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AICET =t fa=t o ST Temford srTas areashn e 96 shfee (04 wwwer) =1 deiied foram mam 2|
39 fomm T3T o STgHR THeAT o ITa@shn T H SealTd sl § a1 Td o

unste urgarsky st shge ot (Credit Calculation of MBA Course)
hise T ot T it Uk ferameff st arffa s & - 98
(Total number of credits a student has to earn: - 98)

shtee @1 fawrst (Division of credits):
v’ 1o T & (From own department): 96 Credits
v’ 31=1 farsmni & (From other Departments): 4 Credits

ek HHEEY o shfee ot farsrar (Semester wise division of credits):

> e wmeex (First Semester):

v’ a1o farmr & (From own department): 28 sfee (Credits)
> o ameex (Second Semester):

v/ o femr & (From own department): 26 sefse (Credits)
> geta sweex (Third Semester):

v’ s e & (From own department): 20 skfee (Credits)

v’ a7 fawm & (From other Departments): 2 sfee (Credits)
> age aweex (Fourth Semester):

v’ a1o farmr & (From own department): 22 sfee (Credits)

v’ a7 fawm & (From other Departments): 2 sfee (Credits)

Note:
shiee. 1 shiee Taqed & 30 = & (10 = =1 =, 5 =e Rrereh o Aqca areft fafarer e 15
we w1 3= &) (Credit: 1 credit is equivalent to 30 hours ( 10 hours class room teaching,
5 hours teacher led activity and 15 hours sstudents efforts))
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eIk THEe o Tar <kt g (List of Subjects for each Semester)

wrerw wHeeX (First Semester)
%49 |fowmse | fawwewram Name of the subject hieed
1 |wwd0l |vee®Rgaug Principles and Practices of 2
2ER Management

2. |wamg 402 | G SRR Organisation Behaviour 4

3. |wawm 403 | ot cramr Financial Accounting 4

4. | waug 404 | veraeh st Managerial Economics 4

5. |waua 405 | fodque SerE Marketing Management 4

6. |ww406 |=eu ek wATTEe | Legal Aspects of Business 4

7. | wawm 407 | FeEiies gemwo Business Communication 2

8§ |wawg 408 | wnd srefewaeen st | Indian Economy & Policy 4

Hfifa
P shiseH 28
T amree (Second Semester)
%49 |fowmse | fawweram Name of the subject shfseq

1 |wawadll | o seee Financial Management 4

2. |wmwm4l? | wmE gEed Teen Human Resource Management 4

3. |wwg4lld | afeEsESeEE Project Management 2

4, |wHuwd4ld | gETCeHE et Quantitative Techniques 4

5 |wwwdlb |=meeRes g fafr | Business Research Methods 4

6. |wwww4l6 |3ufharfows Entrepreneurship Development 4

7. |waug 417 | amfes yeua Strategic Management 4
Fashecd | 26
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AT Wit staeea B Rreafaeme
(S g uTRa A= 1997, FHiH 3 F siquia SITud Haid fFeafa=ma)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i wama 401
o &t A wa o= o Rrgra wa saaer(Principles and Practices of Management)
AT shize®. 2 shfee ( & shiee auqed @, 10 =¢ %1 smeam/ |qafed e wiafafey; 5 5 &t
SRARTRITCT 1] SATaRTGh &1 o] Tl fteten o Aqca areft Tfdfafer qom 15 =92 1 31 HRivR
S for safTal wrgfees v, 1] Sekfcuss Rk, wfecs daeT geaeRTer S, ST HUE &
I 3T oreH/ aiesT sl e/ ofifem] afar sents)
UTGASHH h I

o formfT o Wele o ST ok forear | SRR SUCTse HTAT |

® TS hINTC I fIhe LT |

o T HGhRI THEIT hl GeISHoh [oTU &FHATSI o forehferd ohiT |
suftufa sramar;

o forvaforRIerd o FRHTIHR Teash 1 I TE T o o fordl foranfefar @ 3wt 2 ot o w1d wiaerd
SR H ST T | 0 75 % Sufkerfa s1amd < | 368 &1 3uRefd 8 W ST ol Wi
a1 @ o fera foram ST wekar 2
Hedeh h AHEE .
1. weraudiar: 70 %

2. qaq srrares geara. 30 %
> wen ¥ wrfert ; 10%
> ag =t 10 %

» dra uige vewH | 5 %
» T 13T L H %

UTGASHT T,
zaTs — | s em st ufier (Introduction to Management) (4 =)

o Yo it v wehfa (Meaning and Nature of Management)

o v o i sk ua swrd(Process and Function of Management)

o v e %k fagra(Theories of Management)

o yae s ER wa & (Level and Field of Management)

o ya sk vt (Managerial Skills)

o Y& ok i yfiremea Fifarar(Role and Challenges of a Manager)

o v o wrl fo=mi & forerre (Evolution of Management Thought)
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zats — || Fas e o @ (Planning and Decision Making) (4 =2

TS <Rt i, weRfa 3Tk wee (Meaning, Nature and Importance of Planning)

ISt wferar o =ror 3iR FErsE st €T (Steps in Planning Process and Limitations of
Planning)

woTe et gt fesmiaer oK AsHTet o wer (Guidelines for Effective Planning and
Types of Plans)

fyote Rt aftumeT, ferwame, wfskam (Meaning, Feathers and Process of Decision Making)
foie # sifem wa s1Ffear (Risk and Uncertainty in Decision Making)
o 3w o g wer el (Management By Objective - MBO)

gzm-é [l e (Organizing) (4 =2

st < fagra (Principles of Organizing)

HISHTHE FTEAT & TR SU=TieR 3R sHg=Ties ag ar @we (Types of Organizational
Structures: Formal and Informal groups or organizing)

e 3R T wrfereRte (Line and Staff Authority)
sharentor 3TR ferengiiereor (Centralization and Decentralization)

gzmé IV: f3w (Directing) (452)

frde ot strarwerskar (Need for Directing)

g o weRR 3 aeitek (Types and Techniques of Directing)
STe T shi sArarereRaty, (Requisites for Effective Coordination)
fde <t e (Problems in Directing)

gets — V. F==r (Controlling) (4 =2

fpror <A1 319l wa we= (Meaning and Importance of Control)
foeror <t wfskam war sreRr (Process and Types of Control)

et fererT SRt stragersRare (Effective control of the requirements)
femror aerfteR (Control Techniques)

feror somreft w e (Problems in Control System)

qraf-erd g,

Robbins, Stephen P., Coulter, M. &Vohra, N. (2011). Management. Pearson, New Delhi

e Tripathi, P.C. & Reddy, P.N. (2008), Principles of Management, 4th Edition, the McGraw

Hill, New Delhi

Pettinger, R. (2007), Introduction to Management, 4th Edition, Palgrave McMillan, New
Delhi
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HqETAT et siaeaea B Reafaame
(S g7 UTRa A=W 1997, FHE 3 F iquiq STug He 7 fFeafaam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i woa 402
forer &t . wea @ saaew (Behaviour in Organisation)
e shize®. 4 shfee ( & shfee auqed @, 10 = &1 =/ |qafed e wiafafe; 5 5 &
SRARTRTTCT 1] SATaRTNGh &1 il Tgeierel feen & Aqca areft Tiafafer qom 15 = &1 31=1 R
S foh safrTal anfees s, STfHaml] Sehfcash S TTfec Ha e/ qEdshTer S, ST U0l &5 i,
YT 1 oigq/ gt srlf fema/ <fifta] e sek)
TG IshH oh 3LV
® IS % I ATKA I Ik HTEH shl GHH hl Tofoh [ HEATl
o TS % T T AT GHT TR ATRAT H IRwafieh Twareer 71T THE TfhAT Al STl
o TISHIHS UTshATST o Taleid oh foTt Sgrferen 37 TareTieh Sfadfs |
Iufterfar stfemar
foraforer o FEHTIaR Treashd o1 3 8 A o o ol forenfefar & Iwie & oht of w1a wfderd @i
7 it © | wieg 75 % Suftufa siHaw © | 3o & SuRfaem W S i wie § doq § Ffua form
STT |l 3
Hedeh h AHEE.
1. waraqder: 70 %
2. §aq srares geara. 30 %
> et H wrfert : 10%
> agg ==t 10 %
> TE ufge weei 5 %
» " 13T 5 %

