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st i, urgas <Y shige orr (Credit Calculation of B.Com Course)
hiee 1 poT T it Uk fermmeff <t e1fela e & - o affar argTsRn
(Total number of credits a student has to earn: - 120 (Three Years Course)
shtee @ faser (Division of credits):

v 314 fgsmr & (From own department): 60% (72)

v 1= fqsmifeemest & (From other Departments): 40% (48)
Tk ANTET o shige ot fawmer (Semester wise division of credits):

> e A (First Semester):

v a7 frsmr & (From own department): 12 skfee (Credits)

v’ a1 fawmiifaeersii & (From other Departments): 8 skfee (Credits)
» g aweex (Second Semester):

v a1 frsmr & (From own department): 12 skfee (Credits)

v’ a1 favmtifaeersii @ (From other Departments): 8 skfee (Credits)
> e aweex (Third Semester):

v’ 399 T & (From own department): 12 sfee (Credits)

v’ a1 fawmiifaeersii @ (From other Departments): 8 skfee (Credits)
> =t awee (Fourth Semester):

v a1 frsmr & (From own department): 12 skfee (Credits)

v a1 fawmiifaeersii & (From other Departments): 8 skfee (Credits)
> uraat amwe (Fifth Semester):

v a1 frsmr & (From own department): 12 skfee (Credits)

v a1 fawmiifaeersii & (From other Departments): 8 skfee (Credits)
> werawwex (Sixth Semester):

v a7 frsmr & (From own department): 12 skfee (Credits)

v a1 fawmtifaeersii & (From other Departments): 8 skfee (Credits)

| T It uTeash ot wu— (120 shfee) |

> waat s (Seventh Semester):

v’ 393 T & (From own department): 16 3fee (Credits)

v o1 fawmiifazerei @ (From other Departments): 4 skfse (Credits)
> ereat saeex (Eighth Semester):

v’ 393 T & (From own department): 16 sfee (Credits)

v o1 fawmiifaeereit @ (From other Departments): 4 skfse (Credits)

Note: shfee: 1 shfee e = 30 = o (10 = =1 =meam, b = Rees & Aqca areft wiafater qor 15 = &1 o=
wrivm) (Credit: 1 credit is equivalent to 30 hours ( 10 hours class room teaching, 5 hours teacher led activity and
15 hours students efforts)

F.HA., 2022 qrataa<or, Faed Td arioeg T, y&ge fFerdts, |1 . . & 7.4, agt
Page 2 of 81



HETHT et sfarey Bt freafa=me
(FE= ST qTRa srfefaas 1997, FHi 3 & siaviq SIiud #aid faeafaeny)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

e e it 2020 o st watferd T (S1.30TH) THIEHA o Teaedl GeT

w99 | R eIt FA | Ul
qe 12)shize (weaT T - Thise
oo oo hfee | (o= deam gnr) shige 8
EES
et | Rt | 04
301 | yeem
1 gl | et | geqaerewm | 04 20
302 shige
et | ol oareR
303 04 |fefthehe
ateraT
et | sfmreer
304
agelt e | AR 04
305 | orefeawe
2 et | SudrET IeER | 04 20
gaEw | 306 shige
et | forefer sTeheoT 04
307
areraT
it | St EEr
308

HaeT T FoheTdT Jaeh IUT SRt o TSHETd ST 3ok (oAl oh =13 o TR W 1) fofiar ohamen
3R STeneguT | Gicfthene 2) SifohT 3R sfmr dar 7 wféfthehe foam sma |
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av | e qrgaeAr FA

qet 12)shiee (FTem waw— shize 8 Thise

Trawe | shige | (T HEATENT)

et 309 | SR 04
&I

Ll SIBIEDES whize 8 20

et 310 | s 04 (srarETaTERr) | whise
foreprer

st 311 AT 02

ES [iCIED]

st 312 3 - 02

st 313 TaTd dar | 04

=
wtem [ ofelt 314 | smmE T | 04 hfze 8 20
3R TR (eraazuTEnT) | shize
315 | wEehE 02
Sicier

stet 316 3 oo 02
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qet 12)shfee (@ wr- whige 8
x| Hfee | (e ETaTEAr)

et 319 | Frgedepd 02 | (er=@wargwr) | shfee 20
T gt
e afreft 320 | forsht ot 02
IERRUBERES
et 321 | oo weem | 04 Eideh
et 322 | A 04
BT SR whtee 20
et 323 | FRifm st | 02 shfee 8
e (er=T ETATERT)
et 324 | et 02
T
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| aw | EEER grga=ar FA | IUTr
et 1)6 shize (weem T - 4 shfee whige
[ R htee | (e @TaTEN)
Cac
aqg o foetar -
et 325 | ufesar | 04
FEDE)
et 326 | foi 04
Shfem
FEDE)
et 327 | grem 04
agd | gt fswor 20 | e
3k shige
qeHIferar
#1328 | wmaw | 04 4 shige
fref (e EEATEWT)
oIt
aqE 7 fadue -
et 329 | Hifgan 04
FEDE)
et 330 | ste were | 04
et 331 | dar femorr | 04
et 332 | gau 04
FERE
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reFEar

0ot 16) shize (weem T -

o=
HIE

o=

iz

4 shtee

(T ETATERT)

aqE o foeT -

stet 333

IECRIReE]
ESIBELE]

04

sitet 334

T IS
.

04

stet 335

04

stet 336

04

aqE 7 fadue -

stet 337

04

stet 338

04

stet 339

04

sitet 340

04

4 hze

(= deaTEm)

20
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wA | T¥ | o greaeEat (deh yver o forue) A | IUT
o | fow Thige shige
I
et 341 | s I 04
CILIG AR EAK]
/ |t | et 342 | o e A 04 | @ wirerem) % | 20
gftorTeres faferrt ferg(
<o et 343 | v wive i 04
TumTeTes farferrt TR
et 344 | e e 08 vl )
(Synopsis) (wfem
et 345 | srEETties e u" 04
fcrerar
8 Al (e e o4 | TR mEE ) | 20
et 347 | STt e 04 (fe
EE{REIER
et 348 | aeTR waeor yfoeeT | 08
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a )
> T it srawe et Rivatieners, qut
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(viere grer o srferfrem 1997, swien 3 3 simia e e Rrvafireer)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997) /
o shie; st 301 thiged. 4 shfse

o st A SR wwes wa war e (Business Organization and Management)
TSR oh 9.

o e AT HEATh ol & SR TS ok S H BT bl TG TH TG AT |
Uy THaET,

fereafaranera o MARTaR aTeashd i I ai A o o ford faganfert @ sufle & ot o v
fcreTa STEAT  Iufterd @ | uteg 75 % Suftufa sifram 2 | sue #a suftufa 89 waE @
TedT H SIa § o Fora foRarm ST Eehan © |

HedTeh oh WHEE
1. wara ade 70%
2. |aq ek gearr. 30%

> ey wrfer; 10%

> ag T=ifEgfoen 10%
> vaw & 10%
UTGASHE AT,
s - 1.
o R saE™ 1 AA9r (Foundation of Indian Business) (6 =)

farfemior a7k wam &= (Manufacturing and service sectors)

IERIRTOT SR F1ehtoT o R o 313+ (India’s experience of liberalisation and
Globalisation)
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o dehlent FaTaR 31K et fare@ (Technological innovations and skill development) .
o TRk ferart 37 Afaerar (Social responsibility and ethics)

o ™ H 3Wd /e (Emerging opportunities in business)
gerTs- 11 samarfees sem (Business Enterprises) (652

o ad wa4k &9 (Forms of Business Organisation)

o TG - Faa™ sethd (Government - Business Interface)

o siqureeim =Amw (International Business)

o srrue swaf=at (Multinational Corporations)
zaTs - |1 warem e wwre (Management and Organisation) (65r2)

o s eyiskar (The Process of Management)

o R, ¥« ard (Organizing: Basic Considerations)

o TTreRToT T TamIeH AR ferekstentor (Delegation and Decentalisation of Authority)

o wg 3w (Groups and Teams)
gents-1V: Aqea, sthniftom o fremor (Leadership, Motivation and Control) (6 =r2)
o qea ; ganet s wret (Ledership: Concept and Styles)
o INTIROT wahewHT 7 Sreft (Motivation: Concept and Importance)
o gt wfsRar 37 smare (Communication: Process and Barriers)

o fmror; wawew S wfskam (Control: Concept and Process)
geRTs- V. T gAreh shratedsh et (Functional Areas of Management) (6=re)

o fouur e ot staremor (Marketing Management: Basic Concepts)
o o™ yeua. 7@ stagmwon (Financial Management: Basic Concepts)

o T HETHH e o o taeren (Human Resource Management: Basic
Concepts)
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Suggested Readings:
1. Kaul, V.K., Business Organisation and Management, Pearson Education, New Delhi.

2. Chhabra, T.N., Business Organisation and Management, Sun India Publications, New
Delhi.

Gupta CB, Modern Business Organisation, Mayur Paperbacks, New Delhi.
Koontz and Weihrich, Essentials of Management, McGraw Hill Education.
Badu, C.R. Business Organanization and Management, McGraw Hill Education.

Jim, Barry, John Chandler, Heather Clark; Organisation and Management, Cengage
Learning.

7. B.P.Singh and A.K. Singh, Essentials of Management, Excel Books.

8. Buskirk, R.H., et al; Concepts of Business: An Introduction to Business System,
Dryden Press, New York.

9. Burton Gene and Manab Thakur; Management Today: Principles and Practice; Tata
McGraw Hill, New Delhi

10. Griffin, Management Principles and Application, Cengage Learning

(Note: Latest Editions of the above books may be used.
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> mgrem e stawra it Rroafemer, ot

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere gwr uthe erfrfaam 1997, shaien 3 & siwta onfua S frvatmmem)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997)

)

foreer e sfreft 302 e 4 e

forer &t . gerega erefvre(Basic Economics)
UTSTASHA % I

UV STTER § g 3relyme sht STaemon § faenfeia s gt sam | v o 3ameT 3R
ANTA-TH TR AT o ATEAH © forarfo ohl STSTR <At 319 fd shl sameaT ST |

IURYTT STfHaTEar.

feraformer & FagaR aTeasha o1 I aE oy o o forl faemeiai g sefle e hr 3 v
sifereTa SmeAT | Sufkerd | | 75% Suttuf stfiard § | sad wn Suftefa 8 W BT wier

T afaafrar ST asare |

Hediehd oh eS|
Laaraadar 70%

2.9 ATt geaer. 30%

> e wrfiert; 10 %

> ag == ud wegfaener; 10%
> weawr 10%

TGS AT, 3ohTS - 1. srefvmrer i g et staemum (Basic Concepts of Economics)
(6=3)

o a7efurre ot sraaromY =X (Concepts and Variables of Economics)

o 37, = R uita warg (Income, expenditure and the circular flow)

o wrwraiR amygfd (Demand and Supply)

o IR Iyfd ol &= (Elasticity of demand and supply)
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gents-1 | savieT fagm (Consumer theory) (652

o M= IUANIAT fgTe (STt ash gr¥ahion). Iusihr <l smerfienard ; (Ordinal Utility
theory (Indifference curve approach): Consumer's preferences)

o TTAT Toh; SISIC L@T, STWRAT hT e, 311 TR wiaeemd= ywm (Interference curves;
Budget line; Consumer's equilibrium; Income and substitution effect)

® TTIEUA sk IR ferdll a%g o fore wrask <k geaf (Price consumption curve and the
derivation of demand curve for a commodity.)
zants -l 1| Searew e @wma (Production and Cost) (6=

o 3IcuTed %o ohi staarome (Concepts of Production function)

o UG- SFIUTA T I, ATgHEaTH, shi ara! 39T (Law of variable proportions;
Isoquants; Return to scale)

T S dmm ot feferam (Economics and Diseconomies of scale)

anTa sredraty sk grEtater (Costs in the short run and long run)
o TV 3freRaHeRUT SR rTa =geReor (Profit maximization and cost minimization)

w4 1 age (Equilibrium of the firm)
zants -1V s &t graT (Market Structure) (65

o quiwfaarar (Perfect Competition)
o iR (Monopoly)

® ST NTATATAT. WehtTershr Mfcrarfiar 37X steumtereRi (Imperfect Competition:
Monopolistic Competition and Oligopoly)

zoRTs -V: 3T farawor o s g fRerivor (Income Distribution and Factor Pricing) (6 =2)

e =zeni st a7 (Demand for factors)
o =zeh st amyfd (Supply of factor)

e 3T & wricHes faawer (Functional Distribution of Income)
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Suggested Readings:

1. Salvatore, D. Schaum's, Outline of Theory and Problems of Microeconomic Theory,
McGrawHill, International Edition, New Delhi.
Ahuja, H.L., Business Economics, S. Chand & Co., New Delhi.
Pindyck, R.S., and D.L. Rubinfeld, Microeconomics, Prentice-Hall of India Pvt. Ltd.
Deepashree, Business Economics, Ane Books Pvt. Ltd., New Delhi.

