uftor (CLOs) st wnfue atferent.

(Course Learning Outcome Matrix)
TSR ST T she =g Hetfed stfermm wftormat <t e feram ST <t &, 3Rt fararor

frefafga ffea & w0 o yeiiq forar s
grggeat srferma afverma #feemm (Course Learning Outcome Matrix)
UIGIPA T | T&q | 8T | 8T | o1&d | o1& | o1& | o1& | & | Oy | a9 g | 8T | &I | &
1 2 3 4 5 6 7 8 9 10 11 12 13 14
EiceeriFu
it
arfermy v v X v X X v X X v X v X
gfeoTe 6t
i
feoauft
5. v- U=t §RI TS R ST et @fera 1R uftomy i e et 2l
6. T UTST=R g Uk AT AR UIGHsHT AT qTROTH e SRl T foRaT ST Tkt
2
10. ge=ier/udrerr =T (Evaluation/Examination Planning):
&, Tgi fieh UTgA=AT T ToTER
AR oaehT SEILRNE
0
(30%) (70%)
Bre) FATHFAT | SURfd o .
AR

frutf@smm | 05 05 10 10

FED 30 70

Sfiot 12 28
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et T i SRR S i 8 21 e ST S 5 S 3 ST T A
ST

#ﬁmﬁmwaﬂqmﬁmﬂﬁﬁamqﬁgw 3ThT o TG oh ST T {GATh fohdT
ST

11, sreaa B o wesf weor
Text books / References / Resources

g - | TR

(APAuTET % )

1| amerme | 1. Hisrich, R.D. M.P. and Shepherd, D.A., (2008), Entrepreneurship, Sixth
[are= | Edition, Tata McGraw -Hill, New Delhi.

2.Charantimath P.M., (2008), Entrepreneurship Development and Small
Business Enterprises, third Edition, Pearson Education, New Delhi.

3.Desal, Vasant, (2011), The Dynamics of Entrepreneurial Development and
Management, Sixth Edition, Himalaya Publishing House, Mumbai.

2| ¥@39 | 1. Poornima M. Charantimathv (2006) “Entrepreneurshipbevelopment and
T Small Business Enterprises,” Dorling Kindersley (India) Pvt. Ltd, New Delhi.

2. Tiwari anjay, Anshuja (2007) Entrepreneurship Development in India”,
sarup&Sons publications, New Delhi.

3.Ramachandran (2009) Entrepreneurship Develop Tata McGraw -Hill
Education Pvt.Ltd. New Delhi.

31$- | vhttp:/Avww.mgahv.in/Pdf/dist/gen/MS 421 Fundamentals of Entrepreneur
@@ | ship.Pdf

2.https://onlinecourses.swayamz2.ac.in/cec20 mgl9/preview
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grggeEt faawur 7 gt

Template for the Course

| aTeTeEt T AW . Wi TS 9T

(Name of the Course) qew we
heT/3ATeeT s | 40

2. urgg=at &t i MS 417 I/ e 10

(Code of the Course) sreeTiR/ e/ | 05
EAERIIBECIR]

3.fee Mdofer A3t fyda et afafe | 05

(Credit) (Semester) FA hISZ HL 60
b aTg@era T faraoT,

(Description of Course)

o UWNE TSYT T Ui, WHIfT I Taamom; qfiereTeasdshdr 3R wHifd &

Ay, THifdE Feem fiworifas ol oF &t gbean, amie y9ww i
BIERIRUEIRE RS RSIEE)

AR FHEToT, g e oA | SRl Hedmh  TeTcsh Hedihd , TTNeh forsguor
TR WHITT

T shraiara. foafy= STafies g3 # =R & WHITdag-saI) WHIT: ggfora
ThHI HTS, WHITTET % JhR- Telshaar gfvshior wHifaat 1 fraram. yaem it aare
I

WA Hedieh SR AR aule, Jears 3R FavEmie Jaeq §
TR, F e 3T SFENIcHe STRITHEET STefieh! 3T W0 9 Se e
HIUNE TR 6T WHITT ST THIFT TR BH Al Tee,forehre T, e et
& fau wrfifen, A orFifa iR s frmaemR amTett iR Jeash
EIRGIE IRERIESIE

6.arufera arferma uftorme CLOS:
(Course Learning Outcomes)

TTGISHH Y01 i oh TLATT STEIAT
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1. amfer gee o 37, i Y Taumom, Tavaehdr, WHITT & =™, WHIfdw
foRirsr e fofer o <t wfsham it staremoma 1 e Tk |

2. SR, SATIT qT foraTereh Tt ot T o forfSrr STt ol et |ehT qeiT qeT o
E]

3. TATeRUT HeATR HITSHTCH Heal ol TR fIomor e SR i o sie # 3’ T
T IThT SITEAT hL o] ok Hed Tol e THH o gi¥ farehfdd il |

4. wg-=amR Wi, wHifERT w1 Raen amaie faegwor oK #rl ggha, @e fowm
TS I SToRTUTT o1 TTeleh iRt forenferd 2|

5. T Senfirehl 37 wiifeerrae e gnm |

6. foepra o for wrifoa ofi foshrer o ffedrel wory, & 370 HIvTEl i STedH Fid §¢
T TSHTIR & STTHU T Garei= id |

7. Tl a0 ot o st STravaehdr, Hecd shl ST quT fersdoor o et SNTERanRl
T TR ERRT & H TSI 36 i |

7. urga=Et st sraaeg (Contents of the Course)