UTGASHT T,
zohTs - | uftera- Jafhes saaer & omar wa stfemme (Introduction- Foundations of Individual
Behaviour& Learning) (8=re)

o Sftheh AT hl THTT i ATeT hieh, dATheh STITR o SATTRIATIR, FTTR hl ST
fererwramd(Factors affecting individual behavior: Personal- biological foundations of behavior,
inherited characteristics of behaviour)

o FEER W el TWE Ud, Gie-eHs wrak (Environmental effect on behavior and;
Organizational factors)

o oftheh f=TaT 31K U1 HoaTeh oafhek fi=rar o weer(Individual differences and their
evaluation, Types of individual differences)
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o ST, 3 YW@ YRR, Sifoeh feriware,dforerar yeee wrifa s R (Diversity: Two
Major Forms, Biographical Characteristics, Implementing Diversity Management Strategies)

o AT/ HREHAT- TR — e % frgid - F© [aRre d@ieAcwrn ST, SRR %
TR, STRAW WfshaT, 3ewd, SAtermwash; i @meq (Learning — definition - theories of
learning — some specific organizational applications, Types of learners; learning processes,
objectives, learning curves; learmning organization)

® HITHS: FTERINIH - IIRK - ThK - Faa geaard (Organizational behaviour
modification - Misbehaviour - Types - Management Intervention)

o FiaATeHe: Yottt AR srgsRm(Organizational systems and applications)

gote - || wreefiertor (Perception) (6=re)

o ycefieRtur, 37, RIS SIROTT Sl INTferd o aTet shieh- Teaefieriur o safra fofg o &
T BT Fo | TeefieRT | A, Flereh ST aaiaor st o ferekni(Concept, meaning, Definition-
factors influencing perception- the link between perception and individual decision
making;The Role of Object, observer and environment in Perception).

o TRl UishAT, Wehid, HieATcHer wad W fafgared (The Perception Processes: Nature,
Implications in the Organizational Context)

o =ATeHe: yegfsRwT (Selective perception)

o TuRIUT fergra, Feerr skt areRe (Attribution theory, Locus of Control)

o Bfaf-mivr/ e 3Tk sfeawse (Impression formation and impression management)

o yeefisRor Ffe(Perception errors)

zats — ||| wisrer stgsyfrein erfergf (The Social Cognition and Attitude) (9 9r@)

TSR B - ThinT - gtRead - Frean(Social cognition — Schemas — Heuristics - Errors)
&, 3Ten ge AR amtsren gann(Self, Self Esteem & Social Comparison)

FIhgfa- i - SIhgid & &id - Ahgha o seer(Attitudes - definition — sources of
attitudes - types of attitudes)

T e frsrgCognitive dissonance theory)

e § AR &1 "ecd, "l ihwahd, iRt & wes (Importance of attitude in an
organization, Right Attitude, Components of attitude)

HrRierE qX WiaHTeHe ferw 1 forerra(Developing Emotional intelligence at the workplace)
1 AR, It it # sreme(Job attitude, Barriers to changing attitudes)
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o UM TEaH-Yale- HeHE—3ATshmehdl-  STaaatranatenur(Social - identity- Prejudice-
Discrimination— Aggression-Interpersonal attraction)

o TS THTE —HHEIA1 SFJEIAT - ST - | THIS - FHISh Fa8R - T - HHTS
7e(Social Influence — Conformity — Compliance — Social Influence- Prosocial behaviour -
Groups - Social issues)

gets — |V: arfereom ei wamr (Motivation & Emotion) (9=re)

o TRV, TRV I ST, TS, TR TR THERICH g, ST § STTTART deh
(Motivation: Concepts and Application, Definition, Early and Contemporary theories, From
Concept to Applications)

o Rl AT, A& MU TR 3171 Hrishy, FHART l JTHINT St o TeTT TERRT T ST
aeA(Job design, goal setting and other programmes, Using Rewards to Motivate Employee)

o UIE AT o STIR- G hl TRATNT TR Fffhd htAT - FHT forehTe o =0T - THE W AT
T - T %= - gy frmE(Foundation of Group Behavior - defining and classifying
groups — stages of group development - internal influence of group — group structure -
group decision making)

o T wehid, 37f, afewmst (Emotion- Nature, meaning, definition)

o TftifshaT- TR, Sfesh/ATRINGR STTUR, WTaATcHe JRGHATF o Ud HAGYIF WIaHTcHe Y - STTaT
w1 frsra (Reaction-types, Physiological basis, Emotional IntelligenceEmotions and
Moods- Emotional Labor- Affective Events Theory)

o fem- witwsT, s1sery skl staamen(Intelligence - Definition, Concept of 1Q)

gt - V. safeea waw gea vurret (Personality& Values Systems) (8=re)

o - Ui - Fuie - =Rk wierEr- wer(Meaning- definition - determinants -
personality traits — types)

® STIYM H I qh —-I1e/9a3 § =fched o Taed (From concepts to skills —-importance
of personality in Performance)

o TEAYU fagit SRS for g SAfha died, A W sgHea gea(lmportant
theories- Johari Window; The Big Five personality model, terminal vs. instrumental values)

o FHRIIT o foTT STYH HEeAYUl S ched TN A R-H TS fthe, Sthed IR - IUTH HGT4,
gear(Significant personality traits suitable to the workplace;person-organization fit,
personality & job - fit theory, assertiveness)

o WrH-for& 2rsd sfeohet; Tru-v =aer AmHI(The Myers-Briggs Type Indicator; Type-A
behavior scales)
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o fthea T 3T 3ok sarareTicaR rgwam(Personality Tests and their practical applications)
® T[T - TN - YT ol Hecd - W ol [SUTTTeTal o A - Tl o YR ~[H8T 3R ek FaER

(Values - definition — importance of values — sources of value systems - types of values -
loyalty and ethical behaviour)

qraf-erd g,

Organizational Behavior-Stephen Robbins, Sangi, Judge — Pearson Education, 13/e
Management&Behavioral Processes- Dr. BJanakiram, VijayN Rao-ExcelBooks 1/e
UnderstandingOrganizationalBehaviour, UdaiPareek- Oxford, 1/e, 2003
ManagementandBehavioralProcesses-KShridharBhat- Himalaya Publications, 1/e, 2005
OrganizationalBehavior, Fred Luthans, McGraw Hill,10/e, 2005
OrganizationalBehavior-Sarma.V.S. Veluri, JaicoPublishinghouse, 2/e 2010

Baron, Byrme and Brascombe, Social Psychology, 11th Edition, Pearson, 2006.
David G. Myers, Social Psychology, Tata McGraw Hill, 8th Edition, 2005.

Baron and Byrme, Social Psychology, PHI, 13th edition2011.

Howitt. Social Psychology.Tata McGraw Hill, 5th edition, 2010.

Rohall et al. Social Psychology. PHI Learning.2nd edition, 2010.

Ajzer, Attitudes, Personality and Behaviour, Tata McGraw Hill,2005

Hollway. Social Psychology Matters. Tata McGraw Hill, 200
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HgTeaT it sargiy Ra Reafeaemaa
(S EIRT UTRa ATAH=Ew 1997, FHiH 3 F Siquiq SITud haid fFeafa=m)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v e wauE 403
fore &t ;. fafte erameR (Financial Accounting)
aagea shieew. 4 shfee ( U shfee wuged @, 10 = o1 =/ |qafed e wiafafy; 5 5
SRARTRTTCT 1] SATaRTGh &1 o] Tgeirel fteten o =qea arett Tifdfater aem 15 =92 1 31 HRIMR
S for safoTal T e s, i/ Sekfcuss sk, wfecs da et geaeRier Rl ST HUE &
IS Rl e/ aisT sl e/ ofifea] afer sants)
UTGASHH h I
o [Nl ol TSR qT HTd hl ol STTIRUMSAT hl GHSH H HIG hAT TUT GEATHh AT
foraror ot SwRmT i o o for & |
o forerelar i iETsh o & HEY SAAUHE hl GHMT |
o et i foxfir i@TeRd o ot TR GURied FHaHT |
suftafa sramar;
foraforer o AT aR dTg@sRy i1 GHaEE o o o ol fornfefar & 3wfie & ot o w1a widerd @i
¥ 3Ufeed T | ag 75 % 3uftefa SAHard § | 568 o SURUfTEH W ST Sl Wil | da- € 3 = fora
STT |l g
Hedeh h AHEE .
1. wara ol 70 %
2. |aq e gearkd (30 %
> e 7 wian 110%
> agg ==t 110 %
> uTeR dige yawia (5 %
» " 1 31T 5 %
UTGASHT T,
zonTs — | Toftar e w6t e (Introduction to Financial Accounting) (8 @)

o TEHA 1 HY IR YRS @rRH, w@nr IR s (The meaning and scope of
Accounting, Accountancy, Accounting and Book Keeping)

o TIERA I W@, AT o Iewd, gsit AR Usiea afged (Branches of Accounting,
Objectives Of Accounting , Capital and Revenue ltems)

o ot i@ Wfsha o RS, $7 STSUL oh SUARThRAT, THTS H whamhR <l fwert (The outputs
of the Financial Accounting Process ,The users of these outputs, Role of Accountant in the
society)
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zats — || erareRa fergrar(Accounting Principles) (8=re)
o ipa craied fagia(GAAP) gt wimrar o frgra (Generally Accepted Accounting
Principles (GAAP), Basic assumptions and Principles)

o IEYRATE 3R s (Concepts and Conventions)
zats — ||| srar ar et g femie (Accounting Mechanics: Basic Records(8 =)

o et i AT R, e T -, ohaT sren e =sk (Basic Accounting Mechanics, Accounting
Transactions, Books of Accounts, Accounting Cycle)

o el i@ uTett, Sfele 3R shise o fHaw, @i o Y erareR wteRo(Double Entry System,
Rules of Debit and Credit, Types of Accounts, Accounting Equation)

o S, TS, FEReh gEaa,sHasax (Journal, Ledger, Subsidiary Books, Journal Proper)

