JATEATH IR SITLTRE UTGAshH ST
Learning Outcome based Curriculum Framework (LOCF)
(Fereaferamerar o Tk forvmT g1 AR fohdl ST = IT&9)

1. farvafererera o 29 (Objectives of the University)
HETeHT TEf sTawre &t favatcenea sifarfam & yraa gear 04 & sgaw;

The objects of the university shall be to promote and develop Hindi language and literature in
general and for that purpose, to provide for instructional and research facilities in the relevant
branches of learning; to provide for active pursuit of comparative studies and research in
Hindi and other Indian languages; to create facilities for development and dissemination of
relevant information in the country and abroad; to offer programmers of Research Education
and Training in areas like translation, interpretation and linguistics for improving the
functional effectiveness of Hindi; to reach out to Hindi scholars and group interested in Hindi
abroad and to associate them in teaching and research hand to popularize Hindi through
distance education system.
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3. farvmr/eRes &t sr-astn(Action plan of the Department/Center):
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Template for the Teaching Programme
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4. srafera stferma uftors (PLOS):

(Programme Learning Outcome)
(fersTT Sreoieh aTa@shEeh a1viee TuTHT o1 Ieore SAtershaw 200 wTeai & )

T w et vt/ qerar aa &t TSR @ &t
UTGAHH UT A o AT TEAAT | UTGAhH QT hiA h UYTq, | UTGAShH JUT i <k
1. U e S I | AT TLT SFEAAT
e, Tagrdi, Aot &t b, H e SR Il 8. foqum, forr, war
T TeITeeR ST L Hohl | hieret frenfed g | Y, J69H &
2. TS oh AIITEA o [Tl 6. <2T- SAraTia FHoR o &5 H§ gl U
ol AT THF YaRid il HR forsgwor v R GTR & |
| Haw gl Hehl || USHTI TH 3T
3. =R & aftren, i, 7. 3 Yo vt el
T 3TR =T Tegstl forenféa grm 9, oXmRiETT
6 FHE T ARk USTITR 16 3T
HHETHA o B B H JA el
FHHT | 10. TSR TR ot
4, =FETRe GHEITS T el
EZCCOR I C RN REARIRCHITS

ST o JTH I ARLFRL Gl
|
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Mahatma GandhiAntarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

ueh e
1. urgE=EteRT A wa o= o fergra (Principles of Management).
R T/ HATTATST AR 40
2. Code of the C : sfrsft 301
urggeateteRte (Code of the Course) o —— 0
3. satee (Credit):4 safse 4. fmeex (Semester): srorm S 10
5.urgrerat faramor (Description of the course) e Shised e 60
o Yy U=y ug fagra

gt | g A1 et |, Teversk s Sad, yeewss o e (Definition of Management - Science or
Art - Manager Vs Entrepreneur - types of managers(

YR 1 S RIS |, ToUT T I6d |, STk IeH , AT T Joo {Gen | shalei=Ht T,
TS I HRId T ATATET, Yeed H dwehtel = 9o 37 g2 )managerial roles and skills — Evolution
of Management — Scientific, human relations , system and contingency approaches —Organization
culture and Environment - Current trends and issues in Management.)

Fr=rr )Planning(

frr Y wepfa wa Iawr, Rt ot wfskar | forner o s | i o6 Savar | i sewr et fafera
& piurpose of planning - planning process - types of planning - objectives - setting -
Objectives(

Fifaart Ffita s wa Fenfoa s, wmfes frase |, Fase qedien | e o ot o =mor o ufsmn

(Nature policies - Planning premises — Strategic Management — Planning Tools and Techniques -
Decision making steps and process.)

arstAeRter (Organising)

T T W, S SR AT @i | S A%, @i 3R YHN | A I’ W
aferspricaT , ferrmfientor, SAfeRR Tam ST | Fesiertor 3T faehesfientor | sl FHior AHe Gdmed Jeea
)Nature and purpose — Formal and informal organization - organization chart - organization
structure- types - Line and staff authority — departmentalization - delegation of authority -



centralization and decentralization — Job Design - Human Resource Management)

T GETeH RS, el 3T =, e va foee |, yewi geare, hier e ot weem )HR
Planning, Recruitment, selection, Training and Development, Performance Management , Career
planning and management.)

f3dwm DIRECTING

T TR THE FER T (a7 | SAfrren | ifson & fagra | tfmron & qeis | w1 9qfy w e
gada , ((Foundations of individual and group behavior — motivation — motivation theories -
motivational - Techniques - job satisfaction - job enrichment(

T — YRR U g, TEwor SRt STemd | qeTelt AT e SR g ask-tens (leadership -
types and theories of leadership —Communication - process of communication - barrier in
communication - effective communication — communication and IT.)

=t CONTROLLING

FRIF0T 3 TehR TR ek , aIsfedl oK M aiedt fRrarwr o aies, |0 ST =T doheieh ol Jeershia
frrsor & s (System and process of controlling - budgetary and non-budgetary control
techniques — use of Computers and IT in Management control)

3T T U IR AT Yoo |, FEaor iR qoae | dar oK g s fonfdn
(Productivity problems and management — control and performance - direct and preventive control
- reporting)
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8. forerur arfermw, farfert, aenter war sutem: (Approaches, Methods, Techniquesand Tools of

Teaching)

Froforardt Summy
SRTHATCHS SYTTH
AT ST
fafsra srfermy Suwmm

FRAHE =1
TEIITTeh 7Ty

o feen nafafer=mat
18 W1, Her| qendieh ¥
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9. urgarerat erferm ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)

Tl g Syvisisiv swrimq et fo tirme aftormt 6 s fopem < g1 2, 3et faawr frefafea

Afe & w9 7 vefdia e
urggeatatierTa uftorm #fger (Course Learning Outcome Matrix)
UGARH AT | e | AT | Ad A > qT | AT | A%T | AT | e
1 2 3 4 5 6 7 8 |9 10
RICEERIE
S V2N IV EV A IV I G RV BV VAN B I
gfoTT <t Tt
10. geameRal wdrer @iwrT (Evaluation/Examination Planning)
0,
arTa fees geared (30%) (10%)
Preg FEHEAd | gufRafy A whg-w’
EGRlET]
fuffe 31 05 05 10 10
qutiesh 30 70
30T 3Tk 12 28
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11.svemam ¥g smarwEast war(Text books/Reference/Resources)

ferawor
(APA ur=u #)

e Stephen P. Robbins & Mary Coulter, “Management”, 10th Edition, Prentice
Hall (India) Pvt. Ltd.,2009. TB2. JAF Stoner, Freeman R.E and Daniel R
Gilbert “Management”, 6th Edition, Pearson Education, 2004,

e Robbins, S. P., & Coulter, M. (2007). Principles of management. Translated
by Seyyed Mohammad Arabi and Mohammed Ali Hamid Rafiee and Behrouz
Asrari Ershad, Fourth Edition, Tehran: Office of Cultural Studies.

e Carpenter, M., Bauer, T., & Erdogan, B. (2012). Management principles.
o Mukherjee, K. (2009). Principles of management-. Tata McGraw-Hill.

e Cooper, C. L., Argyris, C., & Starbuck, W. H. (Eds.). (2005). The Blackwell
encyclopedia of management. Maiden, MA: Blackwell.

2 |Gy

TR ek ST 31 O

e Tripathi, P. C., & Reddy, P. N. (2012). Principles of management. Tata
McGraw-Hill.

e Fayol, H. (2016). General and industrial management. Ravenio Books.

3-SF0 [TTSA SR, AT hid, -2« Sfifean

Helms, M. M. (2021). Encyclopedia of management. Thomson.
Kessler, E. H. (Ed.). (2013). Encyclopedia of management theory. Sage Publications.
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Mahatma GandhiAntarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

uTH e
1. urgg=EteRt A fauue waem (Marketing
Management). R/ ATTATE AR 40
2. urga=ratETEtE (Code of the Course): sfaft 302 RCUSEAELRLL L
_ ehigTet ferehrg Tfferfer 10
3. shfze (Credit):4 safee 4. smwex (Semester): sem
FoT ShigeH e 60

5.urgrerat farawor (Description of the course)

o fauur e 1 afte™ ) Introduction to Marketing Management)

o four e a1 37¢f 3R weea (Meaning and Importance of Marketing Management)

o IR TR R e faur sraememd (The Market Offerings and Core Marketing Concepts)
o four gz (Marketing Philosophies)

o fouur wfskam (The Marketing Process)

o TiaRur Th{T SR SHeRRT T (Environmental Scanning and Information Gathering)

o forur arareer 1 fasgwor (Analyzing the Marketing Environment)

o forqur g= womedt (Marketing Information System)

o fomurT wmrer wiskam (Marketing Research Process)

o IUNIHI BN T fIJu0T, AR &A1 sl dg= 3R afera e (Analyzing Consumer Behavior,
Identifying Market Segments and Targeting)

o lieHT ol TishaT 3T SusThT e wvTfard s aret sies ) The Buying Decision Process and
e Factors Influencing the Consumer Behavior)

o roir forwrsr (Market Segmentation)

o SR = @igrd R )Market Targeting)

o fomur firgror it wwer (Understanding the Marketing Mix)

o 3 i (Product Decisions)

o e fuia (Pricing Decisions)



o foawor fofar (Distribution Decisions)
o ma fufw (Promotion Decisions)
o fouur o adwH g 3R 3w &= (Current Issues and Emerging Trends in Marketing)

o e Hay Yer e I umior fergr (Customer Relationship Management and Rural Marketing)

o 3 fogum afk war famur (E-Marketing and Services Marketing)

o I faour, wmTieTes farar o feraor 7 Aferes g7 ) Green Marketing, Social Marketing and
e FEthical Issues in Marketing)