Varian, H.R., Intermediate Microeconomics: A Modern Approach, Affiliated East-
West Press, New Delhi.

Note: Latest edition of text books shall be used.
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= wETe e stawrsde e Rivafeer, Tut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere g ufe arferfrarm 1997, shaien 3 & siata wnfim St Rrvafermarer)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997) /

o s st 303 shizeH. 4 shfse
fore & ;. faredta sraveR (Financial Accounting)
UTGASHA 6 3.
o TNl hl THETehd TAT HTF ol Yo STTURONST hl GHSH H HIG HLAT qUT TEATHT h
Fftfen forarwor st SwRIT i o 6 foet ot |
o forerelar i iETsh o & H g SAUHE hl GHH]|
o TNt o fofi™ ThET o o Jof STTUROTST § TR a1 |
Iufterfar stfemar
feraformer™ o FETER ITasha S I 8 A o o ford fermfoa & e @ ot o w1d wiaerd
TEHT H URed T | g 75 % Sufeafa sifamd ¢ | 398 0 Suftufiem o ml ol aler | s
© 3 forq foRarm 1T wreha
Hedeh h AHEE .
1. waraqdar: 70 %
2. §aq srrares geara. 30 %
> e § wrier : 10%
> =i 5%
> urax utge gev ;10 %
» " 13T 5 %
UTGASHT T,
zoTs — | fofar s st afeer= (Introduction to Financial Accounting) (8 =r2)
o TEIHA T A AR TIRY w@wH, oi@r iR sd@rar (The meaning and scope of
Accounting, Accountancy, Accounting and Book Keeping)
® TIEIHA I IMAM, ThaTsh & I, YT 3R Tetea mged (Branches of Accounting,
Objectives Of Accounting , Capital and Revenue ltems)
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o i T WfshaT o STYCS, 37 TS o SUANTeRdT, TS H oh@rhR T et (The
outputs of the Financial Accounting Process , The users of these outputs, Role of

Accountant in the society)
zats — || erareRa fagma (Accounting Principles) (4=
o wiha waiwd fagia(GAAP) gt ar=rar ot fagra (Generally Accepted
Accounting Principles (GAAP) , Basic assumptions and Principles)

o EYRATE 3R s (Concepts and Conventions)
zats - || srar anfeht. g femie (Accounting Mechanics: Basic Records (10 =r2)

o e i@ TRl TRET wH-oad o sl ear =k (Basic Accounting Mechanics |
Accounting Transactions, Books of Accounts, Accounting Cycle)

o Il T WU, Sfee 3R shice & Faw@mr o ThR,@rs gk Double Entry
System, Rules of Debit and Credit, Types of Accounts, Accounting Equation)

o S, Te,FEeh TEash,sHarsrax (Journal, Ledger, Subsidiary Books, Journal Proper)

® IS T TERE@EANUS hereeh o gorg awed (Maintenance of the Cashbook and
Petty Cashhook, Bank Reconciliation Statements)

Tqe gl farfe s farer (Trial Balance, Bills of exchange)
gents — |V arfam @ skt aam (Preparation of Final Accounts) (10=re)

o fafomfor @@ (Manufacturing Accounts)
o cfemamd (Trading Account)

o T IR JHUH @, oerg ¥fe i darr (Profit and Loss account, Preparation of
Balance Sheet)

o dciw zfie st wmme (Limitations of Balance Sheet)
o TS o |ry Jfw i@t (Final Accounts with adjustments)

o forita oiaT § werTer Wt (Contemporary cases in Financial Accounting)
szmé V. geagmE, e i wer (Depreciation, Provisions and Reserves) (8 =r2)

o T¥BE . 319 iR s&a (Depreciation Meaning and need)
® IR W@ YoIgE =Tt o adek (Depreciation Accounting, Methods of charging
depreciation)

o WEK Y, LW 3TN THR, ST 3TN TeRa HER Ta9H AR {d o = wg (Meaning,
Objectives and Types of Reserves, Capital and Revenue Reserves, Distinction between
Provision and Reserve)
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qraf-erd g,
e Arora M.N. (2010). Accounting for Management .First Edition. Himalaya Publishing
House, New Delhi.

o Mukherjee and Hanif, (2003). Financial Accounting. First Edition. Tata McGraw Hill,
New Delhi.

o Ashok and Deepak, (2006). Fundamentals of Financial Accounting. Fifth Edition.
Taxmann’s, New Delhi.
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> mgrem et stawra it Rroafemera, ot

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(e grr TR srferfram 1997, swuies 3 & siata cafua st freafaerem)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)

/

v =i it 304 Thiged.4 shige
forwg =t A SwrEaT

THGET thise®. 4 shise (T shiee auqed ®, 49 = o1 e/ aviied shat iatarer 06 = w1
SRINTRITEAT Sh1el] SATaETie: & el e Riemsh o qc arett Mireare qur 05 92 &1 o=
FHRVR S TR Sfwal anfes e, SAHarl] defcaen i, aifeed Faev1 i il 3T
U & S, I T oieq/ afestn i/ feme/ ofiftm/ afimm sents)
UTGASHA 6 I,
o RNt ohl ARhed fosh o HeTg AT ATYFHEF  STTERUMS 8 ST HEHT 56k
TR W o & ok oht &4 |
o T g1 Uil oh1 ched o TeT=al o SR OX Hea e T |
o Hfhcd oh Gl o G- H Hoth SACIHS hl ST |
Iufterfa stfemar:
feraformer™ o FETER ITasha S I a8 A o o ford fernfo & 3efie & ot o w1d widerd
ST H 3URYd T | 9g 75 Y% Sufterfa Afamd © | 368 & Suftufd 8 W ST ol wiefr o s
€ 3 forq foharm 1T wreha
HedTeh th AHEE .
1. wara ol 70 %
2. qaq raien geara .30 %
> e § wrier (10%
> g == .05 %
> e utge gev 10 %
» " 1 e 5 %
UTEIshH TN,
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gapts-1 | sfmr afe=(Introduction to Insurance)( 12 wre)

o SHTRIATYRU, SHTRIHTETHRT, HHTESRITHTHT, THHT, TESHT, FHITH
(Conceptof Insurance, Need for Insurance, Globalization of Insurance Sector,
Reinsurance,Assignment)

o TSI, THERERIHG, sHrRmfed, aeeeesrror(Nature of

o Insurance Contract, Principle of Utmost Good Faith, Insurable Interest,
proximity cause)

o INTEHIEYTH, afayfd, sturergsrsrrrrTageyContribution and subrogation,
Indemnity, Legal Aspects of Insurance Contract)

TeRTS -2 . USASATSHY, ergHt ok st sfhmt shufaen st wireTenes ST
(Organizational Setup of LIC, GIC and Private Insurers)( 12 =)

o woey, w371 wman wsidt (Direct General and Branch Agency)

o UMW USiferl 37 ST e gomferar shi e (Comparison of General
Agencies and Branch Office Systems)

o TSiHT I I Yok o yq@ i (Major Tasks of the Agency or Branch Manager)
goTs -3 Saatu vhies wig (Developing Field Force)( 12 =2)

o T @ Weh o ki (The executive body of the field force; Functions of a Branch
Manager)

o e s1feRr; wsie (Development Officer, Agent)

o T 7= Y9 o fafare vt foehme tfererrt 37k wsie (Characteristics of a good
manager, Development Officer and Agent)

ToRTS -4 USiet o foremer erferamtiat <t st (Recruitment of Agents and Development
Officers( 12 e)

o oyl o alen (Methods of Recruitment)
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o Tsicl 3R T stfererrdt skt == (Selection of Agents and Development Officer)
o forenforar/ memradt o7t idite <=« (Intermediaries and Corporate Channels)
o U HTYH ARSI o -1 wrarer (Legal Provisions of IRDA in this Regards)

TRTE -5 WTITeTuT R waaerun( 12 &)
o fRTEAuT SR wiareT -3ewy; iRt Twrse (Purpose, Job Profile)

o Usiel 3R s stfrehTivat ot forshfira svet # swfaamsa (Difficulties in Developing

Agents and Development Officers)

o Tfetor & eI 37 wiskam (Types and Process of Training )

ey Oy

L
2
3

8.
9.

Sadhak, Life Insurance in India, Response Books, New Delhi.
Dinsdale, W.A., Elements of Insurance, Pitaman

Keneth Black, JR& Harold D. Skipper JR., Life and Health Insurance, Thirteen Ed.
(2000), Pearson Education.

K.C. Mishra &C. S. Kumar, Life Insurance-Principles and Practice, (2009), Cengage
Learning India Pvt. Ltd.

H. Narayanan, Indian Insurance- A Profile, (2006), jaico Publishing House.

Shashidharan K. Kutty, Managing Life Insurance, (2008), Prentice-Hall of India Pvt.
Ltd. 5. H.

G.N. Bajpai, Marketing Insurance, (2004), Global Business Press.
B. Raman, Selling Life Insurance - The Practical Way, (2009), Macmillan.
Insurance Institute of India, Mumbai, IC- 31- Insurance Salesmanship.

10. Bill Donaldson, Sales Management-Theory and Practice, (1998), Palgrave.

11. Padmalatha Suresh & Justin Paul, Management of Banking and Financial Services,

Second Ed
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o €< (Second Semester)
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> T i s feeet fervatierers, Tut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere greraia arferfrem 1997, shwier 3 & ofata wanfie St frvafermerer)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997)

)

forar e afreft 305 wfeem dinfee

fore o1 T e stefemraree (Indian Economy)
UTSIhU o IS,

o T W Y@ ATk THEATAT I 3ok GHTIHI ohl THH o foTC foranfefat shi defe s |

T THTE- 3T farsdor SR ifcra @T=reh e SURTuT sht THeT Y& i a1 Wi o™

FATE |
sufRufa stfariar;

feraformer & FagaR TTeasha o1 i atE Ay o o fort fenteiat & 3efie @ o 3 wra fderd
ST H 3ufeerd T | 75% 3ufterfr stfemd & | so@ i Suftetd 8 w s i aler | o3 9

o

R ST gsRare |

Hedeh h WHEE |
1 waraadia 70%
2. gaa srates geae. 30%

> e ¥ vrfier): 10 %

> ag == ua wEgfasr. 10%

> vwea&r 10%
UTGASHT AT,
TS - 1. RATT erdeaaeat & go He o farvrare (Basic Issues and features of Indian
Economy) (10=r?)

o foehTe TR Sforskfraan shi staremom 37k 3t (Concept and Measures of Development
and Underdevelopment)
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714 feeem (Human Development)

T 37T 3R ATawTRes gt=qreht ga=-T(Composition of national income and
occupational structure)

zeTs - || =it saaa (Policy Regimes) (10=re)

STGARTIoRT0T oh! TfcreeITiud Rt shi ATSHT 31X 31T =t faser (The evolution of planning
and import substituting industrialization)

1991 = e gam (Economic Reforms since 1991)

ITIREET 9L 3Teh THTE o |ref Hifseh 37 fofar fiferm (Monetary and Fiscal policies
with their implications on economy)

zants - ||| forermer, Torermer iR wATensR uftaa (Growth, Development and
Structural Change) 102

forenma = a1 v (The experience of Growth)
geamraer=r(The Institutional Framework)

1991 = sie T @1 ht o fieRt W Hifra gfenior § aitad=(Changes in policy
perspectives on the role of institutional framework after 1991)

forshTer TR foraeoT, SIS 37 TRe, wie foshm, waferofia feramd (Growth and
Distribution; Unemployment and Poverty; Human Development; Environmental
concerns)

sHaReeh amare (Demographic Constraints)
-1V: et sz st gz (Sectoral Trends and Issues) (10=r3)

=y & (Agriculture Sector)
T o da & (Industry and Services Sector)
farect &= (Financial Sector)
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Suggested Readings:

1. Mishra and Puri, Indian Economy, Himalaya Paublishing House.

2. |C Dhingra, Indian Economy, Sultan Chand & Sons.

