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Learning Outcome based Curriculum Framework (LOCF)

1. farvateremera o sega (Objectives of the University)
HETenT i eft sTarsdr & fervafararera arfrfRem & wrarym dwan 04 & sgaw

The objects of the university shall be to promote and develop Hindi language
and literature in general and for that purpose, to provide for instructional and
research facilities in the relevant branches of learning; to provide for active
pursuit of comparative studies and research in Hindi and other Indian languages;
to create facilities for development and dissemination of relevant information in
the country and abroad; to offer programmes of Research Education and
Training in areas like translation, interpretation and linguistics for improving the
functional effectiveness of Hindi; to reach out to Hindi scholars and group
interested in Hindi abroad and to associate them in teaching and research hand
to popularize Hindi through distance education system.
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(Textbooks/Reference/Resources)
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q 0 g

1 | ememfura- Kaul, VK., Business Organisation and Management, Pearson Education,

B New Delhi.

Chhabra, T.N., Business Organisation and Management, Sun India
Publications, New Delhi.

2 | wIdAy Gupta CB, Modern Business Organisation, Mayur Paperbacks, New Delhi.
Koontz and Weihrich, Essentials of Management, McGraw Hill Education.
Badu, C.R. Business Organanization and Management, McGraw Hill
Education.
Jim, Barry, John Chandler, Heather Clark; Organisation and Management,
Cengage Learning.
B.P. Singh and A.K. Singh, Essentials of Management, Excel Books.
Buskirk, R.H., et al; Concepts of Business: An Introduction to Business
System, Dryden Press, New York.
Burton Gene and Manab Thakur; Management Today: Principles and
Practice; Tata McGraw Hill, New Delhi
Griffin, Management Principles and Application, Cengage Learning
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1 | smerfaeauy

2 | G-y Baye, M. R. (2010). Microeconomics and business strategy.
New York, NY: McGraw-Hill Irwin.

3 | S-wEmew https://www.youtube.com/watch?v=doWazTFi0rw
https://www.youtube.com/watch?v=KVv7BM6-
adg

4 | == https://stats.oecd.org/
https://www.finmin.nic.in/
https://www.incometaxindia.gov.in/
https://www.sebi.gov.in/
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https://www.youtube.com/watch?v=1KuDRgeA6ul

4 | s https://www.indiabudget.gov.in/economicsurvey/doc/echapter.pdf
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10. wrerer gwet 1 01 shfse & forg et 12 = Fraffea &

8. fererur srferm, farfert, qerdter wa SuTET:
(Approaches, Methods, Techniquesand Tools of Teaching)

™
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10. fcrerféres fafer, 3.g=et stenfea stfepm

4 ISt TR

1. amefafert, 2. smeH-we-==, 3. SHiga g ==,

4. ot R ud wegeeRr, 5, giver foeeme =/ s §
e STl i T v weR SNl a6
TS, .Y, TSI § ST,

1. a1ar dfse T, 2. ST Fltd (T FelTaed,
T Hi2) 3. 4. 5. dere

6. Ny U=, S-HaTed (J-ogm fife, i i, sam,
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(Course Learning Outcome Matrix)
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10. gears udrar e (Evaluation/Examination Planning):
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(Textbooks/Reference/Resources)

3 [Tt
o e (APA yrew &)
1 MER/aTST T
2 | gedaiy e Schiffman LG and Kanuk L.L. (2006).
Consumer Behaviour, 9th Edition,




Pearson
Education, New Delhi.

e Hawkins, D. L. Mothershaugh, D.L.,
and Mookerjee, A. (2010) Consumer
Behaviour

Building Marketing Strategy. Tata McGraw
Hill, New Delhi.

e Nair, R. Suja (2011). Consumer
Behaviour in Indian Perspective, 2
Edition,Himalaya Publishing House,
New Delhi.
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8. fererur srferm, farfert, qerdter va SUTEM:
(Approaches, Methods, Techniquesand Tools of Teaching)

™

1. Fmtoraret Sarm, 2. AnmTHe SqrH, 3. rmeTeres Sarm
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(Textbooks/Reference/Resources)

7 qTgA-ATHI
h. 9. - .
(APA urET )
1 MER/aTST T
9 st oy L. N. Chopde, D.H. Choudhari, Dr. Baban Taywade.

Auditing — Sheth Publishers Private Limited,
Mumbai.

2) Dr. K. R. Dixit, Auditing — Vishwa Publishers &
Distributors, Nagpur




3) B. N. Tandon, S. Sudharsanam, S. Sundharabahu.
Practical Auditing — S. Chand & Company Ltd.

4) S. K. Mehta, Auditing , Diamond Publication Pune
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8. fererur srferm, farfert, qerdter va SUTEM:
(Approaches, Methods, Techniquesand Tools of Teaching)
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R e Gorden Nataraj, 2016 Banking Himalaya
Publication, New Delhi
2 | gt « Tannan, ML 2015 Banking Law & Practice
in India, Indian Law House, New Delhi
« Panikar, KK 2015 Banking -Theory
System, S.Chand & Co., New Delhi.
« Sundharam and Varshney, Banking theory
Law & Practice, Sultan Chand & Sons., New
Delhi.Mc Graw Hill
Publishing Company Ltd, New Delhi
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