6.urgzrerat srferma afterm CLOs (CourseLearningOutcomes):
T UIGIEIT o LT % IU STEAT-

7. arg=rat ht staaeg (Contents of the Course):

T e w1 37} wE, 3% U WiskaAT 3T fore=T R e |
TIUr Tere B SRINT S STel GEHT G5 ShT ARG ST ST R uTait

TSI AT AT ST STHIRT TR bl SRe{ereh Sa § JI1T S 8 T g |
ferqur fisqor sht STaremoT o1 HeieTe fadee Rt aTeT |
T & @ T o S H AT GHel TERid s\
Tk e 3T TTeioT forqur o qeeii ud g o ST | s g |
feraur firsror 3 s o e ot o Tt |
feror et 311 foraamT & wesreer o o o wwer forenfed i |

Aleye | faaon Ta
e RrufRa oy (it % |3 | wouwi
EERY UG | cgeRad | pima e | | | wfasa
e (Percentag
%) e share to
the
Course)
Hied 1: | [AUuFE yded &1 uikad 1 1 1 3 5
fayuM &1 | )Introduction to Marketing
R Management)
fauoe uses &1 o1 SR 2 2 1 5 8.33
Hgd (Meaning and Importance
of Marketing Management)
IOR PR 3R - 3 1 1 5 8.33

fqquE S/@URUMRY) The Market




Offerings and Core Marketing
Concepts)

fquum =) Marketing 8.33
Philosophies)
fauque wfehamy The Marketing 1.66
Process)
Hied 2 | IR0l Wb SR SIHBRI 3.33
wfaRur | SeFn) Environmental
Wi Scanning and Information
3R Gathering)
PR | fa9UE ardreR0l BT fa=ao 1.66
ST (Analyzing the Marketing
Environment)
fquue g1 gorelt 1.66
YMarketing Information
System)
fqgue =My gfdar) Marketing 1.66
Research Process)
Olegd 3 | SUHITT HdGER 1 A=y, 5
SUHIRT | 9TER &3 ST UgaH SR
AGR Wfard BT Analyzing
Consumer Behavior, Identifying
Market Segments and
Targeting)
wie i ufsear iR 8.33
JUHIKT FAgR UHIfdd A
a1 SRP) The Buying
Decision Process and
Osd 4 | SR fAUSH) Market 3.33
Segmentation)
EIEIN ISR I e BT 3.33
wfard YMarket Targeting)
HATd | Ide Hufy Product 3.33
fauu= Decisions)
fsror gd MUY Pricing Decisions) 3.33
fqarur FAoRr) Distribution 5
Decisions)
Jadq Fofry Promotion 5
Decisions)
Oisga 5 | fquom § qaaF gg SR 3.33
fquua & | 3WRA FJ;M (Current Issues
JAY™ER | and Emerging Trends in
F e, Marketing)
D HeY YFe 3R T 1.66

faqur) Customer Relationship
Management and Rural
Marketing)




3 fquum SR a1 fuuH (E- |2 2 4 [6.66
Marketing and Services
Marketing)
U fauuH, wTSie faquE 1 1 1 3 5
3R )Green Marketing, Social
Marketing and

2 1 1 4 6.66
fauum & Afd® g8 (Ethical
Issues in Marketing)

45 7 8 60 | 100

8. forerur arfermw, farfert, aenter war suter: (Approaches, Methods, Techniquesand Tools of

Teaching)

o fHiUETET SuTTH
o fufdra srferm Summy

® HHUE IT-
o  TEINITCHe ATy

o grfee mfafafaf=m=i
o AT, e deleh *
qARATR o IS FAHEH

o o7rE) e U ot e, e (
ERICICH o Iy HETEH fwd 12), T @hieR, ERIC(

o S FfeAN JHdTeN -, AT hid, S -/ T Fore(

* U SINT U UM ohT STATE hIASITAT o AT ¥ foham stmam)

* TG 1 e et ter AT 3 W | fera sma)




9. urgarerat srferme ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)
Tt gRT wqvisieiv, shrishAeg Fetfa S stfermy aftormt w6 s foram 5t <@t 7, Sen faawor frefafeaa

Afe & w9 7 vefdia e
urggeatstferTa uftorm #fger (Course Learning Outcome Matrix)
TSR A& T | 8T | LT | 16T | 18T | 8T | e | e | 8T | AT
1] 2 3 | 4|5 |6 7 | 8 9 |10
RIcRERIFINIERIIER IR U
ufoma o St VIV IVIX | X V|V VIV
9. weaieR/ wdter =T (Evaluation/Examination Planning)
arTa fees geared (30%) (10%)
Prey FEHEdd | gufeufy AR -
TR
feif o1 05 05 10 10
qutish 30 70
IOt ofh 12 28

“ferermeff grr o A e foat & < sem ¥ TSRt % SHiEd % TR 0 ik AT ST
*feremeff grr e o Tl oot B @ < S S ¥ TRt ok S o SR 0 i ok f3haT S




11.svemam ¥g smarwEast war(Text books/Reference/Resources)

ferawor
(APA ur=u #)

Deepak, R. K. A, & Jeyakumar, S. (2019). Marketing management.
Educreation Publishing.

Kottler, P., & Keller, K. L. (2009). Marketing management. Jakarta:
Erlangga.

Homburg, C., Kuester, S., & Krohmer, H. (2009). Marketing management.
McGraw-Hill Higher Education.

Cant, M. C., Strydom, J. W., Jooste, C. J., & du Plessis, P. J. (Eds.).
(2009). Marketing management. Juta and Company Ltd.

Philip, K. (1999). Marketing management.
Park, S. (2020). Marketing management (Vol. 3). Seohee Academy.

2 | wauy
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Peter, J. P., Donnelly, J. H., & Vandenbosch, M. B. (2000). A preface to
marketing management. Irwin/McGraw-Hill.

Kotler, P. (2003). A framework for marketing management. Pearson
Education India.

Fayol, H. (2016). General and industrial management. Ravenio Books.

-5 [T SR, AT hid, -2« Sfifean

Gardini, M. A. (2022). Marketing-Management in der Hotellerie.
In Marketing-Management in der Hotellerie. De Gruyter Oldenbourg.

Kotabe, M. M., & Helsen, K. (2022). Global marketing management. John
Wiley & Sons.

Helms, M. M. (2021). Encyclopedia of management. Thomson.

Kessler, E. H. (Ed.). (2013). Encyclopedia of management theory. Sage
Publications.
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(A Central University Established by Parliament by Act No. 3 0f1997)

ueHh e
1. urgaeEteRt A | wrtera yeu (Office Management)
R eT/HATTATS AR 33
2. Code of the C : afraft 303
urggeateteRte (Code of the Course) o —— i
3. stz (Credit):4 swfee 4. ez (Semester): 1 S 16
o T shigeae 60
5.urgarerat farawor (Description of the course)

e o oo i st (Meaning and Functions of office)

FHTE Je-uh o 1 3T ron) Duties and qualities of the office manager)
U FRTE eges o fore @) Qualifications for an office manager)
wrgfert wer sefor) Filing and Indexing)

FRTE TI.3TTRR @ g e 3R gamers aaa Office building: size, layout, safety and security
measures

T T HE, 3TThR 3Ty f=r=ror Reception: Importance, shape and size, control

TEEE 3R e, Gat iRt 2w s war Arrangement and adjustment: Furniture, allotment
of seats, chambers, cabins rooms ec.

Rt wei Ay et =, frda) Office Machines, manuals, charts and reports)
FHrT A o TR, 2189 Tgel  Tidfetfd o

e yared e for ofi wwea= (Personnel Management, Supervision, Control and
coordination)

FHRTRA FHART, TICHT | THRT,FcTh qohrTeh! HHAR  GUETSsH @t geueh st Office staff
(Peon, Daftari, clerk, technical staff, supervisors, Accountant, manager, etc

FRTE R 1 AE R Ao &R feeor ok et faawer Importance and manner of office
control, work control and work distribution.

<o, wfdreror o faserar Selection, training and development.

YRETSH. Teed 37 38ek fafsr= =wor Supervision : Importance and span of supervision




o FE v &1 HEw R mrerw wE faor ok wrf faawer Importance and manner of office

control, work control and work distribution.