3. Gaurav Dutt and KPM Sundarum, Indian Economy, S. Chand & Company.

4. Uma Kapilaed), "Indian Economy since Independence", Relevant articles.

5. Bhagwati, J. and Desai, P. India: Planning for industrialization, OUP, Ch 2.

6. Patnaik, Prabhat. (Some Indian Debates on Planning. T. J. Byresed) The Indian Economy:
Major Debates since Independence, OUP.

7. Ahluwalia, Montek S. (State-level Performance under Economic Reforms in India in A. O.
Krueger.ed.) Economic Policy Reforms and the Indian Economy, The University of
Chicago Press.

8. Mankiw, N. Gregory. Principles of Macroeconomics. Cengage Learning

9. Rudiger Dornbusch, Stanley Fischer, and Richard Startz, Macroeconomics. McGraw-Hill
Education

10. Oliver J. Blanchard, Macroeconomics, Pearson Education

11. G. S. Gupta, Macroeconomics: Theory and Applications, McGraw-Hill Education

12. Paul A Samuelson, William D Nordhaus, Sudip Chaudhuri, Macroeconomic, McGraw-

Hill Education.

Note: Latest edition of text books may be used.
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e
> mgrem s stawra it Rroafemer, ot

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(viere v o erferfr 1997, wuien 3 % siwta st S Rrvafierer)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
o whie; st 306 ThigeH. 4 shige
fore &1 ;. STt sraER (Consumer Behaviour)
UTGASHA oh I

® ITHAT FTER o faTH~ TRl ohl THSH oh foTT forenfel=it st er o |

® ITHAT FTER h! THTId St dTet STel ST TN T (ST FHEAT SR fraur
T o6 forshme o ToTT 56 |wet sht ST oheeT |
Iufeerfa srfamEr:
feraformer & FagaR TTeasha o1 i atE Ay o o fort fentelt & 3efie @ o 3 wra fderd

e B Suftd © | g 75 % Suftufs s1feamd § | sa s suRkufe €9 W s st wier §
YT e afafrr ST ERaT R |

HedTeh oh WHEE
1. weraadra, 70 %

2. gaa strates e 30 %
> et | wrfierd. 10%
> ag ==t 5%

> ureruree yev: 10 %

> AT &1 AT 5 %
T ashT AT, 3oRTS - | SusiieRt saraer et utcera (Introduction to Consumer Behavior)
(8=3)
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o IUHIRHI R TiadH i FHtfaam (Consumer Behavior. Meeting Changes and
Challenges)

o IuviehT srgaa wisrat (The Consumer Research Process)

o oTSIR forvrei 3 @i @er (Market Segmentation and Strategic Targeting)
zoTs - || wes sarte o wu & susrert (The Consumer as an Individual) (8w

o Juviehr sArsem (Consumer Motivation)

o fthca T IuvhT =@ (Personality and Consumer Behaviour)

o It SeadteRer (Consumer Perception)
o Juviehr At (Consumer Leaming)
o I AT Ta TR aftaaq (Consumer Attitude Formation and Changes)

o uwurTa Iuwihr =@asr (Communication and Consumer Behaviour)
zots- ||| amarires o wrreenfaes utftarer & saenset (Consumers in their social and
Cultural Settings) (82

o ittt 37k wmteek o (The Family and Social Class)

o 3IuvrhT aer W awRid et o (Influence of Culture on Consumer Behavior)

®  ITAL-TTHhIcIh STHRAT FaeR, T sawrse afcrer (Cross-Cultural Consumer
Behavior: An International Perspective)

zaTs - | V. soeriet Fotam < wifsear (Consumer Decision Making Process) (8 =2)

o uritRerfaes ywm (Situational Influences)

o IuWIehI i o ot ufska 37 e we=m (Consumer Decision Process and
Problem Recognition)

o =t 3t=awor (Information Search)
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o Jefcus goam AR =5 (Alternative Evaluation and Selection)

o TRecie w9 AR Ede (Outlet Selection and Purchase)

o HI-UYTT TThATY, UTesh Ay, 3T Ireeh Wiasgerar (Post Purchase Processes.

Customer Satisfaction, and Customer Commitment)
zoRTs - V. Jfdes, TimeTers 3R afFes+ saaer (Ethical, Organizational and Online
Behaviour) (8 =re)

o fouur Sfcerar s7it wmwferens e @ (Marketing Ethics and Social Responsibility)

o it aer (Organizational Busing Behavior)

o ey 3uwrht @R (Online Consumer Behavior)
TrE (- Yech.
o Schiffman LG and Kanuk L.L. (2006). Consumer Behaviour, 9th Edition, Pearson
Education, New Delhi.

e Hawkins, D. L. Mothershaugh, D.L., and Mookerjee, A. (2010) Consumer Behaviour
Building Marketing Strategy. Tata McGraw Hill, New Delhi.

e Nair, R. Suja (2011). Consumer Behaviour in Indian Perspective, 2 Edition, Himalaya
Publishing House, New Delhi.

Note: Latest edition of text books shall be used.
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/
> weram s stawTe et Rrvatiener, aut
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(vrere g e srfrfram 1997, swwien 3 & siaia wenfua st Rryafierer)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997) /
oo =hie: &t 307 Thiged.4 shige

forerr ot w; fa=fte srekeroT (Financial Accounting)

AT shie®, 4 shiee ( T shice TAqed 7, 47 =& 1 rea/ |iaa snet fterer, 07 52 &1
SRINTRITCAT Sh1el] SATaETie: & el e Riersh o qc arett it aur 06 =2 &1 o=
FHRVR S TR Sfal arfes e, SAHarl] defcaen i, aifeed Faev1] i il 3T
UV & S, I 3T oigq/ afestn i/ feee/ ofiftm/ afimm sents)

UTGASHA 6 I,

o Tt =l forfia swhetor it STaETON THHAT SR W W dalud TidaRE § aiE

EZCICIN

o 3ufterfa srframda:;
feraformer o FEATER ITasha s I a8 A o o ford fermfi & e & ot o w1d wiaerd
ST H 3URYd T | 9g 75 Y% Sufterfa Afamd 7 | 308 & Suftufd 8 W ST &l wiefl # s
€ 3 forq foRarm 1T wreha
TR & HTES .

3. wara ol 70 %

4, waa straten gearsd.30 %

> e ¥ arfiert :10%

> T ==t 5 %
> T utge ey b %
> Ted &t 10%
UTEAHH AT,
FhTS-1 orET alterT ( steReror):( 12 92)
o 379, 3T N e

® 3RV S I TR Jhg - =l foeprdr
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o A § i TET - ST UielT g foRISdTe - 3R
o T T - TEIETAT UG, QTR ST oiaT GeT 37 o s 3T

TS -2 | TSI ; (129)
G geT it Ay - etk aEqe, e aeqd

T G hl SATTTIHAT - ST T TdT ST 3T AT - STRTIE! o TR —
@S T IdT TTHT - AT T AT THIHT - AT o TR - Hd Tk
et iR grareE|

IR 3R A1feTeh —

AT Tt AT €
TRTE -3 T urert st atteRtn( 10 92)

o 3iifeT & YR JuTieh 3difee Ut Hifse, Tl i 3Hifse
o T GTMI ohi crEEiedT - it cramadiedr forshi o @i s TramaRe

o Tt aTefl AT YIRS BH o Gl ohT 3iTTee, sl sufrat SR g & @rd —
T THETILeT | o 39

® TTHT oiET GO SR SfvTisaren oiaT get —
o ATARE oaT T - § i Ted o Th

® TSR 3IVehIUT - FAd THET TRIETT - o HRIQ R JHdH
FohTS -4 | T udvert v o 14 92)

® QT U oh SR kT [HYRUT - oRaT YEeTT o Aaais 9o - UTEeh a3l
® AW UHiETehi oh feTq - TG UiedT JT9 - RET UieqT shiishd —
o TS QT ydiar i gl

o U ol UielT shish oht AT, i udietT shishd o <,
T IIET SISk oh JohdTH, ShiHAT ohi G i oh ST

o Iiffee T - 3Hifee e I - JAlfee A1e Ik I AT, 3ife e g o A
o Tk Yu¥ - AfehT 1 HEc

® HISIA - SIS o HTHHTS shl GART b FHgrd - F1 ot BT

o U - T Yo o1 FaTfiied - el qud <t wrgfeRT - wrgfer

o ik Uu - Hifee it ufskam|
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ToRTS -D AT T o7ef - TRWTHT - f9iwaTd ofitwee a8 TR (12=)

o IR T - I TR R AT o sl A -

® TSR AT ST Fhld | A1e fohar mram wmmr= foig 3ii fafere foig
o i\ @i ot AT - heT o T AR

® HETH Jdoh—

o Gig YT, e 3Tecae o, fofshl g&aeh

o T TaS g, ot I e, orct o foie — AR

1) L. N. Chopde, D.H. Choudhari, Dr. BabanTaywade.

)
2) Auditing — Sheth Publishers Private Limited, Mumbai.

2) Dr. K. R. Dixit, Auditing - Vishwa Publishers & Distributors, Nagpur

3) B. N. Tandon, S. Sudharsanam, S. Sundharabahu. Practical Auditing - S. Chand &

Company Ltd.
4) S. K. Mehta, Auditing, Diamond Publication Pune
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> mere el siaRrsde et Rrvafreer, sut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(erere g o srferfram 1997, swien 3 3 staia wenfu st freaferera)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
farwar e it 308 feem 4wl
forerr vt A SR @ (Banking Service)

UTSAHH oh 389

o3 formiela ot Sont o HITeTcHe @< 3T 38eh Il € oh ST | I T T |
Iufeerfa srfamdar;
feraformer & FaagaR TTeasha o1 i atE oy o o fort fenteiat & 3efie @ o 3 wra fderd
AT | 3UfRerd & | 75% Suftafa e1fiamd @ | sow s Suikufd gm o faemfeit st ader & sev

gafafrarsTgsare |

HedTeh oh WHES
1. weraadra 70%

2.9 ATt geaer. 30%

> e ¥ vrfierd: 10%

> g == ua yegfaser. 10%
> vea & 10%

UTGASHH AT,

zoTs - | SRt o1 wreATeneR @ram (Organisational Set up of Banks) (6 =re)
o figres wea(Board of Directors)

e =rf (Functions) ¢
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o ndear A fomeriar (Duties and Responsibilities)

o R W Sk 3R 3T ATfUTfSaeh Skt 37 forehrar deni # ek Wgetsh Gy o deqfeh
wrerer (Statutory Provisions Regarding Board of Directors in State Bank of India and other

Commercial Banks and Development Banks)
gt - || serfAter avetar warerm (Liquidity Management) (6=re)

o T forgra (General Principles) ¢
o oo a¥erar ok & (Territories of Bank Liquidity)
o fferat o su=riT w wyut (Properties in the use of Funds)

e FTfuTRsash SRt 3T skt sent & wama a1/ 4 (Resource Allocations in Commercial
banks and Development Banks)

o erdt o1 wie e (Management of Cash)
1S - |1 gsfra Ffern = e (Management of Capital Funds) (6 =)

o =r; araweRar; (Functions; Necessity)
o Tiwar (Adequacy)

o R Sihi W SiTa e oht s reerfar (Present Positions of Capital Funds in
Indians Banks)

o FTfUTRouh SR forentdr ofshi § Qo o oht T 3T @ wmaame (Problems and Prospects
of Capital Management in Commercial and Development Banks)

oS - |V: sm o7 wmarfies swerah yer e (Management of Deposits and Primary Reserves)
(6 =)

® TR Sieh shl ST o ¥aX shl STTerd 3R et hran (Factors Influencing the Level
of Individual Bank's Deposits)

o r-Twer (Legal Reserves)
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o FrRiEfid /e o ¥t i Jwtfed s aret &t (Forces Influencing Level of Working
Reserve)

o wreafhek wer sk wahfa (Nature of Secondary Reserves)

o W= WER e il 3R yer e (Functions and Management of Secondary Reserves)
genTs -V =Tt st war e (Management of Loans) (6=2)

o R H FTfuraek sfeh kot shi fererware (Characteristics of Commercial Bank Loans in
India)

o URTHF cifeTh srtea fagra (Cardinal Principles of Sound Bank Lending)

e =urfifa (Loan Policy)

®  TTaGeR! oh! VT AR k1 ek T (Evaluating Credit Worthiness of Applicants)

e ik =T k1 weET SR Fare (Supervision and Organisation of Bank Lending)