® IS T TEWE AR JeT kg, o Faorg awhed (Maintenance of the Cashbook and Petty
Cashbook, Bank Reconciliation Statements)

o e wiregur,forfamar = foret (Trial Balance, Bills of exchange)
gents — |V arfam @mat <t aamdt (Preparation of Final Accounts) (8 =re)

o fafemfor @ (Manufacturing Accounts)
o cfemard (Trading Account)

® TFI IR JhM @, doiw e skt dat (Profit and Loss account, Preparation of Balance
Sheet)

o dciw fie st wmme (Limitations of Balance Sheet)
o TS o ary Jfw i@t (Final Accounts with adjustments)

o forita oiaT § werTen wet (Contemporary cases in Financial Accounting)
samé V. geagmE, staam iR wer (Depreciation, Provisions and Reserves)(8 =)

o TTIgE . 319 iR s&a (Depreciation Meaning and need)
® YTIBM wETHd, Yods =me o adek (Depreciation Accounting, Methods of charging
depreciation)

o WEK 37, I 3N Y&K, IS IR To&a WeR YagH IR fisd & o= wg (Meaning,
Objectives and Types of Reserves, Capital and Revenue Reserves, Distinction between
Provision and Reserve)

qraf-erd g,

e Arora M.N. (2010). Accounting for Management. First Edition. Himalaya Publishing House,
New Delhi.
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o Mukherjee and Hanif, (2003). Financial Accounting. First Edition. Tata McGraw Hill, New
Delhi.

e Ashok and Deepak, (2006). Fundamentals of Financial Accounting. Fifth Edition.
Taxmann’s, New Delhi.
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AT et siaeagia B Rreafaeme
(S9E g uTRa A=W 1997, FH 3 F 3iquiq Tug He 7 fFeafaam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i wawa 404
oo st A warershir arefvrrer (Managerial Economics)
AT shised. 4 shfee ( U shfee auged 7, 10 = =1 =/ gifea e wifdfafy; 5 92 @t
SRARTRTTCT 1] SATaRTGh &1 o] Tgeierel fteteh o =qca arctt Tifdfater em 15 =9 1 31 HRIMR
S for safTal Trgfees s, i/ Sekfcuss Rk, wfecs daeT gEaeRier Rl ST HUE &
I 3T oreH/ aiesT sl e/ ofifem] afar sents)
UTGASHH h I
o TNl I STeferre o HEMd qUT AYHE HTIRUMS § AT FAHT Seh ATIR W o
TSGR O o 6 |
o RIS FEATSI G fofal T it ot Srefemmefier frgTmdi o SATIR X TR LT |
o I7efRTrET FHGTdl o H-av | SHedTa | g foshT® ol G |
suftafa srfamar;
foraforer o FEWTIaR dTg@sRy i1 48 o Ao o fofdl forenfefart & Iwie & ot o ra widerd @i
¥ 3Jufeed & | wg 75 % Suftaf Afawd 2 | 308 w0 SuRuld &H 9 S ohl alie | s € 3 o fora
STT |l 3
Hedehd oh WHEE
1. werawern: 70 %
2. qaq e geae © 30 %
> e § wrier : 10%
> wg ==t 10%
> ureR dige yaei 1 5 %
» T 1 A L 5 %
UTGASHT T,
zoTs — | waurehia srevrrer @t wfter (Introduction to Managerial Economics) (10 =r2)

o TEuHE TN I WM, Heea i & (Nature, Scope and Significance of Managerial
Economics)

o g o # weerehiy stelemreE <Al yifient (Role of Managerial Economics in Decision Making)
o Icared wwreHT 3k (Production Possibility Curve)

o ITHAT AT % Fte"d g rteta grosnior (Cardinal and Ordinal Approaches to Consumer
Behaviour)
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o gu-dwra fsra(Equi-Marginal Principle)
o wrTd affurar swaAfarshr f=rw (Law of Diminishing Marginal Utility)

o Iaretar s feshwor (Indifference Curve Analysis)
gets — || wrer feegwor (Demand Analysis) (6=re)

e =7 %a (Demand Function)
o st yerareraa (Elasticity of Demand)
o W7 3eRa iR gaiga(Demand Estimation and Forecasting)

o TS gk MUl o § T shi sa=nfar (Applications of Demand Analysis in Managerial
Decision Making)
gate — | |1: seare o Rrgra (Theory of Production) (8=re)

e 3aqred wer (Production Function)
o ITTUTEry TR Sratarer 3eared farsmor (Short Run and Long Run Production Analysis)
o Icured |t %1 31gge wars (Optimal Combination of Inputs)

o yaushi o o & Iaatfirar (Applications in Managerial Decision Making)
zants — |V @mma & fergra (Theory of Cost) (6 =r2)

o ITTUETY U Hafe H SIFTd o URYih 1 stregfeh frgra (Traditional and Modern Theory of
Cost in Short and Long Runs)
o o IHM T fohhrId Ua SIS 317w whid(, Economies of Scale and Economies of Scope)

o TiEd Fsh(Revenue curves)
zents — V. et weeET (Market Structures) (10=r2)

o ars w=AT (Market Structures)
o qui i o ded shima-3cared ot (Price-Output decisions under Perfect Competition)

® TR, Thitdehiian fcedet iR sredfeRr (Monopoly, Monopolistic Competition and
Oligopoly)

o HTYTAI T TN FAER HR T I a1, 337 TqeH, ohat o gerar (Strategic Behaviour of
Firms and Game Theory:- Nash Equilibrium, Prisoner’s Dilemma)

o T AR X e uferantirar (Price and Non-price Competition)
qraf-erd g,

o Christopher R. Thomas & S. Charles Maurice (2006), Managerial Economics, Tata McGraw
Hill, New Delhi.
o Truett & Truett (2004). Managerial Economics. John Wiley & Sons Inc.

o Petersen, H. Craig & Cris, L W (2004). Managerial Economics. Pearson Education Ltd.
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AT et siaegia B Reafaeme
(S g7 UTRa A=W 1997, FH 3 F 3iquiq Tug He i fFeafaam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 of 1997)

v e waTE 405
o &t A fawor war e (Marketing Management)
AT shized. 4 thizew (& shice waged 7, 10 = &1 =/ |vifed e wifdfafe; 5 = &t
SRARTRTTCT 1] SATaRTNGh &1 o] Tgeirel fteeh o Aqca areft Tiffater o 15 =2 1 311 HRivR
S for safTal argfees s, i/ Sekfcusk Rk, wfecr daeT gEdaeRier Rl ST HUE &
IS T e/ aisT s/ e/ ofifea] afer sents)
UTGASHH h I

o formfelry ont faraur gt qeim STaemomR Y SIHehR & |

o 3IUE, Yod MaRw, TH IR da€q & Ty 3fad WHifa &1 == ek IoTET foque Rl

e 3 & Toru forenfefat =t wemm o |

o et &l fouuM # FH™ e o WTFETY 39X Ja it & qifrd shaeT |

IURYTT STfHaTEar.

o forgforanery o MAHTIHR UTeashd oh1 G T8 ST o o forl feremfet & 3wfie & ot o 3rd e
ST § Jufeerd ®1 wg 75 Y% uftufa ifam € | suw wm uRufd 89 W S i wlier §
a1 8 o oy fora 1T wekar @

Hedehd oh WHES |
1. werawdar ;70 %
2. §aq srares geara. 30 %
> e v wrfiert ;10 %
> agg ==t 5 %
> urax urge veuiq ;10 %
» T 13T L H %
UTGASHH AT,
gots — | forqum war e st aier= (Introduction to Marketing Management) (5 =r2)
o foqur werr o1 379 37K e (Meaning and Importance of Marketing Management)

o IR HHitE R &7 fauvm e (The Market Offerings and Core Marketing
Concepts)
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o fomur gz (Marketing Philosophies)
o fomur wfsam (The Marketing Process)

s — ||; waterer whtT iR wmer Fot (Environmental Scanning and Channel Decisions)
(9=2)

o foqur ararerer (Marketing Environment)

o foqur ararerer &1 fersgwor (Analyzing the Marketing Environment)

o forqur g worredt (Marketing Information System)

o fomur sty wskam (Marketing Research Process)

o TaquE et Sl Tpfd , DT JATE o TR < S, Toraor =Hat o &, fuur S-a s 9=
stk fesmemr (Nature of Marketing Channels, Channel Flow Type Channel
Functions,Functions of Distribution Channel ,Structure and Design of Marketing Channels)

o < TN, {HY S Wicrewe - @ farskar 37k oies =mart(Channel cooperation, conflict and
competition - retailers and wholesalers)

zars — || SuviehT sTaER &1 faguor, SR et i g iR e @ (Analyzing
Consumer Behavior, ldentifying Market Segments and Targeting) (9 =r2)

o I¥AT SR 3R BRieRT =aer (Consumer Markets and Shopping Behaviors)

o GlieT i TR X IUHIRRT e TTferd st aret ek (1he Buying Decision Process
and Factors Influencing the Consumer Behavior)

o a7 forwrsiT (Market Segmentation)

o TSI ot wrterd st (Market Targeting)
zets — |V Tergure farsror &6t wwgram (Understanding the Marketing Mix) (9=re)