6 arg=rat arferm uftorme CLOs (CourseLearningOutcomes):
T UIGIEAT o ST h IU STEAT-

7. arg=rat ht stadeg (Contents of the Course):

FHRATR Je o T 37 Hed , TfshaT ot fora=mT st are |
FHITAT T € H TN §H STl T b1 SAaETiER TN L qTe |
TEyoT o forfr=T W okt e tosh Sfia B TRRT S H e g |

TR T G o AT U], bl qHST Tkl |

fafeeaor war faeraror <At we Tk |

=R | wivrerr we fommrer oY forferr wfsher a6t et ama |
U BT e & 37T I o eler T qoer b |
IS o HeEed ST 3T forf =T o o & Twet o |

feremor

AT FTA | FA
AT Frutfa srafer (a2d) e | argEeEtH
farazor TAES | e e gferera eior
RIS fsrfsreror (Percentag
3TUfea B) e share to
the
Course)
eyl FHRATR T 37 3R 1 2 4 6.67
wEte | (Meaning and Functions of
e AR | office)
JTATIOT FHTAT T8 & i S 1 2 6 10.00
)Duties and qualities of the
office manager)
Tk FHRATTT Jarweeh o foIe 1 2 4 6.67
rwran) Qualifications for an
office manager)
wrsfert T gefom) Filing and 1 1 3 5.00
Indexing)
FHRATRT o, TR T, g el 1 1.67
TR gragress o Office
building: size, layout, safety
and security measures




AT I HEE, AR 3R
weRR f=rsror Reception:
Importance, shape and size,
control

1.67

TEETT T e

e AT = hfer e
Arrangement and adjustment:
Furniture, allotment of seats,
chambers, cabins rooms etc.

1.67

7e s afert wfrme (Mail
and Mailing Procedures)

(16 5

1.67

Het =1 379 3 7Ew) Meaning
and importance of mail)

1.67

At wfsrame) Mailing
Procedures)

3.33

T ST AT ST Tl S
)Inward and outward mail)

1.67

shesa e 37 swor) Central
receipt and dispatch)

1.67

w3 wE=t)Forms and
Stationery)

1.67

U SHIBR T Iel &, 3TTole
= Handling of
correspondence and market
registers, filling forms and
stationery

1.67

e ; 313 | forTisrentor 37X
sremd Communication: Feature,
classification, barriers

1.67

Argga2

et 31T
uferT
ufsramg
(Mail and
Mailing
Procedure

5)

ERRIERIRNICR-E |
7=me fearda) Office Machines,
manuals, charts and reports)

1.67

3Ty ek ShrITerel SeRtoT
)Modern Office Equipments)

3.33

FHRATRN 7Y % TR, 150
T ity fmor
HefH, g o, hergeret. Kind of
office machines (typewriter,

1.67




duplicating computers and
Word processors), calculators,
etc.

farfir= wefii o Saw ofit @
Objectives and advantages of
various machines.

3.33

T ST ST~ 37
@ Use of machines,
installing, handling,
maintenance.

6.67

FHrITert AT =T o 399 3R
@ Objectives and advantages
of office manuals charts,
preparation and play of
manuals and charts.

6.67

e o yerr e e T
gears Kind of reports, report
preparation, enquiries.

5.00

Hgg 3
e 3R

aferT

 SFfehTd yeed | ftetor s
steem== (Personnel
Management, Supervision,
Control and coordination)

3.33

FrETat e, T
SFA ek | deheIehT ShHeRT
RTS8k
ganfe Office staff (Peon,
Daftari, clerk, technical staff,
supervisors, Accountant,
Mmanager, etc

5.00

ERERSINE LI IR EEar)
Selection, training and
development.

3.33

YUEES, Heed 37 3ue fafy=
=T Supervision : Importance
and span of supervision

6.67

FTAT R0 T 3
T [ (AT ST T
feraor Importance and manner
of office control, work control

5.00




and work distribution.

33 11 16 60 | 100.00

8. forerur arfermw, farfert, aenter war suter: (Approaches, Methods, Techniquesand Tools of

Teaching)

frmforart sarmy
fufera arferm ST

farferat

FRAHE =1
TR 7Ty

o feen nafafer=mat
18 H1. Y, Her| qendih ¥

T FATTEH

31S) 1.8 TR e u o e
e g forel 1), rer e ERIC

32 TS JeETer -, AT hi, Sord-/ 77T ol

* QTIeh I SO U TUMHTSTT b7 STEITE hTISTTeT o HTedw & T st
* TG 1 e el ter AT 3 W | fera sme)




9. urgarerat erferm ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)
Tzl gRTE quisieu, wrfshueg Fetfa o stfrm afomt = are e s w8, s faawr fefaftea

Afe & w9 7 vefdia e
urggeatatferTa uftorm #fger (Course Learning Outcome Matrix)
TSR A& T | 8T | LT | 16T | 18T | 8T | e | e | 8T | AT
1] 2 3 | 4|5 |6 7 | 8 9 |10
RICRERIFINIERIIER R U
ot T VIV IV XX VIV V|V]|X
10. geameRal wdrer @iwrT (Evaluation/Examination Planning)
arTa fees geared (30%) (10%)
Prea FAUHA | Iufefs | afER | wiwa
TR
i o1 05 05 10 10
qutiesh 30 70
IOt oTh 12 28

“feremeff grr o AR e forat & < Sem ¥ TSRt % SHiEd % TR O ik fhT ST
*ferermeff g S i w1 3 @ < S U B TTA SToRT ok A oh ST O AT TeheT ST




11.svemam ¥g smarEast war(Text books/Reference/Resources)

ferawor
(APA ur=u #)

® Bardi, J. A. (2003). Hotel front office management. John Wiley & Sons Ltd.

Dubey, N. B. (2009). Office management: Developing skills for smooth
functioning. Global India Publications.

® McCarty, D. G. (1926). Law office management. Prentice-Hall,
Incorporated.

e [effingwell, W. H. (1926). Office management: Principles and practice.
AW Shaw Company..

2 |Gy
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® Prastiawan, A. A., Prastiawan, A., Gunawan, ., Putra, A. P., Surahman,
E., Dewantoro, D. A., ... & Nuraini, N. L. S. (2019, December). Office
management of educational institutions: Theories and applications. In 5th
International Conference on Education and Technology (ICET 2019) (pp.
758-762). Atlantis Press.

® Bhatia, R. C. (2005). Principles of office management. Lotus Press.

-0 [T SR, TS hid, -2« Sfifean

Gamble, P., & Smith, G. (1986). Expert front office management by
computer. International Journal of Hospitality Management, 5(3), 109-114.

Nicholls, J. V. (1959). The office management of patients with reading
difficulties. Canadian Medical Association Journal, 81(5), 356.




HETHT et sfarey Bt freafa=me
(T BT TR ATAHaw 1997, i 3 & savid SIiud haid faeafeena)

> Mahatma GandhiAntarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

uTH e
1 urea=rateRt am gau waua (Retail Management).
R T/ HATTATST AR 41
2. urgareraisTeRts (Code of the Course): sfisft 304 I EaTg e 3
ehteTe forhrer miferferferart 16
3:srfee (Credit):4 shfze 4 Tmeex (Semester): werm .
T shizede 60

5.urgarerat farawor (Description of the course)

o gy favur w1 afe= (Introduction to retailing)

o gt 37 & (Definition and scope )

o gy foqur =1 3 (Evolution of retailing)

o gy faqur o weRr ) Types of retailing)

o gy foqur o @ (Benefits of retailing)

o gy foqur o fore ararerer )Retailing environment)

o wau &A= (Trends in retailing industry)

o gy foqur o fore wiie st e fFemor(Retail purchasing and pricing)

o T Ta YA HGheES GieR WiE & forw farsm (Purchase management: Merchandise purchasing,
open to buy , Open to buy planning ,Analyzing the merchandise)

o I Hed UHIfd IS o Wi goTeres g frafwor(Performance, Pricing strategies: every
day pricing - competitive based pricing)

o FHmaiwsgaa )price Skimming)

o SIS TR yoa Frefor )market-oriented pricing)

o gy fauur =k fere == worett (Information system in retailing)

o wauawr wiHfa (Retail Market Strategy)

o fofr wrAifa (Financial Strategy)

o e = (Retail Location)



e waw v e (Customer Relationship Management)

=T W =R 3w SR e g (Acquiring and using information strategies)

e fauvr # asHteR ) Technology in retail)

=T GId - G faur o fore == someft- (Information sources - Retail information system)
9ra # gau fogur (Retailing in India)

TTfed Gau faauH § =req 3Tk 3@e 3= (Evolution and trends in organized retailing)

R wfed gau ars (Indian organized retail market)

IR Gfed gau ars § uweretrs (FDI in Indian organized retail sector - Retail scenario in India)
IRd H U a=R) T srgares-Future trends of retail in India)

GaU foqur o Jenf-ek 3K g smenfa ge)Ethical and legal issues in Retailing)

e AraTid ger st aweer )Dealing with ethical issues)

wrTfors stemeregt (Social Responsibility)

grarexvita gge. (Environmental orientation)

YU v Gemr & e o et o sma )Waste reduction at retail stores)

6.urgzrerat srferma afterma CLOs (Course Learning Outcomes):
T UIGIEAT o ST h IU STEAT-