Suggested Readings:

1.Essentials of bank management an indian perspective, Atul Kumar Srivastave.
2. Bank Management, 1 August 2009 by Timothy W. Koch, S. Macdonald
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o 99€eL (Third Semester)
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a )
> T i srawTE et Rivafiener, qut
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(vwre grev i srferfram 1997, wwien 3 3 siwa vonfia e Rrvafeem)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997) /
o sRie; st 309 thigeH. 4 shige

Torerar st AT Ut weerot erterfaem (Consumer Protection Act)
TSR oh 9.
o T ohl Uk SUMIRRT & &9 U I7eh ATRIHRI, SUTIRT AR o HTHTSR ST 3N

JUNIRT STTERRT <hl T&TT o T T & Iiferd s |
Iufeufa srfamar;

ferafoeamera & FramgaR aTaashn o1 T atE v o o forl faeanft & swie @ ot o wrd wfaera

SR B IURYd & | 9teg 75 % Iufkefa sifard € | suw o Sufkefa g1 w forgafeft s
g | Sad U o ford foram ST gerar ® |

HedTeh oh WHEE
1. weraadra 70 %

2. gaa strates geae. 30 %

> e ¥ wrfiert; 10 %

> ayg == seqfaeeer 10 %

> wea . 10%
UTgAsHA ATt 3hTS - | Srerfves grer (Conceptual Framework) (8=

o 3Iuviehr R o=k (Consumer and Markets)

o i =T 317w 31K s1rarst 33T (Experiencing and Voicing Dissatisfaction)

o 3IuviehT o 3AtasRr (Rights of a Consumer)
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zonTs - || SuerieT weeror erferfem, 1986 (The Consumer Protection Act, 1986) (8 =)
o 33awy 3R gar sragwem (Objectives and Basic Concepts)

o IUWITHT &0 JTITa o g ere-rerek @r=m (Organizational set-up under the
Consumer Protection Act)

zants - ||| SustienT Treror stferfam, 1986 o wea forermara et @ (Grievance Redress
Mechanism under the Consumer Protection Act, 1986) (92

o fRmd a5t s Rt @erRar =7 (Who can file a complaint?)

o TR g s SR g+ ot wiska (Procedure for filing and hearing of a complain)

o Td / 3uwa wer foram st (Relief/Remedy to be be provided)

o aquy 3 swiT (Offences and penalties)

zots- |V senm ek o susirer forermaa famor &= (Industry Regulators and
Consumer Complaint Redress Mechanism) (10 =r2)

o ifeRTT STRSHRTS sifeR T wreRatat (Banking: RBI and Banking Ombudsman)
STT: SATSIRENT SR sfmr arerarer (Insurance IRDA and Insurance ombudsman)

Fe=r: 25 (Telecommunication: TRAI)
o @ 34T, THUHUgaTs (Food Products: FSSAI)

foreg g fer: fersteft farfeemerer sram (Electricity Supply: Electricity Regulatory
Commission)

o fogma: wuates (Advertising: ASCI)
goRTs- V. W W suweTaTe (Consumerism in India) (5

o T ¥ IuMIeH SArarad (Consumer Movement in India)

o g R ATehisRr (Quality and Standardization)
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Suggested Readings:
1. Khanna, Sri Ram, Savita Hanspal, Sheetal Kapoor, and H.K. Awasthi. Consumer Affairs
2007) Delhi University Publication.

2. Aggarwal, V. K.2003). Consumer Protection: Law and Practice. 5° ed. Bharat Law House,

Delhi, or latest edition.

3. Girimaji, Pushpa2002). Consumer Right for Everyone Penguin Books.

4. Nader, Ralph1973). The Consumer and Corporate Accountability. USA, Harcourt Brace

Jovanovich, Inc.

5. Sharma, Deepa 2011). Consumer Protection and Grievance Redress in India: A Study of
Insurance Industry LAP LAMBERT Academic Publishing GmbH & Co.KG, Saarbrucken,
Germany.

6. Rajyalaxmi Rao, Consumer is King, Universal Law Publishing Company

7. Empowering  Consumers e-book, www.consumeraffairs.nic.in

8. ebook, www.his.org
9. The Consumer Protection Act, 1986

Articles:

1. Verma, D.P.S.2007). Developments in Consumer Protection in India: Challenges and Tasks
Ahead in JS Panwar, et al. Eds) Consumerism in India, RBS Publishers Jaipur

2. Verma, D.P.S.2002). Regulating Misleading Advertisements, Legal Provisions and
Institutional Framework. Vikalpa. Vol. 26. No. 2. pp. 51-57.

3. Ralph L. Day and Laird E. Landon, Jr.1997). Towards a Theory of Consumer Complaining
Behaviour. Ag Woodside, et al.eds.). Consumer and Industrial Buying Behaviour. New
York; North Holland pp. 425-37.

4. George, S. Day and A Aaker1970). A Guide to consumerism. Journal of Marketing. Vol.
34. pp 12-19.
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5. Sharma, Deepa2003). New measures for Consumer Protection in India. The Indian Journal
of Commerce. VVol.56. No.4. pp. 96-106

6. Sharma, Deepa (2011). Consumer Grievance
Redress by Insurance Ombudsman BIMAQUEST.Vol.11. pp.29-47.

Periodicals:

1. Consumer Protection JudgmentsCPJ) Relevant cases reported in various issues)
2. Recent issues of magazines: Insight, published by CERC, Ahmedabad 'Consumer Voice',
Published by VOICE Society, New Delhi.

3. Upbhokta Jagran, Ministry of Consumer Affairs, Govt, of India. New Delhi.
Websites:

www.ncdre.nic.in
www.fcamin.nic.in
WwWw.consumeraffairs.nic.in
WWW.150.0rg.in www.his.org
www.ascionline.org.in
WWW.trai.gov.in
WWW.irda.gov.in
www.derc.gov.in
WWW.Di.org.in
www.fssai.gov.in
WWW.CONSUMer-voice.org
www.nationalconsumerhelpline.in

WWW.CCI.gov.in
Note: The Latest edition of text books and Acts should be used.
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~

> mgrem i stawra it Rroafemera, ot

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(viere grer onfi arferfra 1997, swien 3 3 siwa vonfia Seta Rrvafirenem)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
farwer e et 310 wfeem 4wl
o st e s=rtEaT e (Entrepreneurship Development)
TSR oh 389

o I qUT ISAMHAT o IR | ST dont farnfeia § Seafaar shisret o1 forshme &eaT | 0
AT T STe! FHTEAh! SAaTeId L Uh U SEH hl I[& T Tkt T |

o foeanfelat =1 forfir= forfiar wreematiah oI o SRR 3T ST Seafuar fosr@ A Heg d § |

IURYTT STfHaTEar,

feraformer & FagaR TTesha o1 i atE oy o o fort fentelt & 3efie @ o 3 wra afaerd
SR H Juferd W Wi 75 % Suftufa s1fiamd 2 | s w0 suRufa 8 ot S ot wler §
3 9 3 fera foram ST EeRaT 2 |

HedTeh oh WHES
Learaadar: 70%

2.7 sAraten e ; 30 %

> ey vrfiery ; 10%
> g b %

> UEuEe Yoy 5%

> AW o1 3Femed  10%
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UTGASHE AT,
zenTs - 1. Seret uftsre (The Entrepreneurial Perspective) (8=r2)

Jarfera st wepfa 3R #gea (The Nature and Importance of Entrepreneurship)

=fea sat (The Individual Entrepreneur)

o 3Iaufiar = aftentor (Classification of Entrepreneurs)

o AW It o gt e (International Entrepreneurship Opportunities)
zaRts- |1 ST yr& ot (Creating and Starting the Venture) (8 =re)

o TEATHeRaT SR gtk for=rr (Creativity and Business Idea)
o ramgsE fa=m (Idea to Opportunity)
o 3Tl ok forw AT (Legal Issues for the Entrepreneur)

o JEfar 31K sifgar wuaTatrereRr (Entrepreneurship and Intellectual Property Rights)

zonts ||| Seart faemr oiit samam =str (Entrepreneurial Development and Business
Plan) (8=3)

o (d ISR H IeAfHar feremrer (Entrepreneurship Development in Emerging Markets)

o Iauwiicrar foere o Hied (Entrepreneurial Development Models)

o ar st AT (The Business Plan)

zoTs - |V 73 sgam &t wa g= faeere of wmma= (Managing, Growing, and Ending the
New venture) (8wr2)

o Izl AU 7S WS o1 gt iR wor (Entrepreneurial Strategy: Generating and
Exploiting New Entries)

o foenm o forw TR 7R forehmar o Tfeared werer (Strategies for Growth and Managing
the Implications of Growth)

o gsft s (Going Public)
o 3w w1 g (Ending the Venture)
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FehRTe -\ Trgat wemen i ofeet (Role of Support Institutions) (8r2)

o FEmw i gEm KVIC, SIDO, NSIC, NIESBUD, IE and EDII (Central Level
Institution: NGU FAT HERITU: DIs, DICS, SFCS, SIDCs and SSIDCs (State Level
Institutions: KVIC, SIDO, NSIC, NIESBUD, IE and EDII

o sy gwm Dls, DICs, SFCs, SIDCs and SSIDCs) (State Level Institution: Dis,
DICs, SFCs, SIDCs and SSIDCs)

o firesh siivaare (SIDBI and NABARD)

TrEI (- Yech.

e Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008), Entrepreneurship, Sixth Edition,
Tata McGraw-Hill, New Delhi.

e Charantimath P.M., (2008), Entrepreneurship Development & Small Business
Enterprise, Third Edition, Pearson Education, New Delhi.

e Desai, Vasant, (2011). The Dynamics of Entrepreneurial Development and
Management, Sixth Edition, Himalaya Publishing House, Mumbai.

Note: Latest edition of text books shall be used.
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a I
= wETe e srawT e Rivafeer, Tt
Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(vrere g unfea srfrfra 1997, swwies3 ¥ siata wenfua Sefta Rrvaferer)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997) /
v = ==t 311 ThiseH, 2 shige

T st A e eareR (Cost Accounting)
UTSTSHA oh L9

® AT TI@Teh H Yh AT STTIRISHT o AT ST ol T FHTHT |

o Y (UoT SR ANTA ci@meRd YuTTelt & Srfvret farfyr aiiehi & ST sl STaTd ShHT |
Iufeufa srfAamr;

feraformer™ o FEATER ITasha S I 8 A o o ford fermfo & e & ot o w1d wiasrd
AT § 3URed 1§ | v 75 % Sufkerfa sifamd @ | sua o suftufoe o o 1 aden § S

€ 3 forq foRam ST wreha
Hedeh h AHEE.

L
2

wora e 70 %

gad sArafes gears 30 %
> et H wrfiert: 10 %
> g == 10 %
> weaar 10 %

UTGASHT T,
gats — |; ufee= (Introduction) (4=r2)

TG iR ok 37, 3ed 3 @ (Meaning, objectives and advantages of cost
accounting)

AT TREh 31 foriar oramer ok o= skt 37ax (Difference between cost accounting
and financial accounting)

e STaamon i arffeter (Cost concepts and classifications)
T arTa ot shi e (Installation of a costing system)

qTe H @rTd or@TeRr shi et (Role of a cost accountant in an organisation)
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zots — ||; e @t aea; wm o o (Elements of Cost: Material and Labour)
(4wrg)
o Il [ T=h fsror aekftes (Material/inventory control techniques)
o i@ R @Ert &1 frsor(Accounting and control of purchases)
o SNUT IR AW o Tt (Storage and issue of materials)
o Tt o Hew fHeieer o ek (Methods of pricing of materials issues)
o grft g1fa o1 3u= (Treatment of Material Losses)

o W @FTd k1 o 3R fraor (Accounting and Control of labour cost)
zants - ||| &ma ot e strawgsw (Elements of Cost: Overheads)

(4e2)

o SEEEH I FffehtuT, raeH, forvre it srarmwor (Classification, allocation,
apportionment and absorption of overheads)

o 7L 3R sfawstaeyor (Under- and over-absorption)

o ear & R ama (Capacity Levels and Costs)

o Tifqfarfer saTia @wTa strare (Activity based cost allocation)

zants — |V mra @ adies (Methods of Costing) (4=2)
o Jfe 3l TG, ARl sl AT AR Aga g st arra (Unit costing, Job costing and
Contract costing)

o ufokaT it T (Sfsha =i, s <t Sfar e, T3 ST 3u-3arai) (Process
costing (process losses, valuation of work in progress, joint and by-products))

o TaT ATTa (shaet uftaeH) (Service costing (only transport))
goTs — V. @wTa o # geaes @A (Book Keeping in Cost Accounting) (4 @)

o 7= 3T T-=1fu= worredt (Integral and non-integral systems)
o And AR fafta @i st arirenor (Reconciliation of cost and financial accounts)
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Suggested Reading:

1.Charles T. Horngren, Srikant M. Datar, Madhav V. Rajan , Cost

Accounting: A Managerial Emphasis, Pearson Education.