3care ot (Product Decisions)
7o fo= (Pricing Decisions)
faraor ot (Distribution Decisions)

gag o (Promotion Decisions)
zhts - V. fouum @ sdam g7 o swwa ser (Current Issues and Emerging Trends in
Marketing) (8 =re)

o ek gy s aH(Customer Relationship Management)
o  rriior fagurT (Rural Marketing)
o 3-four (E-Marketing)
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e fador (Services Marketing))

7 feraur (Green Marketing)

grmTRTeh fardu(Social Marketing)
feraur # afaes 72 ( Ethical Issues in Marketing)

qraf-erd g,

o Kotler Philip; Keller Kevin Lane; Koshy Abraham & Jha Mithileswar (2009), Marketing
Management: A South Asian Perspective, 13" Edition, Pearson Education, New Delhi.

e Ramaswamy V.S. & Namakumari S. (2009), Marketing Management: Global Perspective
Indian Context, 4" Edition, Macmillan Publishers India Ltd., New Delhi.

e Karunakaran K. (2010), Marketing Management: Text and Cases in Indian Context, 3"
Edition, Himalaya Publishing House Pvt. Ltd., Mumbali.
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AT et siaegia B Reafaeme
(@92 gRT uTRa srfefAam 1997, i 3 F siasta @i Fi fRreafaermera)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v e waTE 406
o &t AT sgeraT o AT el (Legal Aspects of Business)
Taged shigew. 4 shige (Th shiee wnged @, 10 = &1 =/ gafed wer afdfary; 5 =
SRARTRTTCT 1] SATaRTNGh &1 o] Tgeirel fteten o =qea arctt Tifdfater om 15 = 1 31 HRIMR
S for safTal wrgfees e, ifarl] Sekfcusk Rk, wfecr daeT geeRTer Rl ST HUEw & R,
I 3T oreH/ aiesT sl e/ ofifem] afar sents)
UTGASHH h Ie9.

o  ITITY ! JTTYRUN TAT HISA Tofshl AT § ferenfot st STamma i |

o wIiert tfife qe FHrat e | fSEnef it staTd |
SufRerfa erframiar:

foraforer o FAWTIaR dTg@sRy i1 I8 aie A o < fordl forenfeit @ 3wk & ot o wra wioera sr@mi
7 3ufted © | wieg 75 % suftufa iamd © | sow s Suitafiee W ST ol wiel | oo 9 afua fomm
T Tk 2
HedTeh th AHEE .

1. weraudiar: 70 %

2. qaq srrares geara. 30 %
> e ¥ iRt 10%
> ag =t 10 %

» dra uige vewH | 5 %
» T e L H %

UTGASHT T,
goTs — | et wierer erfarfaem 1872 (The Indian Contract Act 1872) (8 =r@)

o 3ey 1 &t wahfa(Law and Nature of Contract)

o g R w&eRfa (Offer and acceptance)

o 3=y A ol arwar (Capacity of parties to contract)

o T wewid ua ufawa (Free consent and Consideration)

o 7ay 1 yazi ua fae (Performance and discharge of contract)

3T o 3eaed o fore 7= (Remedies for breach of Contract)
gzmé 1 farorw srgarer(Special Contracts) (7 =)

o afagfd s et (Indemnity and Guarantee)
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o & ofiv sroer (Bailment and Pledge)

o TSt (Agency)
zants — ||| wrer < farshr stferfam 1930 (The Sale of Goods Act 1930)  (9=r?)

o fosra arger (Sales contract)
o fosry arge ® TRET o ardt(Guarantees and Warranties in sales contract)
o fosry a1ge o1 e (Performance of sales contracts)

® T 37aq forskar o AR (Rights of an unpaid seller)
zats — |V wot s (Company Law) (8=re)

o Y@ fagra- Hufr o wehrsi wenfa (Major principles — Nature and types of companies)
o THileH U ieeha 1w warteeH (Memorandum and Articles of Association)
o =i (Prospectus)

o ufat o gare (Winding up of companies)
geTs — V. et erferfam, 1932 (Partnership Act, 1932) (8=re)

o yriart 1 &a&w (Nature of Partnership)

o urd o wag(Relations of Partners)

o U o shaed IR AR (Rights and Duties of Partners)
o urdd o TR (Types of Partners)

TF (eI Yich,
e (Gogna P.P.S. (2008), Mercantile Law, 4th Edition, S. Chand & Co. Ltd., India.
o Pathak Akhileshwar (2010), Legal Aspects of Business, 4th Edition, Tata McGraw Hill.
e Shukla M.C. (2007), Mercantile Law, First Edition, S. Chand & Company Ltd.

e Maheshwari & Maheshwari (2009), Elements of Corporate Laws, Himalaya Publishing
House Pvt. Limited, India.

e Kapoor N. D. (2009), Elements of mercantile Law, Latest Edition, Sultan Chand and
Company, India.
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HETAT et siqeagiy Bt faeafasmaa
(S9E g7 UTRa A=W 1997, FHE 3 F iquiq Tug He 7 fFeafaam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i woa 407
o st A sTErEnTRes wwRwoT (Business Communication)
auGEd shisg®. 2 shiee (U shise wuqed 8, 10 = =1 sream/ wufsq e wiafafy; 5 = =

ST hidl] SATIRTIGh & i/ IS fR1eTeh o qcd aTelt Tidtere qem 15 =92 1 317 SRR
S for st/ wrgfees s, 1T/ Sekfcusk Rk, wfecr daeT geaeRier Rl ST HUE &
I 3T oreH/ aiesT sl e/ ofifem] afar sents)
UTSTASHA & 32T,

o SRINTIcHe fafer SR feremfefar o fetfaa war wiftaen awsiwor w1 foshm |

o fornfia ont SATaETIAe: TRINUT o FHGTAl T dehriehi ohl GHEH H Haq T |
SufRerfa erfamar;

feraformer & FRETTER dTawsha 1 gl a8 @ o o forl foranfeiar @ 3ele 8 st o wra wifderd T
7 3ufted © | wieg 75 % suftufa iHamd © | sow s Suitafaee W ST i wiet | deq 9 afua fomm
T Tk 2
HedTeh th AHEE .

1. weraudiar: 70 %

2. qaq srrares geara. 30 %
> e ¥ iRt 10%
> ag =t 10 %

» dra utge gawia L 5 %
» T 13T L H %

UTGASHE T,
zots — | wsreor o g (Theory of Communication) (4 =2

o T i wehfer, weea 37 ogfireet (Nature, Importance and Role of Communication)
o oy wifseam (The Communication Process)

o T <At amaTd (Barriers to Communication)
zats — || wwsrwor & = (Forms of Communication) (4 =2

o forftga @wsor (Written Communication)
o it HiRaes gwwor (Non-Verbal Communication)
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o Tifigsh TEINUT, HiEs-eh sieH ohi s, et g==1 (Oral Communication: Art of Public

Speaking, Effective Listening)
zets — || wwermor & so=iwT (Applications of Communication) (4 =2

o uiwsr fare wre (Writing @ Summer Project Report)
o it ug staed ua o (Writing CVs & Application Letters)

o gig == AR At (Group Discussions & Interviews)
zets — |V awsor o weeagut @ (Important Parameters in Communication)(4 =r2)

o FEHIRE WY & R @rwpiasw mam (The Cross Cultural Dimensions of Business
Communication)

o stenfisht o7 @t (Technology and Communication)
o TaETRIe TRINT H Hfaes 3R s g2 (Ethical & Legal Issues in Business Communication)

o = @=r(Mass Communication)
zents — V. o= weswor wees (Other Communication Parameters) (4 =)
o  STaa o SfskaT SR 3weRt W g (Negotiation Process & its Management)

o fogerat wegfene e (Designing Visual Communication)
o i yEgfaat s SR wefia s (Creating and Delivering Online Presentations)

Tr (eI YEeeh,
e Scot, 0. (2004). Contemporary Business Communication. Biztantra, New Delhi.