G foqur o fagTal, ST 3T STIIANT o T 9K THeT q1eT |
o e ufsRar o gy fafy gau scamei 1 o feifoa s ame
G foqur o foTq SATareres == STttt o foRaT=ara ot ekl |

g forqu it farfi= qerient & oTamTd S 3T 3eRT JRINT L ek |
A | G fogur ot feurfa o o & srar geh |

G foraur o forfare T o1 ater s ek |

G foqur o foTT SATawre: Te b STawTatt o1 Y9 a7 Homl |



7. arg=rat ht staaeg (Contents of the Course):

agge | e FA | FA
e Frutfa srafer (a2d) ¢ | UrggeEtd
foraor A | Zg2ifEe | Hivet faehe afara ster
RIE frtsreror (Percentage
3UfTa ) share to the
Course)
Arggal | @Eq fmum 2 1 3 5.00
gaq afe) Introduction to retailing)
fomoraRt | ot 3w &) Definition 2 1 3 5.00
afe and scope )
gaq fauure =1 3%a) Evolution | 2 1 3 5.00
of retailing)
gaufamum yer (Types | 1 1 2 3.33
of retailing)
e foqur o @) Benefits | 2 1 3 5.00
of retailing)
gaU foraue % fog 1 1 2 3.33
ararewen) Retailing
environment)
geuaA s aed (Trends |1 1 2 3.33
in retailing industry)
Aggd? | gaufauee % foe wlie ik 1 1 2 3.33

e frafoor) Retail purchasing
gau and pricing)

foms |- wle YA 1 1 2 3.33
fuedie | wierl @i & fou e
sigea | )Purchase management:
Frertor Merchandise purchasing, open
)Retail to buy , Open to buy planning
purchasin | ,Analyzing the merchandise)

g and Y e WG ST | 2 1 3 5.00
pricing) | gea T gorTHR T
faafwr (Performance, Pricing
strategies: every day pricing -
competitive hased pricing)

Shar o seera (price 2 1 3 5.00
Skimming)

ISR ATei qod famer | 1 1 1.67




(market-oriented pricing)

Hggd 3
gaq

fow g=m

g foque o e g=m
orrett) Information system in
retailing)

1.67

geuaR T (Retail
Market Strategy)

1.67

forefr wrfa) Financial

3.33

Strategy)
- Ty % 99) Retall
Location)

1.67

e T YT &
)Customer Relationship
Management)

3.33

AT I 3T STIRT 3R
werg) Acquiring and using
information strategies)

3.33

G UM & Tehfieh
)Technology in retail)

5.00

o1 G - G fouue
o foTe = sroTTet -
(Information sources - Retail
information system)

3.33

Arggad

fELy

R ¥ gax fauvr) Retailing
in India)

1.67

giTfed gau faque o =eq
3T 3=t 34 Evolution and
trends in organized retailing)

3.33

I SIS GaU TS
)Indian organized retail
market)

3.33

L A A GEU AR
Fuweiems) FDI in Indian
organized retail sector - Retail
scenario in India)

1.67

+ YA 9 GIU TN T
s (Future trends of
retail in India)

3.33

- gy fauue & Jarfe iR
oo amenia g¢) Ethical and

3.33




gaq legal issues in Retailing)
[EEHEES T STIRA FEI T 1 1 1.67
dutt | wmeET (Dealing with ethical
AT | issues)
smarid |- GEnfore semeeEr (Social | 2 2 3.33
i Responsibility)
EIGICIIRR L] 1 1 2 3.33
(Environmental orientation)
- glewHEEEE R | 1 1 2 3.33
o frefieRor = wrama) Waste
reduction at retail stores)
41 16 60 | 100.00

8. forerur arfermw, farfert, aenter war suter: (Approaches, Methods, Techniquesand Tools of

Teaching)

o fHiUETET SuTH
o Tufsra stfermy Surm

® NIFHE Il
o TEANTIH e

o grfee mfafafaf=m=i
o AT, T delen *
qAhATR o IS FAHEH

o o7rE) e U ot E. e (
ERICICH o Iy HETEH fwd 12), T @hieR, ERIC(

o S FfeAN JHdTeN -, AT hid, S -/ T Fore(




* IR SIN0T Ue U ohT STHITE HRISTTCAT & HIEqH 9 fohaT STTa)
*arTerE o1 T lieRtor AT o Hrem | fe sma|

9. urgarerat erferma ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)
Tt gRT vt sieiv, srismeg Fetfa S sty aftormt w6 s foram st <@t 7, e faawor frefafeaa

Afe & w9 7 vefdia e
urggeratatterTe uftorm #fger (Course Learning Outcome Matrix)
TSR A& T | 8T | LT | 16T | 18T | 8T | e | e | 8T | AT
1] 2 3 | 4|5 |6 7 | 8 9 |10
RIcRERIFINIERIIER IR U
aftorTs s VIX | VIV XV VIV
10. geamRal wdrer @irT (Evaluation/Examination Planning)
0,
arTa fees geared (30%) (10%)
Prea FUHA | Iufefs | @fER | wiwa
TR
i o1 05 05 10 10
qutiesh 30 70
IOt ofh 12 28

“ferammeft grar ot AR sreq et @ €1 S R T 3Tk 3 SATEd o ST UL TR {1 ST
*feremeff g S A Gl = H @ S SO 0 v T 3Teh! o S oh ST G e oh feRT ST




11.svemam 3g smaEasi Ty (Text books/Reference/Resources)

®. | - forawor
4 | s (APA ur&T )
1 W/WIQ‘J ® Bhatia, S. C. (2008). Retail management. Atlantic Publishers & Dist.

9 Fernie, J., & Sparks, L. (Eds.). (2018). Logistics and retail management:
emerging issues and new challenges in the retail supply chain. Kogan
page publishers.

® Barry, B. (2003). Retaill management: a strategic approach. Pearson
Education India.
® |ashley, C. (2009). Hospitality retail management. Routledge.
2 | gastsior e Edh STEAT I U
® Vaja, M. B. R. (2015). Retail management. International Journal of
Research and Analytics Reviews, 2(1), 22-28.
® Berman, B., Evans, J. R., & Chatterjee, P. (2018). Retail management: A
strategic approach. Pearson Education Limited.
3 | ST | -9 o, AT i, J-ag e dfifea
4 | 3= e Semenov, V. P., Chernokulsky, V. V., & Razmochaeva, N. V. (2017,
October). Research of artificial intelligence in the retail management
problems. In 2017 IEEE Il international conference on control in technical
systems (CTS) (pp. 333-336). IEEE.
e Mathur, U. C. (2010). Retail management: text and cases. IK
International Pvt Ltd.
e Sathyanarayana, S., & Ganesh, R. (2012). Rural retail
management. Journal of Contemporary Research in Management, 3(3),
81-99.
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eh e

1. UTgTeETeRT ATH; BT WETIH Taud Ud foehme
(Human Resource Management and Development). RELEIERIE I IE] 40
2 ura@rerat st @ve (Code of the Course): sfiaft 305 RCUSNARLEL] 10
eRiRTet forehrg Tfaferfert 10
3.3rfee (Credit):4 srfee 4. oz (Semester): e e 5

5.urgarerat farawor (Description of theCourse):

A GETg Uied

THSTIUH  Yehtd, whia 3w )Nature, scope &amp; significance of HRM)
T=ISTRUH T 359, T firekar 3T st ) Objectives, Relevance and Function of HRM)

TTIRUH 3R 39es wiawer )HRM and its environment)

Hra w9 AT )Human Resource Planning)

¥t 3T == )Recruitment and selection)

TTa wareA @ faeRm Developing Human Resources

ITTHA R FeTensk wasieRt ) Induction &amp; Organizational socialization)

wifvreror ifer) swrfsRT R aeRTeR < Training policies: programmes &amp; techniques)

yero TR swrise )Management Development programmes)

Siter festrefmreRt ssir iR & (e )Job Designing: Job Enlargement &amp; Enrichment)
Fenfodes st =g )Alternative work arrangements)

Teyie ferren iR shfww = )Performance Systems &amp; Career Planning)

wevi 3R gwar geare )Performance and Potential Appraisal)
ShIER ST 3R ITurersr stagror )Career Planning and Succession Concepts)
=T wwet T stferenicar )Employee Counseling &amp; Empowerment)




o r Sfta <t et )Quality of Work Life)

o garaw gt ufawer ) Compensation)

o i gwarsR)Job evaluation)

o Tt wicwTe sht whfr 37X spfirent )Nature &amp; role of financial incentives)
o g @ TR T )Employee benefits and services)

o f¥rerma famor )Grievance Handling)

o Tk wa waETeA werrt )Contemporary Human Resource Practices)
o  uaIehH Jfeh o 3R wa waTe v« & ) Contemporary global trends and human resources
e Management)

o =rd # faforerar ) Diversity at Work)

o TEIRReRTUT 3TR <ifitess & )Empowerment and gender issues)

o AW wETeH =1 womedt)Human Resource Information system)

o  FHIERI ufskaT T &=AT )Business Process Reengineering)

6.urgarerat stfermw aftorm CLOs (CourseLearningOutcomes):
T I o STEAI o SULA ST

HHS FETE Y& € o T ford 371 Tad START o S H GHet 9ol |
HHE FET T AT ST Rl THS TR |