2. Jawahar Lal, Cost Accounting. McGraw Hill Education _
3. Nﬂgam,_ B.M. Lall and I.C. Jain. Cost Accounting: Principles and Practice. PHI
earning

4. Rajiv Goel, Cost Accounting. International Book House

5. Singh, Surender. Cost Accounting, Scholar Tech Press, New Delhi.

6. Jain, S.P. and K.L. Narang. Cost Accounting: Principles and Methods. Kalyani
Publishers

7. Arora, M.N. Cost Accounting — Principles and Practice. Vikas Publishing
House, New Delhi.

8. Maheshwari, S.N. and S.N. Mittal. Cost Accounting: Theory and

Problems. Shri Mahavir Book Depot, New Delhi.

9, I)ﬁ:r\lgar, S.P. Cost Accountin?. Sultan Chand & Sons
10.H.V. Jhamb, Fundamentals of Cost Accounting, Ane Books Pvt. Ltd.

Note: Latest edition of text books may be used.
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> mgrem i stawra it Rroafemera, ut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(v grer o arferfrm 1997, swaier 3 3 simia wnfua S Rrvafireer)

K (A Central Universitv established bv Parliament bv Act No. 3 of 1997) j
farr e et 312 hfeea; 2 st
T st A g-=mwe (E-Commerce)
UTSTASHA oh 9.
® T I SAFLI -k HTEAHT o HTET B SATSHIIeh e i o foTT o | Iird g | dem
ST
Iufeufa srfamdar:

feraformer o FETER ITasha S I a8 A o o ford fermfoi & 3w & ot o 31d wiaerd
TEHT H URed & | g 75 % ufeafa siframd ¢ | 398 0 SuftufaeH o Sm ol 9ler | s
G e fora ST deha |
HedTeh h AHEE .

1. wara wa 70 %

2. §aq srates geara 30 %

> e v wrfert 10 %

> g ==t 10 %
> weaart 10 %
UTGASHT T,
gt - |; $-wtme s utee (Introduction to E-commerce) (4 =r2)

® -y T 37, Wepfd X sterarreme (Meaning, nature and concepts of E-Commerce)

® 3IFTeIsT TiFad o o, JoRa 3 ot (Advantages, disadvantages and reasons for
transacting online)

o s-=nmH o yhR (Types of E-Commerce)

o -y fosHw Hiea (E-commerce business models)

o 3-hiH o Hie ®rew (Forces behind e-commerce)

® S-hiHY H YA I S aredt ask-1eh (Technology used in E-commerce)
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zote - || grem ok ufsmer (Security and Encryption) (452)
o frawIshar 31K sfaramome (Need and concepts)
o S-himy qateRer H gLam wak (Security threats in the E-commerce environment)
o RN GHTYT (Tf-sheT, HITX o YU <, Heaeh ohl FL&TT TR Hoi 3 UTEehi oh
gxan) (Technology solutions (Encryption, security channels of communication,

protecting networks and protecting servers and clients))
zants — |1 emEet arfarfam 2000 s @rger arawrer (1T Act 2000 and Cyber Crimes)

(4wrg)
o a1rset arfifm 2000 wftamme, fefsreat swarert 3R sereret-en smed (1T Act 2000:
Definitions, Digital signature and Electronic governance)

® Sciieh Fente hi ferereran, et o1 Srwor (Attribution, acknowledgement and dispatc
of electronic records)

o sHTUfTeReT SfereRTuTT okt forf=r (Regulation of certifying authorities)
o fefSiea swamert wwmor ot (Digital signatures certificates)
o TTEehI o had, a8 IR o (Duties of subscribers Penalties and adjudication)

o STdici =miRreRtYT, Tary SR drger 1awrd (Appellate Tribunal, Offences and Cyber-

crimes)
zats — |V § e worret (E-payment System) (4=r2)

o 3-97aM o Hiew 1R adek (Models and methods of e-payments)

o fesfiea swarer (Digital signatures)
e 7ar sr (Payment gateways)
o 3ifae SR (Online banking)

o S-yaM H e sitew (Risks involved in e-payments)
FoE - V. eieTe samaTiies oiad (On-line Business Transactions) (4=r2)

® TS TiFad o 371, 3539, we R e (Meaning, purpose, advantages and
disadvantages of transacting online)

o fofy= e # 3-aiwe st (E-commerce applications in various industries)
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o Iufiar foret a1 yraw (Payment of utility bills)
o SifaE fodur a7k 3-ggex fersht (Online marketing and e-tailing)

o e @wiert (Online shopping)
zants - VI 3fes samanfas @=e= (On-line Business Transactions)
(4=2)

o wiuHT = ufesr (Introduction to HTML)

o T IR UfIee, TRC TEIY, HiveH, TRILRC fofeh, Toied, S, o=, B, T,
heenfe T TeTsa vitew (Tags and attributes: Text Formatting, Fonts, Hypertext Links,
Tables, Images, Lists, Forms, Frames, Cascading Style Sheets)

Suggested Readings:

1.
2.

N s

Note:

Kenneth C. Laudon and Carlo Guercio Traver, E-Commerce, Pearson Education.
Bﬁ\lngdwmtt_eley, E-commerce: Strategy, Technology and Applications, McGraw
ill Education
%pg&at Bhaskar, Electronic Commerce: Framework, Technology and Application,
McGraw Hill Education _ _ _
PT Joseph, E-Commerce: An Indian Perspective, PHI_Learnm%_
KK Ba!]aj and Debjani Nag, E-commerce, McGraw Hill Education
TN Chhabra, E-Commerce, Dhanpat Rai & Co.
Sushila Madan, E-Commerce, Taxmann _
FTQN' (éhgabra, Hem Chand Jain, and Aruna Jain, An Introduction to HTML, Dhanpat
ai & Co.

Latest edition of text books may be used.

F.HA., 2022 qrataa<or, Faed Td arioeg T, y&ge fFerdts, |1 . . & 7.4, agt

Page 47 of 81



-

= wETer et AT Rt Rrvatiemer, aut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere ey i arferfrarm 1997, shwien 3 & efata wnfim St frvafemerer)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997) /

forwar e et 313 ieom 4 e

T st A wrer v war e (Goods and Services Tax (GST)
UTSAHH oh 389

e To provide knowledge of auditing principles, procedures and techniques in accordance
with current legal requirements and professional standards and to give an overview of

the principles of Corporate Governance and Corporate Social Responsibility.

suftafa srfamar;
feraformer™ o FETER ITashn S I a8 A o o ford fermfo & Iefie & ot o w1d wiasrd
sEME | 3ufedd ® | 75 % suftufa sfiam € | sud 0 Sufkf 8 o o i wWier | sed |
arfera fora ST dehdt g
Hedeh h AHEE.

1. werra o 70 %

2. §aq srates geara 30 %

> e v wrfert 10 %
> g ==t 10 %
> veawr 10 %

UTGASHT T,
zoRTs — |; |TeT SR e o st e (Sireee) (Introduction to Goods and Services Tax

(GST))
(4wrg)
o @ g (Key Concepts)
o STTe! o q8d L, held AHM TR HaT L, Tod A 1 dar L (Taxes Under GST:
Central Goods and Services Tax, State Goods and Services Tax)
o Ty e o wE SR war & (Union Territory Goods and Services Tax)

o TEhHisha WM AR HaTT =L A & (Integrated Goods and Services Tax and Cess)
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gots — || usfiemtor (Registration) (8=re)
o gsiietur skt yearrd (Threshold for Registration)

o A SLaTdT, TTIHT FETaT iR ATehfien R A =atr (Regular Tax Payer,
Composition Tax Payer and Casual Taxable Person)

o 7faret s A =ik (Non-Resident Taxable Person)

o AT = T SR usieRer e yred(Unique Identification Number and
Registration Number Format)

s - |11 s (Supply) (8=rg)
o Tqfd o1 wmy, g 3w (Time, Value and Place of Supply)
o SFRUSAY AR TR =t mqfd (Interstate Supply and Intrastate Supply)
o oo o a3 w1 s i (Export of Service and Export of Goods)

o a1 7T HK Ared =1 A (Import of Service and Import of Goods)
zats — |V 3ge e shfee (Input Tax Credit) (8 =re)

o 379z L shiee ufska (Input Tax Credit Process)
® IYE T shise o fore Fenrtrenes &=t (Negative List for Input Tax Credit)

® IYE FTshise ITANT 3R 3192 L shiee fada (Input Tax Credit Utilisation and Input
Tax Credit Reversal)
zents — V. 3 s g (Payment of Taxes) (8 =re)

o Stigeiteh qaan eteex (Electronic Liability Register)

saiagien shree oisk (Electronic Credit Ledger)

sciagiien ohet wisit (Electronic Cash Ledger)
sfgei ge=H weA SR fee (Unique Identification Number and Returns)

Suggested Readings:

1. Goods and Services TaxGST) In India — CA Pritam Mahure
2. GST in INDIA - A Comprehensive Guide Book by ClearTax

F.HA., 2022 qrataa<or, Faed Td arioeg T, y&ge fFerdts, |1 . . & 7.4, agt
Page 49 of 81



-
> mgram i stawra it Rroafemera, ut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere gre ufa arferfrarm 1997, shaier 3 & siata wnfie St Rrvafemmem)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)

fowa e st 314 thised: 4 hize
forerer s AT TRt R SR saE (Income Tax Law & Practices)
TSR oh 389

o IR ferfraw, 1961 o wrarerm SR fagrat qur 1= yra firens et o ferenfefr st
HATd h{HT |

IURYTT STfHaTEar,

feraformer & FagaR TTesha o1 i atE Ay o o fort fenteiat & 3efie @ o 3 wra fderd
SR H Juferd @ | w75 % Suftufe stfamd 31 sud 0 suftufa 8 X St st wder §
3 9 3 fera foram ST EeRaT 2 |

HeATh o HIHES .
1. weraadiar; 70%
2. waa strane geae. 30 %
> e v wriert: 10%
> g ==t 10 %
> vea s 10%
TGS AT, 3oRTS - | & sramom (Basic concepts) (82

o 3T, N 3T, =fh, Fryifeet sk frefwor ad (Income, agricultural income, person,
assessee and assessment year)

® ekl el 3T, Tl T IR o ahl Afershad wmm &€ (gross total income, total income
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and maximum marginal rate of tax)
o wrft @ et (39) (Permanent Account Number (PAN))
o rare Reaf (Residential status)

o we 10 % aga ge 1 5 =1 (Exempted income under section 10)

gt - || Tarfsr= wat o wga e i ot -1 (Computation of Income under different
heads-1) (8=r2)

o a1 ¥ 31 (Income from Salaries)

o = Hafy & 31 (Income from house property)

zaTs - ||| Tafsr= wat & @ea st <kt womr -2 (Computation of Income under different
heads-2) (8=)

o M AT U3 % YA 3R @ (Profits and gains of business or profession)
o gsfimaamy (Capital gains)

o = gmar @ 31 (Income from other sources)

zoTs - |V T e ot & giiRres <kt orr (Computation of Total Income and Tax
Liability) (8 =2

o el it ot o1 H wnfeer 31 st skt 31 (Income of other persons included in

assessee’s total income)

® TR T ThAThIUT ST He-HTh I |1e &l AW o ST (Aggregation of income and set-
off and carry forward of losses)

o ket ol 3 ¥ et (Deductions from gross total income)

o e 3 ued (Rebates and reliefs)

o AT 3T ST o et 31 =t orT (Computation of totel income of individuals
and firms)
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o T HAfth 3N Tk ®H ol R arrarea (Tax liability of an individual and a firm)
geTs - V. et <t ot <y = (Preparation of Return of Income) (8 =)

o fiz afiae s, #=geta &9 ¥ (Filing of returns: Manually)

o T 3R EiSiud o fed it 31 @re wrsfert (On-line filing of Returns of Income &
TDS)

o iy stmeRa o foTT Afamt SiF-are fed aTiaat st sTarem TR wiskame (Provision &
Procedures of Compulsory On-Line filing of returns for specified assesses)
Suggested readings:

1. Singhania, Vinod K. and Monica Singhania. Students' Guide to Income Tax,
University Edition. Taxmann Publications Pvt. Ltd., New Delhi.