o Lesikar, R\V. & Flatley, M.E. (2005). Basic Business Communication Skills for
Empowering the Internet Generation. Tata McGraw Hill Publishing Company Ltd. New
Delhi.

e Ludlow, R. & Panton, F. (1998). The Essence of Effective Communications. Prentice Hall
of India Pvt. Ltd.
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HETCHT el Tarregta fE 3t farvaferener
(srere grr i srfrfEm 1997, i3 3 st rorfira S Frvafverer)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v e waTE 408
fore o1 A W etefeaeree s it (Indian Economy and Policy)
e shisg®. 4 shige (T shfee waqed €, 10 =& o1 e/ |afed e Tfdfate; 5 5 &
AR ShTal] TR & i/ el ek o e areft Tfdfafer qem 15 = 1 37 wRvR
S for safoTal wrgfees v, ifarl] Sekfcuss Rk, wfecr waeT Qs S ST HUE &
I 3T i/ aisT sl e/ ofifem] afer sants)
UTGAHH oh IEV.
* YR § TH@ ST THEITS! 3T 3ok THTEM! ohl FHH o 7T BT ol Held S| I8 THIS-3TIH
faromoT ST HTa STl o 3T ek ST shl THST Y&TH ohi Rl AT SATE LT
suftafa srfamar;
frafoane™ o FEmTgaR TIgashd &1 g e A o & ford fornfelt @ 3wl § &t 9 3| faerd
ST H 3ufterd T8 | 75% 3uRtfa e 2 | 5@ hm Suftafd g1 W S shi qlier § o34 9 aferd
[ERIEIRETIN
Hedeh h AHEE.
1. wrawdar 70%
2. |aq sraren gearst 30%
> Fen wriert: 10 %
> ag == @ segfaen 10%
> wea&r 10 %
UTGASHE T,
e - | A srdeaawern % go ¥E o fervrware (Basic Issues and features of Indian
Economy) (8 =re)

o e 3R SAforenferaan st stagmen 37k 3amr (Concept and Measures of Development and
Underdevelopment)

o urg foRra (Human Development)

o U I 3R =mawie weAr (Composition of national income and occupational

structure)
gents — || =fifer sarear (Policy Regimes) (8 =re)
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o ST Rl SrETiUd st aht AT AR 3TraTa 1 fasere (The evolution of planning and
import substituting industrialization)

o 1991 @ snfefes gum (Economic Reforms since 1991)

o TITEAT W Ik UE o §Y Hifssh iR focfar Fifeam (Monetary and Fiscal policies with
their implications on economy)
s - |ll.fowm, s=fa iR wxeATes ufaas (Growth, Development and Structural
Change) (8 =re)
e foerra w1 31gwa (The experience of Growth)
o geymra er=n(The Institutional Framework)
o 1991 % =g weumTd @1 3t ffieRt aX Hifera gfvskior # aitaa (Changes in policy perspectives
on the role of institutional framework after 1991)

o e TR forawor, sRISTTRY TR TRist; e forerrer, gafereftar feramd (Growth and Distribution;
Unemployment and Poverty; Human Development; Environmental concerns)

o SHuiRereh sreme (Demographic Constraints)
gzmé -IV: erfrar vz s gz (Sectoral Trends and Issues) (8=re)

o =ity & (Agriculture Sector)
o 3 SR @ & (Industry and Services Sector)

o foirar &= (Financial Sector)
zohs - V. GEEhifd, SRienTRT o o s (Inflation, Unemployment and Labour market) (8
?)

o it (Inflation)

o smRY (Unemployment)

o o=k (Labour market)

Suggested Readings:

Mishra and Puri, Indian EconomY Himalaya Paublishing House
IC Dhingra, Indian Economy, Sultan Chand & Sons

Gaurav Dutt and KPM Sundarum, Indian Economy, S. Chand & Company.
Uma Kapilaed), “Indian Economy since Independence”, Relevant articles.
Bhagwati, J. and Desai, P. India: Planning for industrialization, OUP, Ch 2.

Patnaik, Prabhat. Some Indian Debates on Planning. T. J. Byresed) The Indian
Economy: Major Debates since Independence, OUP.

7. Ahluwalia, Montek S. State-level Performance under Economic Reforms in India
in A. O. Krueger.ed.). Economic Policy Reforms and the Indian Economy, The
University of Chicago Press.

o uhkrwnE
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8. Mankiw, N. Gregory. Principles of Macroeconomics. Cengage Learing
9. Rudiger Dornbusch, Stanley Fischer, and Richard Startz, Macroeconomics.
McGraw-Hill Education

10. Oliver J. Blanchard, Macroeconomics, Pearson Education _ _
11. G. S. Gupta, Macroeconomics: Theory and Applications, McGraw-Hill Education
12. Paul A Samuelson, William D Nordhaus, Sudip Chaudhuri, Macroeconomic,

McGraw-Hill Education

Note: Latest edition of text books may be used.
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AT Wit staea B Reafaeme
(S EIRT UTRY A= 1997, FHiH 3 F siquiq SITiud hald fFeafa=m)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

g = truw 411
forerar st A fofa war e (Financial Management)
TG shteew. 4 thized (T shfee waqed ®, 10 =¢ =1 =meam/ wwfsa sha wifafafs; 5 5 =
ST hidl] SATIRTIGh & ] IS fR1aTeh o -qed aTetl dtarer aum 15 = &1 31 MR
S for safTal wrgfees s, i/ Sekfeusk Rk, wfecs daeT gEaeRier Rl ST HUE & R,
IS T e/ aisT sl e/ ofifea] afer sants)
UTSTASHH & I,

o i Yol Y W AT hl THeH T fo ht fafy= @i o I § S # formfel=t

Hag AT |

o o o foru fafsr=r Su=mm =61 gweET |

o o Yol | LUt B Tl ST qareient & STAT shl AT SHLHT |
SufRerfa erfamar;

oo™ & FIETgaR aigashd &1 g @8 A o o ford fornieiEt @ Iwie § o o 31 wfdwra
ST | Jufeerd T | 9ty 75 Y% Sufkarfa s1famt @ | 368 o ufeufa 8 W S i wle § Seq
g fera foram s aeRaT 2 |
Hedehd oh WHEE

1. waraaden 70 %

2. qaq srrares geara. 30 %

» e vrfiert : 10 %
> agg ==t 10 %
> weca s ;10 %
UTGASHT T,
zants |- foita wa o w1 aieer (Introduction to Financial Management)(8 =r2)
o foxir weem w1 o1, fawm iR @R (Meaning, Evolution and Scope of Financial
Management)
o forita weie ok 3ew; for & (Objectives of Financial Management; Finance Functions)
o foriter e, @ o= e (Financial Goal: Profit Versus Wealth)
o foritar, farmr i @mwrsr forr (Financial, Investment and Dividend Decisions)

o T for wewrek o st (Functions of a Finance Manager)
gzm-é [1- : e =t wwrferes g (Time Value of Money) (8 =re)
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o o o Y Yo ! GhedqT iR askten (Concept and Technique of Time Value of Money)

o A T F@T AR artvehr 1 Aoy g (Future Value of Series of Payments and an
Annuity)

o TAN I J@eT HR ekt w1 ganH 9o (Present Value of a Series of Payments and an
Annuity)

THY T de1eh o et SRy (Practical Applications of Time Value Techniques)
gzmé [11-: o=t @wwemr (Capital Structure) (8=r2)

o o=k =ma (Sources of Finance), st g, fasigd, @ wohm ()

o TSt I o 1 37, wakeanr iR weea (Meaning, Concept and Significance of Cost of
Capital)

o it shi amTa, Wit iR Hiwma oftea (Cost of Capital: Weighted Average and Marginal)

o TS HT=HT YR IR wew, swad gt wo=r (Capital Structure: Forms and Importance;
Optimal Capital Structure) qsit g=m i fomramTea gsit @rm=m A

o IS G & Fa 5 319, Y& IiETeH - AR wawrra gfeenior (Theories of Capital
Structure, Net Income, Net Operating Income and The Traditional Approach)
gets | V- amearor Hfifa ot we e (Dividend Policy and Firm Valuation) (8 r2)

o Ty i 37 3@ek weRr (Dividend Policy and its Types)

o T Aifd o1 SvTfera ek SR e 3R (Factors Influencing Dividend Policy and Bonus
Shares)

® Y IR S AT, ATIRT Afd 7R FHoHT oy o forq &sht ok fewmiasr (SEBI Guidelines for
Issue of Bonus Share, Dividend Policy and Firm Value)

o ATy fogid aTee Hied, Tited Hied, Aifahas T fer #rea (Dividend Theories: Walter’s
Model, Gordon’s Model, Modigliani-Miller Model)
zoRts — V. gST awte i aedten o feraest (Techniques of Capital Budgeting and Leverages)
(8=re)
o i arsie =1 379 A wgea (Meaning and Importance of Capital Budgeting)
o it srsie Hawfersar (Difficulties in Capital Budgeting)

® T{YINTA deh-ih, 0T AT shi srafyr, smgetReTr (Traditional Techniques: Pay Back Period,
ARR)

o Tk qehilen, YT, S3TRSTR 37k dietrs (Modern Techniques: NPV, IRR and PI)
o ToTaS T qieaTST UF 1w, foratst 37X 39eh Werr (Leverages and its Types)

o foais o A, fowmame wa @n (Importance, Features and Benefits of Leverage)

o foTas o ek 3areer (¢ Modern Examples of Leverage)
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Suggested Readings:

e Prasanna Chandra (2011) Financial Management, Eighth Edition, Tata McGraw Hill, New
Delhi.

e Parrino & Kidwell (2011) Fundamentals of corporate finance, First Edition, Wiley India Pvt.
Ltd., New Delhi.

e Khan and Jain (2011) Financial Management (Text Problems and Cases), Fifth Edition, Tata
McGraw Hill, New Delhi.