TS G TS T FISHTR] THeraeRT

T ST == AT ok THet ekt

fSTeToT AT SR , eheteh I ST 3Tk T BT |e Tk |
AR T 37 foh i 8 ol e Tk |

T o ffoTer STTATH h! THSHH |

THETCH g TH e GHTEE o =o i qHE donl |



7. arg=rat ht staaeg (Contents of the Course):

ST &7

feremor

Frefifen orater (S )

YT

[RClEE]
(afa
Tafer 2)

HIVTe (Rt
fafsreror

FAUS

A
grggeEt §
afarere afr
(Percentage
share to the
Course)

Hniggel-

HHG ST
REDEERTIY
i
)Introduction to
Human

TESTREH sl e,
whig 3T mee )Nature,
scope &amp;
significance of HRM)
THARTH 1 357,

T firehaT ST Rt
)Objectives, Relevance
and Function of HRM)
TERARTH 3R 3Hh
waiawer )HRM and its
environment)

10

S THTEH FISHT
)Human Resource
Planning)
ot ST =T
)Recruitment and
selection)

10

RIEC (W)

S THTEH 6T
[EEaK]
)Developing
Human
Resources)

T ST TISATHR
gt ) Induction
&amp; Organizational
socialization)
BRI GRIEDRE D
) R ae=iak Training
policies: programmes
&amp; techniques)

10

EELERECAEADE
)Management
Development
programmes)

10




Siter fesmefmeR
) R FadTEITEIIOD
Designing: Job
Enlargement &amp;
Enrichment)
Jepfeush Rl SraET
)Alternative work
arrangements)

wgger3

ey few
&R IOIDIS T
)Performance
Systems &amp;
Career
Planning)

TGRS &FAT YR
)Performance and
Potential Appraisal)
HIER AT 3T
IAUTEIHR AT
)Career Planning and
Succession Concepts)

10

FHHAR TWHE T
sferRriear )Employee
Counseling &amp;
Empowerment)

T Sfiar 3T TToTarT
)Quality of Work Life)

10

* HEIA
-4
RetIC]
ST
gfawet
)Comp
ensatio

)

el geared)Job
evaluation)
[ERiPRIIEE IR Cak
3T sy ferent )Nature
&amp; role of financial
incentives)

10

FHERT AT ST A
)Employee benefits
and services)
IMEADGAEEN]
)Grievance Handling)

10

A AT

R Sfes T
R qHS GETE T

10




GETEH T
)Contemporary
Human
Resource
Practices)

)Contemporary global
trends and human
resources
Management)
&l 7 farfereran
)Diversity at Work)

TTfRERTT 3R Tl qE
)Empowerment and
gender issues)

HTE G AT
yorredt )HUMan
Resource Information
system)
EONERERIET]
AT )Business
Process
Reengineering)

10

40

10

10

60

100




8. forerur srfrmw, farferat, aerten wa sute™: (Approaches, Methods, Technique Tools of Teaching)

o fmiouraTdt SumTHy
srfrTy ®  SNTHATHS JUTTH
o AT SUFTH
o TufSra stfepmm Surm

® HAHEE IT-

fafert o  TEINTCH Ty
° WWHTF{HWI’H
o T fesk nfdfafa=mat
o TSN, W etk *
qARATR ® T FAEEH

o o7rE) e U ot e, e (
ERICICH o Iy HEEH fd 1e), T @hieR, ERIC(

o ST ATSARY)HETER -, AT ¥, S -/ [T JoH

* IR SIN0T e U ohT STHITE HRISTTCAT o HTEqH 9 fohaT STTa)
* TG 1 S eltehtoT AR o weEd | fema s



9. urgarerat erferm ufvorm (CLOS) &t #fgem:
(Course Learning Outcome Matrix)

gl g Y wHUe, wRimHeq Hetfa M stferm uformt & wmw foRem ST ot ], e faawer

frfaRaa afgew & &7 5 weRia e e

uregatatferTa uftorm #fger (Course Learning Outcome Matrix)

qmagzr A& aT A& A& A& A& A& A& AT | I
1 2 3 4 5 6 7 8 | 9 | 10

U=t gRT

i

SR v |V v X X v v | v | X |V

gform Y yife

10. geameRal wdrer @irT (Evaluation/Examination Planning)

%
T TR gears (30%) (10%)
ey FATHEA | Iufafy Aft wh-ar
TR
[ECIGECED 05 05 10 10
quTieh 30 70
IOt 3Tk 12 28

“ferammeft grar ot AR sreq et 7 @ €1 S ¥ ST 3Tk 3 SATEd o ST I TR {1 ST
*feremeff grr e @ o Tl oo B @ < S o ¥ ITe TRt ok SATHd 3 AT R G foRET ST




11.svemam ¥g smarEast war(Text books/Reference/Resources)

. | Ued- forawor
. | s (APA ur&T )
1 | srumfaga o Dessler G.&amp; Varkkey, B. 2011, Human Resource Management, 12 th Edition, Pearson
. Education, Inc, Delhi
uy
o Decenzo, D. A. &amp; Robbins, S. P., 2009, Fundamentals of Human Resource
Management, 10 th Edition, John Wiley&amp; Sons Inc., New Delhi
2 | gatsio e e TSI 1T O
e (Gomez-Mejia, L. R., Balkin, D. B., Cardy, R. L., & Carson, K. P. (2007). Managing
human resources. Upper Saddle River, NJ: Pearson/Prentice Hall.
e Rao, P. L. (2008). International human resource management: Text and cases. Excel
Books India.
3 |3wETeH | -/ 99, TS S, I-2gd difedr
4 | a1 Becker, B. E., Huselid, M. A., Ulrich, D., & Brockbank, W. (2015). Human Resources Management
Success: The Ulrich Collection (3 Books). Harvard Business Review Press.
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ueHh e
1 UTga=rEeRT ATH; SATAHTRIh = [dehdl Ud hRAINE T
TmaTfeTes SweeTtaea (Business Ethics and Corporate Social — [sren/eiterms e 40
Responsibility). '
T IfEafaaTs e 10
2 argarerat st e (Code of the Course): st 306 eheret e ferferfeat 10
ET shized e 60
3:srfee (Credit):4 shfze 4. dmwex (Semester): faeftr

5.urgrerat farawor ) Description of theCourse):

Afererar it i iR strarvarerat ) Nature and Essence of Ethics)

AfcreRa 3 wepfar o strervereRar Nature and Essence of Ethics

ITEERTTeTe @isT & 3R asrarg; Cultivation of the concepts: "morality” and "ethics”, its
semantic definition.

Afcrera a fafsr=t war Functions of morality, The spheres of human activity regulated by morality.
THETT 37 fcekar st stmawesar Problems and ways of justification of the ethical requirement.
Normative regulation: interaction of law and ethics.

Trepfaes Gad g o Afaerar w stawarwfass yama Cultural regulation: how culture influences to
moral and ethics.

AfcreRaT farsdoTTeReh;  STaURuTeRes 3R A fea 3= Morality: main approaches (descriptive,
conceptual, and normative).

Aferera s gr= Structure of morality. The place of ethics in structure of morality.

SR Ak gt s fmier Mechanism of formation of individual morality behavior.
Determination of human behavior: a role of outlook, ideology, interpersonal relations.

SrTarETes AfaeRar S sraearrom )Business Ethics Concepts)



o raETRIe Afdsar s Roots of business ethics. Religious ethics as business ethics

o  TaETRye: fekdr a1 swrae Business Ethics Concepts

o g Afcerar Professional ethics

o T o1 Afrer wHEE , vt wiskar # Afaer gferemd Organizational moral standards and the ethical
dilemmas of decision-making

o T ¥ Afcrekar siTe waAT Managing ethics in organization

o yuwER st =rawr Anti-corruption behavior

o gHTRIe: AfeRdar 7 e e ==t Modern discussions in business ethics.

o TaETryes fekar freror & Business Ethics as academic discipline. Structure of business ethics.
Macro - and micro ethics. Macro ethics:

o USSR % R W Afcrerar 37t 3uek farfir=r wer Questions and problems; relationship between
organizations, globalization, business and overcoming of poverty. Micro ethics: questions and
problems, ways of increasing of ethical level in organization.

o aum i Afies waEe Ethical problems of business. Decision-making process in organization:
taking in account the ethical dimension.
THRUNE T ATHATRIH ITETI | staarueneh uge] JCSR: conceptual bases)

o FHRUNS T AT JataTied sraeremerss st CSR: conceptual bases

o TN FeTeRel I Aqcd TR HRANE Ta-d H HRINS 1 qrTeres Iaarrea Socially responsible
leadership and CSR’ role in corporate governance

o  TIHTRI SHTd T TR ¥ AETeET Tad [T o foTg 371 300 HRINE HT ATHTRNS JTETRIeT T vet
The interaction between business and government in the implementation of social policies . Basic
initiatives in the field of CSR and sustainable development.

o FRUNE HiegTR fadw wrars faré, Corporate CSR reports. Audit reports.