. o M)
RLEES Teraor Fuifa srafer (wed) (percentage
il , o | shareto the
e m Wf GAR gz | Course)
7)
arggetrl 08 02 02 12
ERE ] oA |2 1 0
Tﬁ;ﬁw I, 20 %
RISl
AR AT+ 12
A, WiHifdw
ERISE
IR E IR ED
IENRESEED]
gfshaT
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2. wHifg T &L | 3 0 1
FHINE, AT,
IERIRCRSE
3. Wi yeuT | 3 1 1
T afshar
Aot 08 02 02 12
qmaRs 1. wferor 2 0 1
fEaw | qeie sm
I
0
PR RIETIR:ED 3 1 0 20%
LRIET] 12
3. 3TfeR 3 1 1
foregwor, =R
o
AT 3 08 02 02 12
o
BT 1. SIg-SATIR 3 0 1
Tt wgfera
THIT FTE,
Torifer o TehTe- 12 [20%
TRfsharar gieenior
2. wHifqai s | 2 1 0
IERICE M ERSE
TR H=TeH o T
3. gl 3 1 1
fersgmor 3t
IEETS]
nrggerd 08 02 02 12
‘"':“.IE'E“ 1 amfes ae, | 3 0 1
KSR oo B
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IR AT | forizoy,
FI'ITI'F@.SIHWﬁ 209

2. ST 3T | 3 1 0 12

3= renfireht | 2 1 1
I A,
EIERERT

RIEC ) 08 02 02 12

IANE T/ Feater | 3 1 0 2 20%
RO | o st e
EINSIENIEEaL]

2. ISR | 2 1 1
fore Torifem,
Sftyer wrife 3Tt
sgadre fm

3. IR G | 3 0 1
IR ErCED
EIRGIRVEIRED

T 40 10 10 60 | 100 %

feowft:
1 HTgI & i Ush AT Tk © 37fereh fivieh /3u-3fieh T SIT Tkl 2
2.9 aoeet 1 01 shise o fotw et 15 = fFuffa 21

8. forerur arfirma farferat, aerdter wer SUTET

(Approaches, Methods, Techniques and Tools of Teaching)
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1. Fmforaret sarm

2. ANTEATCHe SUTTH

3. FrmTees SurTy

4, wshishd 3uTTH

5. farasfie,

(R SHENIEIEED

1 FETet

8. scige ST U

6. aREAH-TE ==l

1. geanTes IRy
8. ufcrerfires fafer

9. g1 sreTia ey
10. FIrs} SRt iaRaoT

1. mifafemEt,

2. Shfsd ag ==,

3. afiisHT Sl T ST,

4. gfter T ?q W § @18 SHaret fafy= g w
T TETTEhT SUhT ohT SATSET,EY, TR H ST,

1 arer dige s

2. SATTATE FATE (THT FATTEH, T Hie )3 uera

4 ST

bwarE

6. e O, S-GHTeH (F-2gF Aifea, ST S, sam,

T o, ferfehegere)

9. urgmerat stferm afitorm (CLOs) st snfue atferent.
(Course Learning Outcome Matrix)

TSR S TSy v FHetfed stferma wftormat <t e foram ST <t &, SRt fararor

fremfefaa afgea & v ° yefyia fomar s
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grggeat srferma afverma #feerm (Course Learning Outcome Matrix)

UTGTHA e

e | & | T

e | ™eT

“ex

e

“ex

&I | A

9 10

SES

11

TET | 18T

12 | 13

“iex

14

TeE=Et R
e
arferm

gt it
Tty

fowguft;

3. v- Ut g TS R ST et @fera it wftomy e e et 2l
4. U U=t R U AT eIk U AshH SR UTHOTTH 8T ohl ST foham ST Tkt

gl
10. ge=ier/udrerr =T (Evaluation/Examination Planning):
&, Tgi frieh UTgA=aT T ToTER
FTATR oaehT SEILRRE
(30%) (70%)
T FTHEAd | ufkufa Y T
AT
faff@sm®m | 05 05 10 10
qurieh 30 70
Jftot 12 28

"Freeff T i SRR SR i 8 21 e ST S 5 S 3 ST T A e

ST

#ﬁmﬁmwaﬁqmﬁmﬂﬁﬁamwﬁgw 3ThT o TG oh TR I HEATh fohdT

Sl
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11, sreaa B o wesf weor
Text books / References / Resources

g - | faewor
(APAuTET % )

1| atmam 1. Kazmi Azhar (2011). Business Policy and Strategic Management.

[ arem 3" Edition. Tata Mc Graw Hill, New Delhi.

O] 2. David R. Fred (2011). Strategic Management -Concepts and Cases.
13" Edition. PHI Learning, New Delhi.

3. Rothaermel, F. T. (2021). Strategic management (5th ed.). Mcgraw-

Hill Education.
4. Hamermesh, R. G. (1983). *Strategic management. J. Wiley.
2| wew 1. Saloner, G. (2018). Strategic Management. John Wiley.
PRl 2. Godet, M. (2019). Effective strategic management the

prospective approach. Technology Analysis & Strategic
Management, 1(1), 45-56.
https://doi.org/10.1080/09537328908523954

31%- | http:/www.mgahv.in/Pdf/dist/gen/MS 421 Fundamentals of Entrepreneurs
@ara | hip.Pdf

2.https://onlinecourses.swayamz2.ac.in/imb19 mq08/preview

3.https://onlinecourses.swayamz2.ac.in/imb20 mqg33/preview

4.https://onlinecourses.nptel.ac.in/noc22 mqg89/preview
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