2. Ahuja, Girish and Ravi Gupta. Systematic Approach to Income Tax. Bharat Law
House, Delhi.
Journals
1. Income Tax Reports. Company Law Institute of India Pvt. Ltd., Chennai.
2. Taxman. Taxman Allied Services Pvt. Ltd., New Delhi.
3. Current Tax Reporter. Current Tax Reporter, Jodhpur.
Software
1. Vinod Kumar Singhania, e-filing of Income Tax Returns and Computation of Tax,
Taxmann Publication Pvt. Ltd, New Delhi. Latest version
2. 'Excel Utility' available at incometaxindiaefiling.gov.in
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> mgrem it stanra it Rroafemer, aut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(erere grer afa arferfrem 1997, swurien 3 3 siwta wofua st Rrvafarerer)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997) /

oo wre: ot 315 ThiseH: 2 shize
fore o1 T we ek e (Managerial Accounting)
UTSTASHA oh 9.

o U YhRT s, Femor 3 foler o1 & 32w & foru s o fordt, AT iR St 2T
SUANT o TN H SRR T |

Suferfa stfamdar;
forgforamer™ o FEmTIaR TTeashn o1 I 8 oY o o fordl formfelt @ Swfie & it 3 1a whierd
ST # IR Wl T 75 % ufkarfa ifHamd 21 sua wu Jufeurfie W Sl aden § s
o g forar s aeRar )
HedTeh h AHEE .

1. @ara ader 70 %

2. |aq e gear. 30 %

> e v wrfert 10 %

> g == 10 %
> weaar 10 %
UTGASHT T,
gets — | af=rm (Introduction) (4 =2

o TS TRETHh T 37 Ie3d, Thfd 3T whia (Meaning, Objectives, Nature and
Scope of management accounting)

o T o IR Se A crarehd § sTax(Difference between cost accounting and
management accounting)

o ma T 3R @rTa § ST (Cost control and Cost reduction)
o mra yere (Cost management)
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zats — || swte =T (Budgetary Control) (4=r2)

o TNc 3R TSI AW, I hl JTIRIM, TSlc IR TSI HIAW, g9, T AR
i (Budgeting and Budgetary Control: Concept of budget, budgeting and
budgetary control, objectives, merits, and limitations)

o e wemed (Budget administration)

o mEfces st (Functional budgets)

o o o @=fict siwie (Fixed and flexible budgets)
o I YR swie (Zero base budgeting)

o iR IR wewiA srsie (Programme and performance budgeting)
zants — |||; s @wre (Standard Costing) (4=2)

® HTeh AN TR foremur farsguor; Wieh mTa o1 o7¢, ®RIg, 1T ST TR
(Standard Costing and Variance Analysis: Meaning of standard cost and standard
costing, advantages, limitations and applications)

o foreror fersgwor - wraft, o, sTreded S forshy fir=rame (Variance Analysis -
material, labour, overheads and sales variances)
o for=ror = fareerma= Disposition of Variances
o o srgama (Control Ratios)
zets — |V wwra @ (Marginal Costing) (4=r2)
® TN S qiad- 1 e, fafne foerware eiik st frateor (Absorption versus
Variable Costing: Distinctive features and income determination)

o ATTA-diegH-aTy farsgwor 3T @y / degm srgura (Cost-Volume- Profit Analysis
and Profit / Volume ratio)

® AT - T farswor — sfismordtr uar aimfteek farfer (Break-even analysis-algebraic
and graphic methods)

® =T T UITSA, Y&T T HTwiH , J&F heh, AFTd 3ar6 A forg st Herteor (Angle of
incidence, margin of safety, Key factor, determination of cost indifference point)
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gets — V. Foi @ (Decision Making) (4=r2)
o o o ot wfskam o shad (Steps in Decision Making Process)
o wTHfies @mTar 7K @i sk sragmon (Concept of Relevant Costs and Benefits)
o I\ STeushTiersr fHofer o At feerfer (Various short term decision making situations)
o 1oy ferior fufr (Pricing Decisions)

Suggested Reading:

1. Charles T. Horngren, Gary L. Sundem, Dave Burgstahler, Jeff O.
Schatzberg. Introduction to Management Accounting , Pearson Education.
Singh, Surender. Management Accounting, Scholar Tech Press, New Delhi.,
Garrison H., Ray and Eric W. Noreen. Managerial Accounting. McGraw Hill.
Goel, Rajiv, Management Accounting. International Book House,

ércl)ﬁa, M.N. Management Accounting . Vikas Publishing House, New
elhi.

Maheshwari, S.N. and S.N. Mittal. Management Accounting.
Shree Mahavir Book Depot, New Delhi.

Khan, M.Y. and Jain, P.K. Management Accountin%_. McGraw Hill Education
. H.V. Jhamb, Fundamentals of Management Accounting, Ane Books Pvt. Ltd.

Note: Latest edition of text books may be used.
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> mgrem it stawra it Rroafemer, ut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(wrere grr i erferfram 1997, shaien 3 & siwta onfia St frvafemem)
K (A Central Universitv established bv Parliament bv Act No. 3 of 1997) j

forwaerte: it 316
fore &t A -fermor (E-Marketing)
UTGASHA 6 I,
o arforsy & farnfiiat =t $-farqur =1 e Tmer
suftufa sramar;
feraformer™ o FEATER ITashn S I 8 A o o ford fermfoa & 3efie & ot o 31d widsrd
STEIH § IR T | g 75 Y% Iufeerfa SAamd § | sow o Sufeufas W ferenfert st ader o
s3] | e foRdT ST Eehal
HedTeh h AHEE .
1. wara ade 70 %

2. §aq srates geara 30 %

> e | vrfert 10 %
> g ==t 10 %
> TR utge gen: b %
» T 1 A 5 %

UTGASHT T,

zahTs — | getae &t wwemT (Understanding the Internet)

(6er2)

® SITE I 3Mde, e 4 s skt a(History of the Internet, How the Internet works)

® TN SeTAC T IWANT i d ®, Setie |iveeht 3T &5 (How people access the
Internet, Internet Statistics and trends)

o feftea wrenfen worif yq@ wftamg (DIGITAL MARKETING STRATEGY: Key
definitions)

o fouur wrHifa o fmior @e (Building blocks of marketing strategy)
o fefSiea ke wiHifa dem srta (Crafting a digital marketing strategy)
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zants - || :3-amem & weer (Types of E-Market) (6 =r2)

o s-soX o WK (Types of E-Market)

o 3-foqur 3weRtoT (E-Marketing Tools)

o 3-four =T (E-Marketing Plan)

o 3-foqur farsror Tt (E-Marketing Mix Strategy)

o 3-fouur ok srgw=mT (Applications of E-Marketing)

o 3-foqur o wmwfes @ (Strategic Advantages of E—Marketing)

zats — |||:3-foraom & wieR o @enten (Methods and Techniques of E-Marketing)(4

%)

o 3-foqur o alieh 37X aater (Methods and Techniques of E-Marketing)
o 3-ufeam (E-Metrics)

o s-uresk gy ya g (E-Customer Relationship Management)

o 3-umes (E-Customers)

o S-HThieT H AT 37 Afaek 72 (Legal and Ethical Issues in E-Marketing)

zas - |V, aawrge fewmea ok faemrer (website design and development) (7 =)
o JauTEe fETe IR foehrd [ITCATNTE,IE ohtl W AT &, STANTehT SIIHT TSITeH, dawTse

Tata ggfa (website design and development:definitions How it works, User
experience design, Website Solution Methodology)

e Torsfoeht | FATAROT STfshe. THE TRUTSTY, I8 ¥ SIH T &, TFTe AT (o, Sae
frard, wurarer sigeRa (Web Analytics / Conversion Optimization: Key Definitions,
HOW IT WORKS, Google Analytics, Management Reports,Conversion Optimization)

@IS 35 ST, W INNIIG, I8 hE W Ll 7, TEsel sy (Search Engine
Optimization: Key Definitions, HOW IT WORKS, SEO Tools)

i fofeter T ToRITH, @ IRTSTY, I8 h8l 1T LT @, T Usasd (pay per click
advertising: Key Definitions, How It Works, Google Adwords)

zeTs — V eiersa areh e (Online Marketing) (7 =)

o AT faUuME/aTeR{T. THE TRHTSTY, I8 FH M T 7, AsHT AR Feare (Online
Marketing: Major Definitions, HOW IT WORKS, Planning and Execution)

o ugag favur/ wrekfe (Affiliate Marketing)
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aifean amehfer (Video Marketing)
TSR Hifear foqum/ "mekfe (Social Media Marketing)
suar Arhie (Email Marketing)

Hraget feraur/ wrkie (Mobile Marketing)

Suggested Readings:
1.E- Marketing. sixth edition by Judy strauss and Raymond frost.
2.STOKES, R. (2014). eMarketing. The essential guide to marketing in a digital world
(5th. ed.). Retrieved from http:/www.redandyellow.co.za/product/textbookdigital/
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4=w e (Fifth Semester)
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= wETe e srawr e Rivafeers, Tt

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(vere g wre arferfre 1997, swwien 3 3 simia wonfua S Rrvafireer)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
farwa whre; st 317 St 43t
forerar st A fofta war e (Financial Management)
UTSTASHA % I
o AT ! o TareH o frgral 3R Syaeri @ uftfera s
uftufa srfamdar:

feraformer™ o FEATER ITasha S I 8 A o o ford fermfo & e & ot o w1d wiasrd
ST § 3URd T | W 75 % uRufa sifamd ® | so8 o0 Juftufaes W amt & wier §
e T 3 fera o ST weRaT 2 |
HedTeh h AHEE .

1. werawdier ;70 %

2. qaq srrares geara. 30 %
> werd vrfiert 10 %
> ag ==t 10%
> weca @i ;10 %
UTGASHT T,
geTs — . fafta warerm st aite= (Introduction to Financial Management) (4 =r2)
o forita yee &1 31, fashm 3R @R (Meaning, Evolution and Scope of Financial
Management)
fociar weem o 3evw; fom & (Objectives of Financial Management; Finance
Functions)
foriar e, @ s e (Financial Goal: Profit Versus Wealth)
forcftar, farer s amrer fofr (Financial, Investment and Dividend Decisions)

us fora wetwrsk o &1 (Functions of a Finance Manager)
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ToRTs — . o 1 wwtaes 9o (Time Value of Money) (9=re)
® o o WY A hi TeheadT IR dere (Concept and Technique of Time Value of

Money)

® TAN T J@a AR arrveht s wiesr g (Future Value of Series of Payments and an
Annuity)

® TAN T @aT AR ateh! 1 aaa gea(Present Value of a Series of Payments and
an Annuity)

o Y @ Tk 1 mastes gy (Practical Applications of Time Value
Techniques)

zents — . gutt weeqr (Capital Structure) (9=re)

o for o6 =ira (Sources of Finance)

o it s @ T 37, weheuHT 3R Heed (Meaning, Concept and Significance of Cost of
Capital)
o it shi amTa, Wit iR Hiwma oftea (Cost of Capital: Weighted Average and Marginal)

o TSt %Al B IR weed, szaw it wx=m(Capital Structure: Forms and Importance;
Optimal Capital Structure)

o Uil T o g Y5 311, Y TRaTeH ™ AR o gienior( Theories of Capital
Structure, Net Income, Net Operating Income and The Traditional Approach)

FeRTS — ITT YT e 3R W geames (Dividend Policy and Firm Valuation) (9 =r2)
o YT Aifer 3K 3@es weRR (Dividend Policy and its Types)

o T Hifcr ST wTfera sRes 3R sme 2R (Factors Influencing Dividend Policy and
Bonus Shares)

o TIE YL ST LT, ATWRT AT 3R ot d o forw wisit o fammi=aer (SEBI Guidelines
for Issue of Bonus Share, Dividend Policy and Firm Value)

o MY FHgd dTeel Higd, Tied wied, AifeRastH faer diew (Dividend Theories:
Walter’s Model, Gordon’s Model, Modigliani-Miller Model)
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IHTS

~ V. foratsr iR gt awie st aen-te (Leverages and Techniques of Capital

Budgeting) (9=r2)

fotatst 31 3k Wi (Leverages and its Types)
i arste o1 319 31K weea (Meaning and Importance of Capital Budgeting)
it srste § srfeqmgar (Difficulties in Capital Budgeting)

RORRTA dehriieh, 0T aTaet ohi 3fate, fsetraTr (Traditional Techniques: Pay Back
Period, ARR)

MY ek Teheioh, T, SRR 3R dretrs (Modern Techniques: NPV, IRR and PI)

Suggested Readings:

Note:

Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata McGraw Hill,
New Delhi.