Note: Latest edition of text books may be used.
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AT Wit siaegia B Reafaemes
(S gIRT UTRa A= 1997, FHi® 3 F iquiq SITug Haid ([Feafa=ma)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v wie; w412
o &t A W weram were (Human Resource Management)
aaged shised. 4 shfee ( U shfee awged @, 10 = =1 =/ gifead e wifdfafy 5 52 &t
SRARTRTTCT 1] SATaRTNG: &1 i Teierel fteen & Aqca areft Tffafer qum 15 = i1 37 SRR
S for safTal wrgfees e, ifarl] Sekfcusk Rk, wfecr daeT geeRTer Rl ST HUEw & R,
I 3T oreH/ aiesT sl e/ ofifem] afar sents)
UTGASHH h I
o  TMHd YT Y 1 OR HSHT qAT TS H HHS TETEH Jeleih shl f[foertall iR T o
GHEAAT |
® T GHIMT foh IAH AT TNGTT H WIS THTEH Jefe fohelt off STaTieh G713 o hiHehTS H
Y Tk HEcaq Ul Y fHeRT BT R el 7 |
o UG ST H 3T WHT HHEM e H Ush (s gTie T |
SuRerfa srframar;

feraformer o FRETTER dTawsha 1 gl a8 a1 o o forl faenteiat @ 3ie ° <t 3 wra e ST
7 3ufted © | wieg 75 % suftufa iHamd © | sow s Suitafaee W ST ol wiel | oo ¥ Ffua fomm
T Tk 2
HedTeh th AHEE .

1. wrra wdie 70 %

2. §aq srates geara 30 %
» wer i arfert: 10 %
> ag=an. 5%
> e utge g 10 %
> AT 1 3T 5 %
UTGASHT T,
zots - | wHe wamem waea & fore e (Introduction to Human Resource Management)
(9=
o TNUH i Wi, Thiv i weea (Nature, scope & significance of HRM)
o TTNUH i 3exd, T firenar X & (Objectives, Relevance and Function of HRM)
o TTANEH iR &k watawer (HRM and its environment)

o T waTeH AT (Human Resource Planning)
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o oyl 3 == (Recruitment and selection)
zants — || wa warem w6t faeere (Developing Human Resources) (8 =re)

o A TR gieATeHe: garsieRer (Induction & Organizational socialization)

o fretor Hifera; sisE 7R ask-1ens (Training policies: programmes & techniques)

o v o foerme wrisRa (Management Development programmes)

o e fesmefA Fiendt ssimr A warei= (Job Designing: Job Enlargement & Enrichment)
o J=fcdsh s e (Alternative work arrangements)

zats — |11 wrgviv fereew st shfcae @t (Performance Systems & Career Planning)
(7=re)

o e 3R amar geare (Performance and Potential Appraisal)
o hieR AT 3R ITfesR R stagren (Career Planning and Succession Concepts)
o r=Rl wwet ug AAeemiar (Employee Counselling & Empowerment)

o i Sffe ot urear (Quality of Work Life)
zats — |V gamast o wfawer (Compensation) (8 =re)

o =i geaTsR(Job evaluation)
o foreitar SicaTe sht weRfa 3R ofrent (Nature & role of financial incentives)
o =R @ R ward (Employee benefits and services)

o frema fawor (Grievance Handling)
zoRts — V. wweRTet 9w weme weme(Contemporary Human Resource Practices) (8 =)

o THFEH i ¥H AR #ma wared seA (Contemporary global trends and human
resources management)

o = ¥ fofergrar (Diversity at Work)
o geTfReRTUT 3R oifiek g2 (Empowerment and gender issues)
o T waTe o yorelt (Human Resource Information system)
RIS sk sh gt=rr (Business Process Reengineering)
W'Fa?rgmﬁ?

o Dessler G.& Varkkey, B. 2011, Human Resource Management, 12" Edition, Pearson
Education, Inc, Delhi

e Decenzo, D. A. & Robbins, S. P., 2009, Fundamentals of Human Resource Management, 10"
Edition, John Wiley& Sons Inc., New Delhi.
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AT Wit siaegia B Reafaemes
(S gIRT UTRa A= 1997, FHi® 3 F iquiq SITug Haid ([Feafa=ma)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i wrwa 413

o &t A wfesT war e (Project Management)

AT shised. 2 shise ( T shiee auqed &, 10 = &1 =mem/ 9mfsa e mfafafe; 5 = &
SRARTTTCAT ST/ STaRTGh & i/ Teierey frersh o e areft mifdfafer qem 15 = &1 3771 SRR
S for safTal Trgfees v, ifarl] Sekfcuss Rk, wfecr daeT Qe S ST HUEw &
I 3T i/ aiesT shrdf e/ ofifem] afar sents)

IGIehA o YT, TRASHT T6 97 TIGIhH ST ol HITHT THI § TRESHT 3T i, ATSHT 59,
Fromfea s 3 FafEa = 3t 3 Heg st gl

SufRerfa erfamar;

oo™ & FIETgER qgmhd i1 Q3 a8 O o o o forenfei & Sefie & ot 3 wa wfoera
ST | IURYd & | g 15 Y% Sufterfd SiHam € | 569 A STRYTIEH 9 ST ohl Wiedl § s °

o

gfaa R ST geRar 2 |

Hedeh h AHEE.
1. wora wdtan 70 %
2. |aq srane gearst 30 %
» wer i arfert: 10 %
> ag ==t 5 %
> utge gev; 10 %
» T &1 3Te. b %
UTGASHT T,
zote - | (42
o TiRIISHT Se e st gt o (Basics of Project Management)
o gieIsHT ug=H AR = (Project Identification and Selection)
o gfisHT fas (Project Planning)
zate - I (42
o HiATHe: §=AT AR gireTenak ¥g (Organisational Structure and Organisational Issues)
o STt ik didium (PERT and CPM)

o uiwHTRT # waeH o= (Resources Considerations in Projects)
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zate - |11 (42
o gfisHT Sirftaw s (Project Risk Management)
o UfRISHT T SerE 3R g st (Project Quality Management and Value
Engineering)
o qiIISHT & & g worredt (Project Management Information System)
e - |V: (42
o gfwIsHTeAT o fow wilie 37t srgerr (Purchasing and Contracting for Projects)
o Ui wEwH Hio S qeareR (Project Performance Measurement and Evaluation)
o gfeaisHT feama TR =BT (Project Execution and Control)
getg - V. (45
o JiNiFe FAS-3T13e, ZHATM TR wict-a7a (Project Close-out, Termination and Follow-up)
o Ui ye o ddes=r (Project Management Software)
o Ui ye o | e Wi (Case Studies in Project Management)

TrE (- ech.