TITESTR T FYTHIT TG TS W HRANE T ATATRTS Sweatrared )Globalization of CSR.
Features of CSR of multinational corporations)

o TEUY U H SecTd Ueh df4eh ST T TSHITdeh Hiier o &9 #
Transformation of multinational corporations into global economic and political actors.

o I TS H HAHTT Tl T TN IR ATRT AT | g
Changes in external and internal environment of the company at entry into other national market,
and upon transition

o ften forsht nfafarfRr st wvmar



Global scales of activity. Changes of groups of stakeholders at an entry into the foreign market and
upon transition to global scales of activity.

o TUHIR W UEIfieh ST ARG THTT [HSTHIHTT oh T
Influence of globalization on the theory and practice of CSR.

o  Sfien wTaRT TSR AT Tsfaeh 3R 311 gifaat
Global environmental, social, economic, political and other problems.

o Sfieh TS W HTHIR TR o eIk aed
Criteria for evaluation of efficiency of CSR to multinational corporations.

o foaeft AS W YT T W HiwgeAR fifaert w s Appropriate approaches to changing the CSR
policy for the company at an entry into the foreign market, and upon transition to global scales
of activity.

6.urgzrerat srferma wfterm CLOs (CourseLearningOutcomes):
T UIGIEIT o STEATH h IU STEAT-

1.AfcraRaT T et ol aHet Homl

2 Afcrehar R gt & i ueey i awsrasH |

3 ATerETreR AfreRaT shT TSt Tkl

4, afge aramarer ¥ sraETieh fereRdr S awE geh

5, FRANE o TTHTISTER AT shl THE Tehl |

6. G FITSH % WIS ARTET ohi THE TR |

7 TS ST STRT Tt H TR ST 3T ST hl THe ohl |
8. FRUNE TSR TG T HSTHIRT o THS i TS Hom |



7. arg=rat ht staaeg (Contents of the Course):

ST &7

feremor

freffea oo (@2 )

M | i
(af

e )

HIVTe (Rt
fafsreror

FATLS

A
grggeEt §
afarere afr
(Percentage
share to the
Course)

Hniggel-
JfdreRar A
EERIE L
SATAIThdT
)Nature and
Essence of
Ethics)

Afcrara ST TRf 3T
srrervarskar Nature and
Essence of Ethics
TR Gl HA
iR Afererar Cultivation
of the concepts:
"morality" and
"ethics", its semantic
definition.
fcrerar o farfir= wer
Functions of morality,
The spheres of human
activity regulated by
morality.

FUET 3 = foshar Y
Jrrarvarskar Problems
and ways of
justification of the
ethical requirement.
Normative regulation:
interaction of law and
ethics.

TR {dE gad T 31
Afcrehar T STaETER e
gama Cultural
regulation: how culture
influences to moral and
ethics.

13.33

EINEINCERC IR ED
STITROTTCH 31T
Trifea st Morality:

11.66




main approaches
(descriptive,
conceptual, and
normative).
fcrerar 1 @
Structure of morality,
The place of ethics in
structure of morality.
SR ek gt
famrfor Mechanism of
formation of individual
morality behavior.
Determination of
human behavior: a role
of outlook, ideology,
interpersonal relations.

RIEC (W)
ATIATRIE
JfdreRar A
STTLRUTT
)Business
Ethics
Concepts)

TETRe Afdehar it
sig Roots of business
ethics. Religious ethics
as business ethics
TIETR AfdehdT
sHrawe Business Ethics
Concepts

THE Afdehdr
Professional ethics

G 1 Afdeh 7SS
Frotar wfsrar & Afaes

g faramd Organizational
moral standards and
the ethical dilemmas of
decision-making

IS 1 AfderdT sATT
w&1 Managing ethics
in organization

13.33
YT S STaer
Anti-corruption
behavior
AT AfdehaT o 11.66




smegfes ==t Modern
discussions in business
ethics.
TR A fdshdr
fareqor & Business
Ethics as academic
discipline. Structure of
business ethics. Macro
—and micro ethics.
Macro ethics:

I ST 6 SR
Afcrerar 37T 3Tk fafa
g7 Questions and
problems; relationship
between organizations,
globalization, business
and overcoming of
poverty. Micro ethics:
questions and
problems, ways of
increasing of ethical
level in organization.
aar i Afde
wree Ethical
problems of business.
Decision-making
process in
organization: taking in
account the ethical

dimension.
: FHRANE T AT
HIgY 3 SETRICT ST ETOCHS
amar CSR:
waie &7 | conceptual bases
TS TR SeTeee g
IAEIAE | | A A HRANE g
HATUNUITCHE | | HIANE T ATHTH
wgel  )CSR: | swerRer Socially
conceptual responsible leadership 13.33




bases)

and CSR’ role in
corporate governance
T ST o
YTHR U qETeH dad
T % fore i gow
FHIINE T TR
ITETRIa 1 9er The
interaction between
business and
govemnment in the
implementation of
social policies . Basic
initiatives in the field
of CSR and sustainable
development.

® FINC
diegaTr fada
T e
Corporate
CSR  reports.
Audit reports.
11.66
TG G H el
e UEIA Teh Ik 3T 31T
4 Ttk 9TfieR o &9
How | ¥
AW <l
Feftet
T
agar | Transformation of
= | multinational
S corporations into
¥ global economic and
s | political actors.
z w7 | 3T U H A A
araTRy | T e 3R 9T
& AT § TGS
Changes in external 13.33




3ET
e
)Globa
lizatio
n of
CSR.
Featur
es  of
CSR
of
multin
ational
corpor
ations)

)

and internal
environment of the
company at entry into
other national market,
and upon transition
e forshi nfrfarfet
hl JHT
Global scales of
activity. Changes of
groups of stakeholders
atan entry into the
foreign market and
upon transition to
global scales of
activity.
T R W &g e 3K
ATIETIER THT
T ST o HROT
Influence of
globalization on the
theory and practice of
CSR.

Sftrer yteror @S
AT TeTifaeh 3T
1= gt

Global environmental,
social, economic,
political and other
problems.

s Gl ¥ HiugeTR
T o e ad
Criteria for evaluation
of efficiency of CSR to
multinational
corporations.
foraeft e & yawr
T HTHAT iferi w
wra Appropriate
approaches to

11.66




changing the CSR
policy for the company
atan entry into the
foreign market, and

arT

100

upon transition to
global scales of
activity.
40 10 10 60
8. forerur arfermw, farfert, aenter war sutem: (Approaches, Methods, Techniquesand Tools of
Teaching)
o fimivrardt Surmy
arfirm ®  SNTHATHS SUTTH
o fTHATeHe IuTTH
o fufya s7fepmm IumTH
. * HTEIHEE ==
o  TEANTIH e
o TR ITUTRA SATTH
o T fesk nidfafa=mt
o oTE NI, wey Rtk *
qARATR o IS FAHEH
o  TE) &1H).uFEe quT vy, oo, uE(
e o Iy HHTYA fd ), e @hiar, ERIC(
o YT AT )eETEr -, AT i, S99 -/ T Fae(

* Th I fr oI wuT U U3 ShT ST HEITAT o HTeaq § foham stmam)

"Il h S shToT HETC oh HTears @ fofam st




9. urgarerat erferm ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)

gl g Y wHUS, wRimHeq fHetfa S stferm uformet @ wmw foRem ST ot R, e faawer

frfefaa fgaa & w9 & el frm mn g
urggeatatferTa uftorm #fger (Course Learning Outcome Matrix)

UGAHA AT | e | oieg | agd ag ag e | 9eg | deg | 9%g | 9em
1 2 3 4 5 6 7 8 9 10

U=t gRT

Fanfsra

SAfpTy v v v X X v v VAR VARV

gfore =Y yifer

10. geameRal wdrer @iwrT (Evaluation/Examination Planning)

0
arTa fees geared (30%) (10%)
ey FATHEAT | Iufafy Aft wh-ar
T
Frutfa s 05 05 10 10
quTih 30 70
30T 3Tk 12 28

“feremeff grr o AR e forat & < Sem ¥ TSRt % SHiEd % TR O ik fhT ST
*feremeff grr e o Tl oot B @ < S o R ITeA TRt ok S o AT IR el TR ST




11 .3t 3g emuwfaast wer(Text books/Reference/Resources)

% | Ued- forawor
@ | | (APA srew )
1 | smamfaea e Bazerman, Max H, and Francesca Gino. " .2012Behavioral Ethics:
EEl Toward a Deeper Understanding
of Moral Judgment and Dishonesty." Annual Review of Law and
Social Science 8: 85-104.
e Mintzberg, Henry, Robert Simons, and Kunal Basu. " .2002Beyond
Selfishness." MIT Sloan
5 | gastaier TEdeh] JEdeh TSI 3N U
o Sachdeva, Sonya, et al. " .2015The Role of Self-Sacrifice in Moral
Dilemmas." PloS one 10, no. :6 €0127409.
e Sanchez-Runde, Carlos J, Luciara Nardon, and Richard M Steers.
*.2013The Cultural Roots of
Ethical Conflicts in Global Business." Journal of business ethics
116, no. 4: 689-701.
3 | ST | -9 o, AT i, J-ag e dfifea
A | s=r Wallace, R Jay. 2013. "The Deontic Structure of Morality." Thinking
About Reasons: Themes from the Philosophy of Jonathan Dancy: 137.
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Mahatma GandhiAntarrashtriya Hindi Vishwavidyalaya

(A Central University Established by Parliament by Act No. 3 0f1997)

uTH ue
L urga=at wram. Afesta ugfa (Secretarial Practices)
R T/ HATTATST AR 40
2 argaerat w1 <hte (Code of the Course): sfisft 307 NG aTE el 10
eheTet forshTer ferfert 10
3:srfee (Credit):4 shfze 4. amwex (Semester): faeftr .
e Shise Te 60

5.urgarerat faamur (Description of the course)

o T afedmT wepfa 3 weRr (Company : Definition, nature and kinds)

T ot wekf 3 weRr, Company: Definition, nature and kinds

ot fmor s w=me Company formation and Incorporation

THIeT kit wfssRae Promoter, capital subscription, company and association
ey 3R enTfésa i waifree= Memorandum and article of association
e 3T weHe Prospectus and statements, meetings

Fut wee Company Act.