Parrino & Kidwell (2011) Fundamentals of corporate finance, First Edition, Wiley
India Pvt. Ltd., New Delhi.

Khan and Jain (2011) Financial Management (Text Problems and Cases), Fifth Edition,
Tata McGraw Hill, New Delhi.

Latest edition of text books may be used.
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> mgrem i stanra it Rroafemer, aut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(e greraTiea srferfra 1997, swuien 3 & siwta sonfua st Rreafarerer)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997) /
forwa e st 318 shizeH. 4 shfse
o st A sETEETRes @ (Business Law)

UTSTASHA % I
o eIl sl HEcaqul SATEHTRISh S & JHAET I JEH T |
Sufterfa erfamar,

feraformer o FETER ITasha S I 8 A o o ford fermfo & e & ot o w1d wiaerd
TEHT H URed & | =g 75 % uftafa sifamd ¢ | 398 0 Suftufaem o m ol aler | s
€ 3 forq foharm ST wreha
Hedeh h AHEE.

1. wara ade 70 %

2. |aq srates geara 30 %

> et H wrfiert: 10 %
> ag =w=i/wegfasr 10 %

» yeawr 10 %
UTGASHT T,
Tt - | 9T sgaa arfafam, 1872; sgaar & == Rrgra (The Indian Contract
Act, 1872: General Principles of Contract) (9=

o 37ge - 37, farewar a1k whr (Contract — meaning, characteristics andkinds)

o oY 3Tge o TTava acd (Essentialelements of a valid contract)
o 1= wwsitar (Voidagreements)

o & 31a =1 FHeie (Discharge of a contract)

o TTRfitHe TR 37k rgerr (Contingent and Quasi contracts)
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zohts - || Wt srge e arfarfam, 1872 fafere esrgarer (The Indian Contract Act, 1872:
Specific Contracts) (5=

o arfayfi 3fi et w1 eiga g(Contract of Indemnity andGuarantee)
e T srga (Contract ofBailment)

o usiHt @t srgae(Contract ofAgency)
zants - ||1; wrrer <t farshr arferfam, 1.9 30 (The Sale of Goods Act, 1930) (9=re)

o fosrg wfaar(Contract of sale)
e 31d ug 3rared (Conditions andwarranties)

o wftrea st gEarawer (Transfer of ownership)
o forshi ok a1g= a1 weziq (Performance of contract ofsale)

o 37a forshar (Unpaid seller)
gots — |V wrgrert erferfram, 19 32 (The Partnership Act, 1932) (9=re)

o Hreiar shi wekfa 3T werer (Nature and Characteristics ofPartnership)
o U ARl ®H e gsiteRtor (Registration of a PartnershipFirms)

o TTeer 3 yR (Types ofPartners)

e TIER & AR 31 e (Rights and Duties ofPartners)

o HiEr o foreres a1 adtert (Mode of Dissolution ofPartnership)

o i qrar wrfterdt sierfrem, 2008 (The Limited Liability Partnership Act,2008)
gote - V. Fmiteae g¥¢ wew srfafawl881 (The Negotiable Instruments Act 1881)
(82

o fMRs ey & o7, @aor wa werr (Meaning, Characteristics and Types of
Negotiable Instruments)

o T TR grIe 31gsh H ek (Holder and Holder in Due Course)

o gral; TerHeH o ¥ (Negotiation: Types ofEndorsements)

o =& 1 sariy T sTRaR fT(Crossing and Bouncing ofCheque)
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Suggested Readings:

M.C. Kuchhal, and VivekKuchhal, Business Law, Vikas Publishing House, NewDelhi.

Avtar Sm&h, Business Law, Eastern Book Company, Lucknow.

Ravinder Kumar, Legal Aspects of Business, CengageLearning o

EIN I\[élaltp]e_shwan and SK Maheshwari, Business Law, National Publishing House,
ewDelhi.

Aﬁgarwal S K, Business Law, Galgotia Publishers Company, NewDelhi.

Bhushan Kumar Goyal and Jain Kinneri, Business Laws, International BookHouse

Sushma Arora, Business Laws, TaxmannPulications. _ _

Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6™d.
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> mgrem i stanra it Rroafemera, ut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(erere g afia arferfrem 1997, swarien 3 3 et wonfua sheter Rrvarfererter)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)

fowa e st 319 ThigeH. 2 Thige
forer ot . SRR i st (Computerized Accounting System)
UTGATHA 6 I,
® FHFRIhd TiET JUITel! o Tl STT¥eh ShITT i ST oh [T 3R ST ohl T TT@T o
ST kT forehferd s & WerH s o ot

suftafa srfamar;
foraformer™ o FETgER ITasha &1 I 8 A o & ford fermfo & 3efie & ot o w1d wiaera
T H Jufeerd & | W 75 % SuRefa s1femt © | so@ v SuRufae W Sl ol wie § s
G e foram ST deha |
Hedeh th AHEE .

1. wara ade 70 %

2. §aq srates geara 30 %

> e v wrfert 10 %

> agg ==t 10 %

> wea&r 10 %
UTGASHT T,
ToTs — | Fregetiod orE SR tes Bedar st 3uEnT @ (Computerized Accounting:
Using Generic Software) (4=

o Y, Aig, 9 i war L (Taxation: TDS, VAT and Service Tax)

® HFR{IhA ThET JUTTeH § oia adier; Sefen o wira (Auditing in Computerized
Accounting system: Statutory Audit)

o ar=r e (Voucher verification)

o warea urel e w1 weamad (Verification of related party transaction)
o wiuudt: fofir= 3wertor (CAAT: Various Tools)
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zaTs — ||; FregedicRa et yumret fesmefA(Designing Computerised Accounting
System) (452

o T SISTUHTH UohsT I IUANT L HPILIRA ThIS 1T oreed TSSTe hi, ATSe T ®iF
s (Designing Computerised Accounting System using a DBMS Package, Creating
a voucher entry Form)

o THFUA o AT Tisk oA 4T (Preparing ledgers with SQL)
o % 3R fraré dam & (Form and Report Preparing)

o THFUS o a1 wiegur age A e (Trial Balance with SQL and Report)
zants — ||| erar s werear worret fews e (Designing Accounting Support System)
(4wrg)
o T, TR, HigW R NUIE T ITANT ek @I o [T¢ feSmgHT Yereh 37X weeh
ot (Designing Supplier and customers System for Accounting using Form, Query,
Module, and Report)

o T, F, HigH IR WU T IWANT FTh T@THRA o ol Wil foeed fesig e
(Designing Payroll System for Accounting using Form, Query, Module, and Report)

Note:

1 The General Purpose Software referred in this course will be notified by the
University Departments every three years. If the specific features, referred
in the detailed course above, is not available in that software, to that extent
it will be deemed to have been modified.

2. There shall be a practical examination of 100 Marks (Practical-80 Marks,
Viva-10 Marks and Work Book- 10 Marks) and duration of Examination
shall be 3 Hrs.

3. Teaching arrangements need to be made in the computer Lab
4. There shall be Four Lectures per class and 4 Practical periods per batch to

be taught in computer Lab.

Suggested Readings:

The suggested readings and guidelines shall be notified by the university
department at least once in three years based on the selected software.
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e
> mgrem et stawrda Rt Rrvafremer, aut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(vrere grevaia arferfrm 1997, shwien 3 o efata wanfim St frvafermerer)
k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)

o s =it 320 shigew.2 shige
Torerar st A farshy i forawor warerm (Sales and Distribution Management)
UTGashH oh 3T
o forshl 3l Weh ST THST Y& AT IS SEhT AISHT, T, TTEHT T AT Il
& |
o T forshl yearsh o fauvm wee & gfSenior @ I wweET Y forshr st (fH) =r
e ford ue it ok i |
Sufterfa erfamar,
foraforner o FEATIER TTa@sha 1 I a8 A o o ford Tt & Iwfie @ ot arerd wfaerd
FrEFl H IuRUd | | wg 75 % SuRafa 1 7 | 599 w9 SuRufd 8 WX Sl Sl Wi §
S+ & a e foram T wekan
HedTeh th AHEE .
1. wema wda 70 %
2. |aq srates geara 30 %
» wer i arfert: 10 %
> g ==t 10 %
> TR utge gen: b %
» T &1 3Ter. b %
UTGASHT T,
zants — | Tarsht wrar e w1 i (Introduction to Sales Management) (4=2)
o forshl oo wa =raam 3ushw(Sales Management and the Business Enterprise)
forsht & wraifera forqum it st Frerieer (Determining Sales-Related Marketing Policies)
forshl wer e, safea forshl 3T sem st e (Sales Management, Personal Selling and
Salesmanship)

e forshl sht ot d=) T (Formulating Personal-Selling Strategy)

F.HA., 2022 qrataa<or, Faed Td arioeg T, y&ge fFerdts, |1 . . & 7.4, agt
Page 68 of 81



zants — || Tersh wamer st et (Organizing the Sales Effort) (4 =)
o et forsht sme=rt (The Effective Sales Executive)
o forshi @ra (The Sales Organization)
o forsht foamr o wrarer (Sales Department Relations)

o forawor reaeh @a (Distributive-Network Relations)
zots — |11 fershy srer war e (Sales Force Management): (6=re)

o forshi & o ahrfHer ware (Personnel Management in the Selling Field)
o forsht anfefat =t wielt 37k === (Recruiting and Selecting Sales Personnel)
o forsht et forshrer (Sales Force Development)

o forshi s stfarsror (Sales Force Motivation)

o forsht et st g amarsT (Compensating the Sales Force)

o forshit it =t feror (Controlling Sales Personnel)
zots — |V Torshit o wama &t T seeam (Controlling the Sales Effort).  (49r2)

o fushi e (The Sales Budget)

o forshi=nrer (Sales Quotas)
o forshi amer (Sales Territories)

o forsht o war @wra forswor (Sales Control and Cost Analysis)
zots — V. srawrseta fersht s (I nternational Sales Management) (2=re)

o e forsht weera (International Sales Management)

qraf-erd g,
e Still R. Richard, Cundiff W. Edward, Govono P. A. Norman, 2011, Sales Management:
Decision, Strategy and Cases, 5™ Edition, Pearson Publication, Delhi.

e Havaldar K. Krishna, Cavale M. Vasant, 2011, Sales and Distribution Management:
Text and Cases, 2™ Edition, Tata McGraw Hill Publishing Ltd., New Delhi.

e Cron L. William, Decarlo E. Thomas, 2011, Sales Management: Concepts and Cases,
10" Edition, Wiley India (P.) Ltd., New Delhi,
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ST gAEX (Sixth Semester)
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= wETe e srawT e Rivafeers, Tut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(v grer o arferfrem 1997, swien 3 3 simia wonfua e Rrvafireer)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
fawa wre; st 321 femd e
o st A fawor wear e (Marketing Management)
UTSTASHA % I

o fenfefat st foaure fergral aom STagmonsT il SR 31 |

o 3ICUE, T HYu], T SR Ga€q o fore Sfra Wi a1 == steh TTel! fadur shiishn
oSt 7 o foru forenfela s gam s |

o fornfiat o forduM § e i o ATFETd IHRAT Yl § Tid T |

Sufeerfa aTTaryaehar,

TSR T I T8 T o o fodl STl & Iig & Y of 7 forerd ST | 3ufted & | wieg 75
% Suftefer s1famt & freeh 7 89 o ST st alien & S | o foret Tk ST wehar 2|
AT & HHEE,

1. werawder 70 %

2. qaq raien et 30 %
> e vrfiert 10 %
> ag == 10 %
> TR utge gev ;5 %
> ATt &1 eI L 5 %