1. Kowit Kangsanan. (1989). Project management: concepts, models, and principles.

2. Cooke, H., & Tate, K. (2014). Project management (1st ed., Vol. 1). Mcgraw-Hill.

3. Tinnirello, P. (2019). Project management (1st ed., Vol. 1). Auerbach.

4. Bryde, D. J. (1995). Establishing a project organization and a project-management process
for telecommunications project management. International Journal of Project Management,
13(1), 25-31. https://doi.org/10.1016/0263-7863(95)95700-n

5. Ponnappa, G. (2019). Project Stakeholder Management. Project Management Journal, 45(2),
e3-e3. https://doi.org/10.1002/pm}.21400
Davidson Frame, J. (2016). Reconstructing Project Management. Project Management
Journal, 45(1), e2-€2. https://doi.org/10.1002/pm;j.21387
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AT Wit siaegia B Reafaemes
(S gIRT UTRa A= 1997, FHi® 3 F iquiq SITug Haid ([Feafa=ma)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v wie; trww 414
forerar &t AT wrETeReR aeRAeR (Quantitative Techniques)
e shige®. 4 shfee (U shise waged €, 10 = =1 =meam/ dvfeq sre wifdfate; 5 5 &t
AR ShTal] TR & i/ T Rremeh o e arett iafafer qem 15 = &1 37 SRR
S for safoTal Ty e Rl SifHarl] Sekfcush sk, wfecs daeT/ geaeRier Rl ST HUE &
I 3T i/ aisT sl e/ ofifem] afar sants)
UTGASHH h I
o  yee fule o § HTATCHe TehHIeh o SR | feremfefa shrafiferd s |
SuRerfa srfaamiar;
oo™ & FIRTgaR qigashd &1 ¢ @ A o o ot fornfefet @ 3wl © ot o w1d wfasra
ST H IURd & | g 75 % IuRafa e © | 3698 7 SuRafde T ST sl 9e § o 9
oo feram ST weRaT 2 |
Hedeh h AHEE.
1. wera ot 70 %
2. |aq srane gearst 30 %
> e § wriert: 10 %
> T ==t 5 %
> e dige v 10 %
> T 1 3799 5 %

UTGASHT T,
zoRTs — | wTarTeneR aeRAteR st atcera(Introduction to Quantitative Techniques)(8=re)

® TUIHTCHe: ATREAHL. - 21 sht TEqfer, sharar St <kl rorar (Descriptive Statistics: - Presentation
of data, Measures of Central tendency)

® TV WehodHT, THY, TeTd & WET, st y= (Probability: Concept, Theorems, Conditional
Probability, Bayes’ Theorem)
o FTaHT forawer. 31ead K waa (Probability Distribution: Discrete and Continuous)

o wrgey 37 i (Correlation and Regression)
s — || YRaw s ofv dagAsiierar fasgwor (Linear Programming and Sensitivity
Analysis)  (5=r?)
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o gk T, ITfthehet AHTEH 37X Waha i (Linear Programming: Graphical Solution and
Simplex Method)
o gaogefierar fersmor (Sensitivity Analysis)
zants — ||| Fotar frgiar 3R =rer fergrar(Decision Theory and Game Theory) (9=re)

o fyuir fargra Ffyaar & qea fvl, Sifew ot stffsraar, Hiura fasguor, ok ga1 fasgwor
(Decision Theory: Decision Under certainty, risk and Uncertainty, Marginal Analysis,
Decision tree Analysis)

o T figra: Y& o ffya wrifa, fosma, a<dea ik sfisfar fafer (Game Theory: Pure and
Mixed Strategy, Graphical, Dominance and Algebraic Method)
zoTs — |V uftaes o s i wweamg( Transportation and Assignment Problems)(10 =)

o UiEeT GHEIR. dfieh ae W, Jehawdr TR grafrmHe & forg e (Transportation
Problems: Basic Feasible Solution, Test for Optimality and Transhipment)

o e wwe (Assignment Problem)
goTs — V. Seaeh fasyuor o war wieer (Network Analysis and Queuing Model) (8 =?)

o oae fasduor, Wigetet ofit widiem (Network Analysis: PERT & CPM)
o =nar Hiew (Queuing Model)

qraf-erd Y&,
o Hillier, F. S. & Hillier, M. S. (2005), Introduction to Management Science. Tata McGraw
Hill.
e (Gupta S.P & Gupta, M.P (2003) Statistical Methods. Sultan Chand & Sons, New Delhi.

e Taha, H. A. (7th ed. 2002). Operation Research: An introduction. Pearson Education New
Delhi

e Vohra, N.D (2003). Quantitative Techniques in Management. Tata McGraw Hill,New Delhi
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AT Wit siaegia B Reafaemes
(S gIRT UTRa A= 1997, FHi® 3 F iquiq SITug Haid ([Feafa=ma)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i wrma 415

forerar &t AT saTEETRes e farter (Business Research Methods)

TAgea shize®. 4 shfse ( U shiee wuqed @, 10 = o1 =/ qafed e wiafafey; 5 5 &
SRARTTTCAT ST/ STaRTGh & i/ Teierey frersh o e areft mifdfafer qem 15 = &1 o771 SRR
S for safTal wrgfees s, i/ Sekfcuss Rk, wfecr daeT geaeRier Rl ST HUE & R,
I 3T oreH/ aiesT sl e/ ofifem] afar sents)

UTGASHH h I

T IITSHH ok ATEAW © foranfot o aredtoren samates aiefat u Amemia o o 7 e Sfafert
T AT J T8 & | feremeff fafsres yerr <At st Sferferdt ua deriehl § Saf-ad I o1 Yo &t 8
T BT, M QAT ARSI 3907 U FIfIa idaed dI® o § 379 it bl T3 oL Temtl Sil foh
IThT I TUTEH &erdT ht Tiatard s |

SufRerfa erfamar;

fraforame™ & FEmTaR 91gashd &1 I8 e aN o o ol foenfiet @ el ® &l 9 v wfaera
ST | 3URYd & | g 15 Y% Suftarfd Ifam € | 308 &A ITRUfEH T Sl ol Wil § o4 9

o

gfaa R ST geRar 2 |

Hedeh th AHEE;
1. waraqder: 70 %

2. §aq srares geara. 30 %
> et H wrfert : 10%
> =i 5%
> ureR dige ye - 10 %

> A T 37T | 5 %

UTGASHT T,
zats- | ufeera (INTRODUCTION) (8 =r?)
o &I Y- aiewmT, FEfieRar ta s whRm (Business Research- Definition and
Significance, the research process)
® IY Y- oW UF STHII=Gh Iy, HgT ek Ta Mg wfaeh 3y Sfafeamees Ta ausryEa
s (Types of Research — Exploratory and causal Research; Theoretical and empirical
Research, Cross-Sectional and time-series Research)
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o Iy WHE, MY 339, MY Uik, fammyard (Research questions/ Problems, Research
objectives, Research hypotheses, characteristics)

o foemmandt uftie W wiw, sy W fogr=a ot sfeeht (Research in an evolutionary perspective,
the role of theory in research)

geRte-| | vtver srfereeust war wmae (RESEARCH DESIGN AND MEASUREMENT) (8 =r2)

o I AMHTUAT- TITHT, TehH- TSl qUT U= INET AR IUHTcHe a7 FANTTcH
oy i YR ook SRIrTeres Sy safeRea (Research design — Definition, types of
research design-exploratory and causal research design; Descriptive and experimental
design; different types of experimental design)

o TiuTHT st JdT- AN T sl Jar- g § =9 3rear swran (Validity of findings - internal
and external validity - Variables in Research)

o wo ug sm- Tty s (Measurement and scaling — Different scales)

o UK AU 9T st Serar e fereterar (Construction of instrument - Validity and
Reliability of instrument)

gete- | || 55w wargor (DATA COLLECTION) (8 r2)
® TG Yeh- TTAfHek UF feciaen e, ureifies e werev o faterat (Types of data — Primary Vs
Secondary data ;Methods of primary data collection)
o gaggur sm FHreor; =T (Survey Vs Observation — Experiments)

o THTac Ud IuR0T FHion Fereet st Jerar (Construction of questionnaire and instrument;
Validation of questionnaire)

o yftasl fisH, widesl fehR; MuRer, svaw widew ster (Sampling plan; Sample size
,determinants; optimal sample size )

o Yftasl Tohrieh, FHTEIaT U ewTear uhaest wiarerat (sampling techniques; Probability Vs
Non-probability sampling methods)

goRte- |V wrew s wa fasywor (DATA PREPARATION AND ANALYSIS) (8 =2

® T Ye- FFITEH- HoreH- Fats- we oht orerar (Data Preparation — editing — Coding -Data
entry — Validity of data)

o T TF HETes Sad farsmor (Qualitative Vs Quantitative data analyses)

o fgot wa wgeR wiflewehim aeile sk fasgwor (Bivariate and Multivariate statistical
techniques — Factor analysis)
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o forvgTeHe: forsguor- T forsdwor- mfcedw farem wa weaae(Discriminant analysis - cluster
analysis — multiple regression and correlation)

o s v (multidimensional scaling)
o T fasywur 7g SIguIw wiRewshia digeam (Application of statistical software for data

analysis)
eV afdde uTEy, o et saraares e Afaewar (REPORT DESIGN, WRITING
AND ETHICS IN BUSINESS RESEARCH) (82

o 1Y Yo = TohR- Sfdaia o forsereeg shrier il AIST ol STEvaehRdr STET favferertor
— 31T i T s, wiaaes e (Research report — Different types — Contents of report -
need of executive summary - chaptalization — contents of chapter - report writing)

® AT sl hF deatdT- q9S- aesT- Hfaw g1fs e (the role of audience - readability -
comprehension — tone - final proof)

o Tfiaad WEY- Hftdad 3iiiek- Iy ¥ Afcendr- sig st Afaes Fepfd- witg # Afdshar w@ aeqsan

(report format - title of the report — ethics in research - ethical behaviour of research -
subjectivity and objectivity in research)

qraf-erd g,
e Donald R. Cooper and Pamela S. Schindler, “Business Research methods”, 12th Edition,
Tata Mc Graw Hill, 2010.