Tferaafeamm  streverskar i mea (Secretary : Definition, need and importance)

afemT = e srereregr Definition, Appointment, Duties and Responsibilities of a Personal
Secretary

ey fes qerieR i wrterma=r Modern technology and office communication

g et @1 wex@ma Maintenance of appointment diary

wfwa: wee Secretary : importance

oo IR F@Eiert #wr | SRt s1fesr it et Appointment and dismissal, work, duties,



rights and liabilities

Auiten i sEfawas i afaa Memorandum of association and secretary
aTféenat it staTfue s afea Articles of association and secretary,
TreuseE TR afaa Prospectus and secretary.

T 3T Te e 37 e (Company management and administration)
T T T e S e Company management and administration

gfeaeT wEed st wsRr Definition, importance and kinds

fawmes AraraT ok gE =9, fgad wifh, s, Saearrie,aterfiss Directors: qualification and
number, appointment, Removal, powers, duties and liabilities, remuneration

T AT AT TR FIeeH @i shi e Prevention of oppression and mismanagement,
compromise, arrangement,

gfmToT 3T sTeme Reconstruction and amalgamation

ot =t waresRer Winding up and dissolution of companies,

=rrrtereRTor & fufee | faferrge Jurisdiction, consequences, petition, liquidator.
fa (Finance)

o v 3 fee=r | uftarehar | 3tatedie, gare o grafie Finance: Share and debentures,
application, allotment, transfer and transmission

el 3R BRI fefode 3K e mnee 3k orawe, e calls and forfeiture, dividend and
interest, account and audit, taxes.

6.urgzrerat srferma aftermw CLOs (CourseLearningOutcomes):
T UIGIEIT o ST % IU STEAT-

Tl Tafd % el ua fagrdi o1 e gafeter § w= s ame |
Fra e T & weft wecel g & Tk |

ST o TS ok At ST Tl T SNT o WX W 993 JeRid ®aT |
T o ol Teti o S H STTawIeh SRRt IT6 L ol |

Tl Tgid T 1T ST & HF-e] Bl a0 T |

ST o T TS RIS o TN H G Teeh Ticrela Seqd ol Tkl

TeF Qe I T HIRTeT hT ST T &R oL Eoml |



7. arg=rat ht staaeg (Contents of the Course):

AT TEAT | foreaor A | FA
fFuifa ety (U2 d) | w2 | urgEemT®
[EER e | Wi e TfaeTa ST
RIES fafsreror (Percentag
3TUfea 2) e share to
the Course)
gyl Ot T S 3 TwR 1 1 3 |5
HOAT )Company : Definition, nature
afeTT and kinds)
SHTa SR | St aftTr TR 3R R, 1 2 333
TR Company: Definition, nature
and kinds
T T i garer 1 3 |5
Company formation and
Incorporation
AT, hiuee HickhudT 1 2 3.33
Promoter, capital
subscription, company and
association
A I e 3iTh 1 2 1333
waifemas Memorandum and
article of association
TieuFed 3R weeHe Prospectus 1 2 133
and statements, meetings
st wre Company Act. 1 2 3.33
gL wferaa i, | 3Trersgendr 3K 1 3 5
; T )Secretary : Definition,
afera need and importance)
RIECI qRTST =R e STaTeRal 1 2 [3.33
srmaweRar | Definition, Appointment,
AR wE Duties and Responsibilities of
FEATASITRTT | 3 Personal Secretary
3Ty e qehrieR 3R e 1 3 1500
= Modern technology and
office communication
e Eert 1 EEE 1 2 3.33
Maintenance of appointment
diary




wfoa meed (Secretary
importance

3.33

T R TG wet
et | arfter ot
et Appointment and
dismissal, work, duties, rights
and liabilities

3.33

THNEH ATh STEIITET 37T
gfe@ Memorandum of
association and secretary

3.33

AT Rt HATH AATE 3T
gfear Articles of association
and secretary,

3.33

Tieused TR afaa Prospectus
and secretary.

5.00

oI A3

& 9 3R

ST T T ST IIET
)Company management and
administration)

3.33

YT T T o T T
Company management and
administration

IR HEed 37 TR
Definition, importance and
kinds

3.33

ferTen 2veraT 3R wE,
=, R I 3ITR,

o, ST TR THS
Directors: qualification and
number, appointment,
Removal, powers, duties and
liabilities, remuneration

3.33

o ST AT ST FIE
FHEi i et Prevention
of oppression and
mismanagement,

compromise, arrangement,

3.33

TAfATOT ST STHTHE
Reconstruction and
amalgamation

3.33




ot st 9 sRETWinding up
and dissolution of companies,

3.33

et & [ fufee
[fafererget Jurisdiction,
consequences, petition,
liquidator.

1.66

fa (Finance)

3.33

fora o 3 fesiem, | uftershe
Finance: Share and
debentures, application,
allotment, transfer and
transmission

Fied I B fefage ot
T | IHIST AN AT,
e calls and forfeiture,
dividend and interest, account
and audit, taxes.

3.33

40

10

10

60

100.00




8. forerur arfermw, farfert, aenter war sutem: (Approaches, Methods, Techniquesand Tools of
Teaching)

o A& SUTH
o fufdra srferm Summy

® NIFHE Il
o  TEANTIH e

o g rfeek MatatalEt
o TSN, W etk *
qAhATR o IS FAHEH

o o7rE) e U ot E. e (
ERICICH o Iy HEEH fwd 12), T @hieR, ERIC(

o S AT udTeN -, AT hid, 90 -/ e Ja

* FTEIHRITI ST e TR ohT STHITE HRISTTCAT & HTEqH 9 fohaT STra)
*aTerE o1 T leRtor AT o Hrem | feRa sma|



9. urgarerat erferm ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)
TR SR H Yt Sfisiie hrishueg Fetfa o stfrm afommt 6w e s w8, s faawor fFrefafea

Afe & w9 7 vefdia e

urggeatatferTa uftorm #fger (Course Learning Outcome Matrix)

UTIGAHA A T | 8T | eT | 1T | A8 | 8T | e | e | A8 | AL
12 |3 | 4|56 | 7|81 910
Tl g RIS SAterm
o 3y ifey VIV IV | X | V| VI V|| XV
10. geaeral widver T (Evaluation/Examination Planning)
aa e geared (30%) (10%)
e FAHEA | gRerfy Eitci P
AT
fruff o 05 05 10 10
qutish 30 70
IOt ST 12 28

“ferameft grar ot SR s et 3 & < S R 1o SAehi 3 S ok ST YT Ao T ST
*feremeff g S A Gl = H @ S SO 0 v T 3Teh! o S oh ST G e oh feRT ST




11.svemam ¥g smarEast war(Text books/Reference/Resources)

®. | - forawor
4 | s (APA ur&T )
1 | smeamfaea ® \Waiters, D. M. (1951). Handbook on Secretarial practices. Progress in Public Administration, 17(4),
. 793-801.
P
® | escher, W. W. (1966). Desirable secretarial practices and procedures in elementary schools. Chapman
University.
®  Kuchhal, M. C. (2009). Secretarial Practice. Vikas Publishing House.
®  De Vries, M. A. (1978). The Prentice-Hall Complete Secretarial Letter Book. Prentice Hall.
2 | gaszio TR | ek ST 3Ie O
® SoRelle,R. P, & Gregg, J. R. (1934). Applied Secretarial Practice. Gregg Publishing Company.
®  Spruill, P. (1936). Applied Secretarial Practice.
3 | ST | -/ o, AT i, J-ag e dfifea
4 |3 e Semenov, V. P., Chernokulsky, V. V., & Razmochaeva, N. V. (2017, October). Research of artificial
intelligence in the retail management problems. In 2017 IEEE 11 international conference on control in
technical systems (CTS) (pp. 333-336). IEEE.
e  Mathur, U. C. (2010). Retail management: text and cases. IK International Pvt Ltd.
o  Sathyanarayana, S., & Ganesh, R. (2012). Rural retail management. Journal of Contemporary Research
in Management, 3(3), 81-99.
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_ ueHh ue