UTGASHT AT,
gots — | ferum war e w6t aier=r (Introduction to Marketing Management) (8 =)

o foqur e o1 379 37K e (Meaning and Importance of Marketing Management)

o ISR TR 3R g&u fouvr sgmem (The Market Offerings and Core Marketing
Concepts)

o fomur gz (Marketing Philosophies)
o fomur wfsram (The Marketing Process)
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zoTs — || wataror Tk ot smeerdt e (Environmental Scanning and Information
Gathering) (8 =re)

o forqur ararerer &1 fersgwor (Analyzing the Marketing Environment)
o fomqur g st (Marketing Information System)

o fomur sy wiskam (Marketing Research Process)
zots — ||| SusTirT saaer &t fagwor, SR g it ugee ofR @fera st (Analyzing
Consumer Behavior, ldentifying Market Segments and Targeting) (3 =2)

o Gl MUl ufsRaT 3R IUHIART GER THTad & aret shrek (The Buying Decision
Process and Factors Influencing the Consumer Behavior)

o iR forwrsiT (Market Segmentation)

o TSI a1 wrterd st (Market Targeting)
gets — |V Torgura farsror st wweram (Understanding the Marketing Mix) (8 =re)

e 3are v (Product Decisions)
o 1 fuia (Pricing Decisions)
o foraeor ot (Distribution Decisions)

o gl o (Promotion Decisions)
gt — V. fauom ® sdae g7 3R swa e (Current Issues and Emerging Trends in

Marketing) (82
o ITEH "oy Yagd iR wwior faque (Customer Relationship Management and Rural
Marketing)

o 3 fouum 7R war fawer (E-Marketing and Services Marketing)

o 1 forqum, wrfSien foqur @ik fodom & Afaes 7 (Green Marketing, Social Marketing
and Ethical Issues in Marketing)
qraf-erd g,
o Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar (2009),
Marketing Management: A South Asian Perspective, 13" Edition, Pearson Education,
New Delhi.

e Ramaswamy V.S. & Namakumari S. (2009), Marketing Management. Global
Perspective Indian Context, 4" Edition, Macmillan Publishers India Ltd., New Delhi.

e Karunakaran K. (2010), Marketing Management: Text and Cases in Indian Context, 3"
Edition, Himalaya Publishing House Pvt. Ltd., Mumbai.
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> mgrem i stanra it Rroafemera, aut

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(vrere ger e srfrfram 1997, swwrien 3 3 siaia wenfua Ssta Rryafierer)

K (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
oo s St 322 shtzea.4 shfee
fore o6t AT SramTstar s (International Business)
UTGashH oh 38T

® AT hl AR TR T SRS, Taed T Mfietar 3T Afeh IR o 1Y 9Ra
T qrfeTd | TiRad ST TR SIS SR Y g fdeh i 1 39 88 d% Y
LT AT & I ATk AR F=Ter 371 forehrd & fore g fires 8|

Iufterfa stfemar;
feraformer™ o FEATER ITashn S I 8 A o o ford fermfoa & 3efie & ot o 31d widsrd
TEHT H URed T | g 75 % uftafa sifamd ¢ | 398 0 SuftufaeH o Sm ol aler | s
T 3 forq foharm 1T wreha
HedTeh h AHEE .
1. wara ade 70 %
2. |aq srates geara 30 %
> et H wrfiert: 10 %
> ag ==ifegfasr 10 %
> wear 10 %

UTGASHT T,
zohTs — | erawreeta war et uteer(Introductionto International Management) (6 =)

o qurgm e shieereqqr S gfearam (Concept and Definition of International
Management)
o TSI weA shiwepta TR whia (Nature and Scope of International Management)

o awrs S o st (Reasons for Going International)
zats — || s v iR s =R &y gHtaar (Entry Modes and Challenges of

International Business) (9=2)
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AU YowT "ie, w3k gwee (International Entry Modes: Advantages and
Disadvantages)

TR o g # Wit (Strategy in the Internationalization of Business)
Sfaren e o et amari(Global Challenges and Entry Barriers)

YA fosHd o foTq 9ia o gfa stmeRsor (India’s Attractiveness for International

Business)
zots — ||| samafies wataroT (Business Environment) (9=re)

o iRk samarien grtaeer (Cultural Business Environment)

® TR o L IR s farfererar werem (Managing Diversity within and Across Culture)

o ogfiadr WfRkteror o Areww § @iwhiaeh tgRaq (Cultural Adaptation through
Sensitivity Training)

o TISHifeh, T, MR, TR qerdieh! samaTies qtaRor 3T 3ent e (Political, Legal,
Economic, Ecological and Technological Business Environment and their

Management)
s - V. srawdim saur & forw wHita qawr wEr (Formulating Strategy for
International Business) (8 =re)

® T TFUNUN o &9 § Wit (Strategy as a Concept)
o dfarek W 1wt (Implementing Global Strategy)

o IR WicwdeicHsh @ BTee T 3R s waqr (Achieving and Sustaining
International Competitive Advantage)

o Ay faer o safermrewr (Global Mergers and Acquisition)
zoTs — V. srawreg i wfaeaet o fore smaet s fersror(Organizing and Controlling for
International Competitiveness) (8=r2)

o TN HME A YA - sagnen iR e (International Human Resource
Management-concept and Dimensions)

o e o e, 37 wom (Leadership Issues and Motivation)

o dfush JEMI o GIH H WiSAHE fesred o Ry st diea (Basic Models for
Organization Design in Context of Global Dimensions)

o Ay gamer weree (Global Operations Management)
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Suggested Readings:

¢ Daniels, John D. and Radebaugh, Lee H.2005). International Business. Wiley India.
e Thakur, M., Burton & Gene, E2002). International Management. Tata McGraw Hill,

o Deresky2003). International Management: Managing across boarders and culture.
Pearson Education.
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Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya

(erere g afia arferfrem 1997, swarien 3 3 et wonfua sheter Rrvarfererera)
(A Central Universitv established bv Parliament bv Act No. 3 of 1997)

)

oo e #fiet 323 Shigew: 2 shfee
fore ot . swriviter gett werer (Working Capital Management)
UTSTASHA % L.

o RIS ISft ol STEvIRAT! ohl YT AT T fomaa T 3ht STHeRRT foriel=t st <A |

ST TSI ShT SR qT I8k G0 Yo § fornfefa ent aitferd s |
TR ISt ok forfr=T TIeeh qeim 37k Y it SIeRRY feremfof st qa |

IURYTT STfHaTEar,

feraformer o FETER ITashn & I a8 A o o ford fermfo & e & ot o w1d widerd
AT § 3URed 1 | weg 75 % Sufkerfa sifamd 2 | sua o suftufoe o o 1 aden § S

€ 3 forq foRam ST wreha
Hedeh h AHEE.

L
2

weraada 70 %

gad sArafes geare 30 %
» wer i arfert: 10 %
> g == 10 %
> TR utge Y3 b %
> AT 1 e 5 %

UTGASHT T,

zoRTs — | wrdiviter gt war e <t uteera (Introduction to Working Capital Management)

(3=¢)
smrefier it skt 37ef (Meaning of Working Capital)
smrrefier it sht seea (Need of Working Capital)
smrisfier it o wer (Types of Working Capital)
hriefier it s ferfor (Determination of Working Capital)
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zots — ||; weviter gt st =T aer famasor (Planning and Financing Of Working
Capital) (4 =)
o riefiet qsit o6 32w aut a (Objectives and Elements of Working Capital)
o riefie gsit ok &ia (Sources of Working Capital)

o FRIEd ISf o Yeu o fofg 2o |ffa 3k R wfufa 6t faewrfer (Tandon Committee
and Chore Committee Recommendations for Working Capital Management)

® T ST AU 3R a¥erar A= =1 aigara (Measurement of Liquidity and Ratios of
Measuring Liquidity)
zats — |11 7erg s e (Cash Management): (5=

o Terdt 7@ o st (Motives for Holding Cash)

o kg e 1 35w (Objective of Cash Management)

o TR S&eXal st feter o ren (Factors Determining the Cash Needs)

® IJhaH ke sHTT W o are (Advantages of Maintaining Optimum Cash)
o kg e | e (Issues in Cash Management)

o hg rererw =t 3aanT (Utilization of Cash Surplus)

o e Hteed (Cash Models)

o Teg qaigH™ o aier (Methods of Cash Forecast)
zets — |V a= & wrae =t faaor (Fund Flow Statement): (4 =)

o o yaTs 37 SR wahewT (Meaning and Concept of Flow of Funds)
o o yaTe aur 9 faawor § s (Difference between Fund Flow and Income Statement)

® T Teh oo & T YT BT & AT Aa1 st ekt afska (Procedure for knowing whether a
Transaction results in the Flow of Funds)

o FrRiEfic gsit # uftedy sl SIgE=t da” - o forg wfseam (Procedure for preparing

Schedule of Changes in Working Capital)
zeRTs — V. 3aedt iR e are (Inventory and Accounts Receivable) (4=r2)

o 3=l oh YeR et T hi strarwareRar (Types and Need of holding Inventory)

o =it framr aetek (Inventory Control Techniques)

o YT WAl sl oHTT W& ki @rta (Cost of maintaining accounts receivable)

o shfee Hfifa ok fetor (Formulation of credit policies)

® ITHRIT o STTSRR oh! TTToard st aTet ik (Factors influencing size of receivables)
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qraf-erd g,
e Dr. Periasamy .P, (2010).Working Capital Management. Second Edition. Himalaya
Publishing House, New Delhi.

e Rao P. Mohana, and Alok K. Pramanik. Working Capital Management. Deep and
Deep Publishing House, New Delhi
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= wEre e srawr R Rivafeers, Tt

Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(v grer o arferfrm 1997, swwien 3 3 siia wnfua S Rrvafireer)

k (A Central Universitv established bv Parliament bv Act No. 3 of 1997)
v =i it 324 ThigeH. 2 Thige
forerar st A saTEETRes wemor (Business Communication)
UTGASHA 6 I,

o SRINTICHe fafer SR ferenfefar o fotfaa war wiftaen awsiwor w1 fosm |
o fornTia ol SATETIIe: TRINUT o FHGTAl T dehriehi ol GHEH H Haq T |
IURYTT STfHaTEar,

feraformer™ o FEATER ITashn S I 8 A o o ford fermfoa & 3efie & ot o 31d widsrd
T H Jufeerd & | W 75 % SuRefa sifemt © | so@ v SuRufae W Sl ol wie # s
G e fora ST deka |
Hedeh h AHEE.

1. waragder: 70 %

2. qaq sraien et 30 %
» wer i arfert : 10%
> we ==t 10 %
> TreR uTEe yes | 5 %
» T 13T L H %
UTGASHT T,
zoTs — | wesmot o g (Theory of Communication) (4=r2)
o TRINUTEhHT Jehid, Heed 371 syfreRt (Nature, Importance and Role of Communication)
o gy wfsram (The Communication Process)

o gEmurshl amaTd (Barriers to Communication)
zats — || wwsrwor & = (Forms of Communication) (4=r2)

forRaa wwsmor (Written Communication)
R wiifgsk wwmor (Non-Verbal Communication)

Hifkaeh FFINUT, Hiasi-eh sier st shart, JHret g==r (Oral Communication: Art of Public
Speaking, Effective Listening)
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zets — ||| wwermor & so=ieT (Applications of Communication) (4=r2)
o gfisHT feae e (Writing a Summer Project Report)
o it ua ree oot oA (Writing CVs & Application Letters)

o gig == AR At (Group Discussions & Interviews)
zets — |V wwsor o weeagut v (Important Parameters in Communication)(4 =r2)

o TEHTRE TR it aehias s (The Cross Cultural Dimensions of Business
Communication)
o tenfisht o7 @t (Technology and Communication)

o U TEwUH dfdew 3R wAT ge (Ethical & Legal Issues in Business
Communication)

o = @=r(Mass Communication)
zents — V: o= weuwor wHes (Other Communication Parameters) (4 =)
o  STaa o SskaT SR 3weRt werer (Negotiation Process & its Management)

o fogeTa ey fene fesef(Designing Visual Communication)
o i yEgfaat s SR wefia s (Creating and Delivering Online Presentations)

qraf-erd q&ach,
e Scot, 0. (2004). Contemporary Business Communication. Biztantra, New Delhi.

o Lesikar, R.V. & Flatley, M.E. (2005). Basic Business Communication Skills for
Empowering the Internet Generation. Tata McGraw Hill Publishing Company Ltd.
New Delhi.

e Ludlow, R. & Panton, F. (1998). The Essence of Effective Communications. Prentice
Hall of India Pvt. Ltd.
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"'Be the change that you wish to see in the world"
- Mahatma Gandhi

Thank You
I ) [
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