e Alan Bryman and Emma Bell, “Business Research methods”, Oxford University Press, New
Delhi, 3rd edition, 2011.

e Uma Sekaran, “Research methods for Business”, Wiley India, New Delhi, 2010.

e K. N. Krishnaswamy, Appa Iyer Sivakumar and M. Mathirajan, “Management Research
Methodology”, Pearson Education, New Delhi, 2009.
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HETAT et siqegiy B faeafasmaa
(HE= g7 aTRT srfafaaw 1997, FHi% 3 ¥ siavia @Ifud #4ia fasEfam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v =i wrua 416
forerr ot . s=rtRar feRre (Entrepreneurship Development)
auged shtee®. 4 shfee ( wh shise wuged 2, 10 = =1 =ream/ wwfsq e wiafafy; 5 = =
ST hidl] SATIRTIGh & ] IS fR18Teh o -qed aTetl dtarer aem 15 = &1 31 MR
S for safoTal Trgfees s, i/ Sekfcuss Rk, wfecs daeT qEdeer R, ST HUEw &
I 3T oreH/ aisT sl e/ ofifem] afar sents)
UTSTASHH & 329,

o T qT IJTMAT o TR H STHeRRT SRt feremfot # Jefrar snieret o forerme & |

o RFTA qUT TR THTEHT Shl AT L Teh 1T I2TH hl Y& TAT forohe T |

o foenfefar ot fafvr= forftr Treemstt o R & STHeRIY 3T St Sefer foshe & weg hid € |
syt srfiamar:

o forgforanery o MAHTIER TTgashH ol T TE AT o o for forenfoia @ 3vfiq & ot o 2rd g
ST H 3ufeerd &l 75% Suftafa sAfemd 81 saw 0 Iuftald 8 T o1 i Tle # &34 §

arfer foRam ST Trehatt 2|
HedTeh th AHEE
3. waTawtar: 70 %

4, waa states gears. 30 %
> wen ¥ iRt 10%
> ag=at 5%
» gt uige wew | 10 %
» T e L5 %

UTGASHT T,
zents — | 3=t ufcarea (The Entrepreneurial Perspective) (6 =r2)

Saifvar s wepfa 3T weea (The Nature and Importance of Entrepreneurship)
o fra st (The Individual Entrepreneur)
o At a1 arfieRtor (Classification of Entrepreneurs)

o NS JafHar o el 3w (International Entrepreneurship Opportunities)
zants — || sem 1= wear (Creating and Starting the Venture) (8=re)

o  TEATeHsRaT TR =awrtsk fo=rr (Creativity and Business Idea)
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o rargsE fo=m (Idea to Opportunity)
o 3Tl ok forw it He (Legal Issues for the Entrepreneur)

o JEfar 37K sitfgsk uar a1fereRm (Entrepreneurship and Intellectual Property Rights)
zats — ||| sereit faeemer ok =amam =T (Entrepreneurial Development and Business Plan)
(8re)
o d SR § Jertar fokRre (Entrepreneurship Development in Emerging Markets)
o Jzmficrar fashr o Hisw (Entrepreneurial Development Models)

o ar st AT (The Business Plan)
zats — |V 73 sem @1 yerem faeemr o wmem (Managing, Growing, and Ending the New
venture)  (8=r?)

o 3Tl WHifa: 5 Wfafsar s gs= ok =iwor (Entrepreneurial Strategy: Generating and
Exploiting New Entries)

o oy o foTw Torifaam TR foermer o Ffearet weiwr (Strategies for Growth and Managing the
Implications of Growth)

e gsit gerr (Going Public)

o Jzm 1 oA (Ending the Venture)
zohTe — V. weanit weeman <t spfrent (Role of Support Institutions) (10 =r2)

o iz T & weyrw KVIC, SIDO, NSIC, NIESBUD, IIE s EDII (Central Level
Institutions: KVIC, SIDO, NSIC, NIESBUD, IIE and EDII)

o Ty T &t weme; DIs, DICs, SFCs, SIDCs and SSIDCs (State Level Institutions: DlIs,
DICs, SFCs, SIDCs and SSIDCs)

o firesht sittaré (SIDBI and NABARD)

qraf-erd g,
e Hisrich, R.D., Peters, M.P. & Shepherd, D.A., (2008), Entrepreneurship, Sixth Edition, Tata
McGraw-Hill, New Delhi.

e Charantimath P.M., (2008), Entrepreneurship Development & Small Business Enterprise,
Third Edition, Pearson Education, New Delhi.

e Desai, Vasant, (2011), The Dynamics of Entrepreneurial Development and Management,
Sixth Edition, Himalaya Publishing House, Mumbai.
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HgTeaT el saeagi B fRreafaeme
(S g7 UTRa A=W 1997, FHE 3 F iquiq Tug S fFeafaam)

> Mahatma Gandhi Antarrashtriya Hindi Vishwavidyalaya
(A Central University Established by Parliament by Act No. 3 0f1997)

v = wruw 417
o &t A s wer e (Strategic Management)
aagea shizew. 4 shfee ( & shfee auqed @, 10 = &1 =/ |qafed e Tiafafr; 5 5 &
SRARTRTTCT 1] SATaRTNGh &1 i/ Teierel feen & Aqca areft Tfafafer qom 15 = 1 371 wRvR
S for safTal wrgfees s, 1T/ Sekfcusk sk, wfecs daeT gedeRier Rl ST HUE & R,
IS Rl e/ aisT sl e/ ofifea] afer sents)
UTGASHH h I
o fommfdfat st gferdt urgwsRy W ugt Mg it qun faftte wrfifie I9 @ ol aE o
ST Sl T T&H T
o [T hT Jeigreh o €9 H U qfeh SiTa H, S oh 3T AR JTATHA [a1H- WHITT o
foTe S ol wam )
suftufa srfarar;
feraformer & FMEWgaR qreash sl g T8 @M o o forl foeneiat & 3ele § 3t o wra e
ST | IURd & | g 75 % ufkafa s1femd § | 368 0 SuRuldeH T S i gle § 9o+ §
g fera ferm ST R 2
Hedeh h AHEE .
1. werawdan 70 %
2. §aq srates gearat 30 %
> e v wrfer: 10 %
> agg ==t 5 %
> uTeR dige yaei 5 %
» amet & srer. 10 %
UTGASHT T,
zoRTs — | wmaees war e @t it (Introduction to Strategic Management) (8 =r2)
o TR ot STaEImuTT: iToT STTergereRdT TR WA o 31, wHifdes s it wrifaes fofa
&+ st wfseam (Concept of strategy: Definition need and dimension of strategy, strategic
planning and strategic decision making process)
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T @1 &€ $uie, =R, Rt =X (Levels of strategy: Corporate, business,
functional level)

T yee oht afsear (Process of strategic management)
Totferens waed st wermar (Establishment of strategic intent)

zants — || wmftes feaor (Strategic Formulation) (8 =re)

TiaReT e, sl s (Environmental appraisal: The external assessment)
gra-Terens Hears (Organization appraisal)

srrattes fersgwor(The internal analysis)
=R Wit (Business strategy)

zats — ||| Torife st (Strategy Implementation) (8=re)

fafy=r offenfies @a § =mr X wHita (Business level strategy in different industrial
context)

TE-AIR WHI: Tgicid TR g WHITGAT o Tohi- Fafsraar greshor (Multi business
strategy: Balanced score card, types of strategies the synergy approach)

T a1 TR, Seee oK w=med & ge (Implementing strategies:  Management and
operations issues)

T fasgwor 3R faered (Strategic analysis and choice)

zats — |V woriaes geare ot Aamam(Strategic Evaluation & Innovation): (8 =r2)

T SHte, Yeamhd 3R e (Strategic review, evaluation and control)

gt yeree § gHaat (Challenges in strategic management)
HTeHTHe 3T rasrien e (Structural & behavioral dimensions)
=T SrenfehT 37 i (Information technology and strategy)
3w (Knowledge management)

gzmé V: swuiee waw i vt (Corporate Level Strategy) (8 =re)

HeaTet TehisRoT 3R wH <l eimser (Vertical integration and the scope of firm)
formmar Torftferr- e iR faefter (Growth strategies-1 & 1)

S STSTR o Torq Wi, faek wrifa s sgaga i (Strategies for domestic markets,
global strategies and the multinational corporation)

SIS | LT3 3TR Heae amerat (Market structures and network externalities)
Torifaes asire (Strategic alliances)

qraf-erd q&ach,
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e Kazmi Azhar (2011). Business Policy and Strategic Management. 3 Edition. Tata Mc
Graw Hill, New Delhi,

e David R. Fred (2011). Strategic Management -Concepts and Cases. 13" Edition. PHI
Learning, New Delhi.

"'Be the change that you wish to see in the world"
- Mahatma Gandhi

Thank You

g gdlq
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