1 rgererat w1 wm; AewHARTd (Salesmanship).
R T/ HATTATST AR 40
2 rgarerat wrate (Code of the Course): sfsft 308 ERGICR BRI 10
ahieret forehrer Trcrferferrt 10
3.shfee (Credit):4 shfee 4. mex (Semester): fdfer R 5

5.urgarerat faraon) Description of the Course):

o forshy shieret w1 sraerreR (An Overview of Salesmanship)

o a1ef, qrr 3T 3awd (Meaning, scope and Objective)

o  UTHHARY HeH WIS hl HTY e SR - =0T HR el 2 Hewsaii & fog srawas
IS S

o foshy wfsra 7 farfir =or  forshr 3 frgrear , =aferra fersh

o fwra forshl 3T wepfr 37l wee Nature and Importance of personal selling

o zergerfaht Door to Door selling

o uftftufar SeT=afeTa forsht o1 s samer = Situation where personal selling in more effective

o YER oF oW st a fasht ger Cast of Advertising V/S Cast of Personal selling

o fsfrrnfea AIDA Model of Selling.

o farshar o weRr Types of Sales Person.

o W 33yt )market and Consumer)

o g sAfrsrem )Buying motives)

o =R TR )Types of markets)

o IuvHT 37X stk s (Consumer and industrial Markets)

o forshy qcat vt @R T 3T e 7T ) Characteristics and Implication for the selling function)




o 3uvrhr ok W (Types of consumer)

® IUWIHT HAER T faIPuor, IR &= T uga™ iR @fera e )Analyzing Consumer
Behavior, Identifying Market Segments and Targeting)

®  IUNIHI TR T fasuvT, AR &13A1 o1 TgarH 3P afera s )Analyzing Consumer Behavior, sTsir
o T shi qE=H SR 3en! @igaa s Identifying Market Segments and Targeting)

o et farshy <t wiskam Process of effective selling

o yrefere, St a1t et Prospecting, Pre Approach, Approach,
o IsieH 3R feA=ga Presentation and demonstration

o yfcskan st gt Handling an Objection

o fashi =t qui & Closing the sale

o foshi GuTfed 8 o =g o feRamsratma Post sale activities.

o et farshat & 1ot Qualities of successful sales person with particular reference to Consumer
services

o gwat forskar 3k 7ot Qualities of successful sales person with particular reference to Consumer
services

o foshi ks w1 # Selling as a career
o oMy TR wisTsar Advantages and difficulties,

o e Shfr o forw fershi ot sht R Measure for making selling and attractive career
ferawor eass wagDistribution Network Relationship.

fersht & e e (Other Dimensions of Selling )

o Y TR STHHH  Hod HITS ,shealT ST ok ,heT HHT T STEd Seft o7t fuftefifeshar Widy
Reports and Documents, Sale Manual, Catalogue, Order Book, Cash

Memo, Tour Diary, Daily and Periodical Reports

o fashr st st g=tfaat Other problems in Selling.



6.urgzrerat srferma wfterm CLOs (CourseLearningOutcomes):
T UIGIEAT o ST h IU STEAT-

1. forshY <Y ey T & wftferd Eeh
2 forshY et ¥ 3e1 g wah |
3. FTIT i AT § T TR

4 T OE % SUMIHT T8N 1 HATehai i H H&TH Bl ohtl

5.ATSR farsdwor s & war SR g irgh araeh |
6.5=IR T ST Rl THET Hol |
7.5 3 T3y et o o H STaTd &1 |en |
8. TR € o7 aHet T |

7. arg=rat ht staaeg (Contents of the Course):

ST &7

feremor

freffea oo (@2 )

M | TgeiEd
(arfe

e )

VT (TRt
fafsreror

FATLS

A
greFeEt #
afarere afr
(Percentage
share to the
Course)

Aiggel-
fershr wtorer &1
st (An
Overview of
Salesmanship)

a7ef | T 3R e
(Meaning, scope and
Objective)

VTR Ood T3 T
Y HTURT —Fecd
T AR g R g
a3 o foTe Taws
I STRIT

forsh sk & farfer=t =mor
Jersht = forgr= | satwma
farsht

aferTa fersht it e 3T
7 Nature and
Importance of personal
selling

grg er fasht Door to
Door selling
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qitfeerfca STeT safeTa fopht
i1 gTE sareT & Situation
where personal selling in
more effective
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TR e ST ST
fashraea Cast of
Advertising V/S Cast of
Personal selling
fashi & wiga AIDA Model
of Selling.
farshar & weRm Types of
Sales Person.
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TTAR 3R
IusrnT )market
and Consumer)

wiig stfinm (Buying
motives)

a5 o Fehr (Types of
markets)

IUIRT 3T Sfrenfies e
(Consumer and industrial
Markets)
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farshY Teal Rl AR RET 3T
376 707 (Characteristics
and Implication for the
selling function)
3ueiht o TR (Types of
consumer)
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flgq\?fr-Bl

IUMIRAT S8R
&7 faguor, TR
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R Aferd &
)Analyzing
Consumer
Behavior,
Identifying
Market
Segments  and
Targeting)

TR ST T fIs o,
ISR &A1 3hT T8 3T
@fera s JAnalyzing
Consumer Behavior, sITsit
o Tl o1 T I 3T
@fera e ldentifying
Market Segments and
Targeting)
wurelt forsht sht wfskan
Process of effective selling
wrEafFeT , o et 3T
Prospecting, Pre Approach,
Approach,

SeteeT 3R femeew
Presentation and
demonstration
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SITRAT T GAFHT
Handling an Objection
farshi =t 9ot e Closing
the sale

fosht gfea e @ &
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forarmerea Post sale
activities.

T fersha o 1o Qualities

o wiggerd | Of successful sales person
awA with particular reference to
farsrar % | Consumer services
o farshy s & w o Selling
Qualities | asacareer
of T 3T HfSreat
successfu | Advantages and
| sales | difficulties,
person 4 1 1 6 10
with Foyrelt hfer o forw farshY
particula | 1Tt =T HeaTeRT Measure
r for making selling and
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e to | forawordead gay
Consum | Distribution Network
er Relationship.
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smam )Other | 3wt Reports and
Dimensionsof | Documents, Sale Manual,
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Memo 4 1 1 6 10
CRSSIEUICSTICHIT
fufranfesa wa
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Tour Diary, Daily and
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Other problems in Selling.
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8. forerur arfermw, farfert, aenter war sutem: (Approaches, Methods, Techniquesand Tools of
Teaching)

o fimivrardt Surmy
srfirTy ®  SNTHATHS SUTTH
o AT SUFTH
o P srfRrm Surme

® HHUE IT-

fafert o  TEINICH JferTy
° W&T‘&Tﬁﬁaﬁﬁm
o T fesk nidfafa=mt
o TSN, W etk *
qARATR ® T[T FAHEH

o o7rE) e U ot E. e (
ERICICH o Iy HEEH fwd 12), T @hieR, ERIC(

o ST ATSAFY)HETER -, AT ¥, S -/ T JoH

* FTEIHRITI ST e TR ohT STHITE HRISTTCAT & HTEqH 9 fohaT STra)
* T 1 e elteRter AT 3 W § feha sma)



9. urgarerat erferm ufvorm (CLOS) it #fgem:
(Course Learning Outcome Matrix)

gl g Y wHUS, wRimHeq fHetfa S stferm uformet @ wmw foRem ST ot R, e faawer

frafefaa fgea & w9 & el frm mn g ;
urggeatatferTa uftorm #fger (Course Learning Outcome Matrix)

UGAHA AT | e | oieg | agd ag ag e | 9eg | deg | 9%g | 9em
1 2 3 4 5 6 7 8 9 10

U=t gRT

Fanfsra

Ry v v X v X v v v v |V

gfomm <t e

10. geameRal wdrer @i (Evaluation/Examination Planning)

0
arTa fees geared (30%) (10%)
ey FATHEAT | Iufafy Aft wh-ar
T
Frutfa s 05 05 10 10
quTih 30 70
30T 3Tk 12 28

“feremeff g o AR e forat & < sew B TTed STeni % SHiEd % TR 0 iR fhAT ST
*feremeff grr e o Tl oot B @ < S o ¥ TSRt ok A o SR 0 i ok f3haT S




11.svemam ¥g smarEast war(Text books/Reference/Resources)

% | Ued- forawor
4 | s (APA ur&T )
1 | srumfaga e Flood, M. M. (1956). The traveling-salesman problem. Operations research, 4(1), 61-75.
o e Little, J. D, Murty, K. G., Sweeney, D. W., & Karel, C. (1963). An algorithm for the
traveling salesman problem. Operations research, 11(6), 972-989.
2 | gty e Lin, S. (1965). Computer solutions of the traveling salesman problem. Bell System
Technical Journal, 44(10), 2245-2269.
e Lin, S, & Kernighan, B. W. (1973). An effective heuristic algorithm for the traveling-
salesman problem. Operations research, 21(2), 498-516.
3 | 3-wEmEH o STt S e, SieTE i, I e
4 | o= e Potvin, J. Y. (1996). Genetic algorithms for the traveling salesman problem. Annals of
Operations Research, 63(3), 337-370.




